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NBC -TV  NEWS 

* - * 

NBC  NEWS  CAMERAMAN  JOE  OEXLE  ARRESTED  -  THEN  RELEASED  -- 
WHILE  COVERING  WINTER  OLYMPICS  IN  ITALY 

NBC  cameraman  Joe  Oexle  was  arrested  Monday,  Jan.  30,  by 
Italian  police  while  he  was  filming  sections  of  the  Winter  Olympics  at 
Cortina  D'Ampezzo,  Italy.  Italian  authorities  charged  him  with 
"interference  on  the  ladies'  slalom  course." 

Merrill  Mueller  NBC  correspondent  covering  the  Winter 
Olympics  with  Mr.  Oexle,  informed  William  R.  McAndrew,  Director  of  NBC 
News  in  Mew  York,  that  the  Italian  police  even  put  handcuffs  on  Mr. 
Oexle,  but  finally  released  him  on  his  promise  to  report  to  police 
headquarters  later  in  the  day. 

Mr.  Mueller  protested  to  Italian  officials,  and  Mr.  McAndrew 
lodged  a  protest  "in  the  strongest  possible  terms"  with  the  Italian 
Embassy  in  Washington . 

Mr.  Mueller  later  revealed  that  when  Oexle  reported  to  police 
headquarters  Monday  afternoon  (after  the  protests  had  been  lodged)  the 
police  apologized  to  him  and  called  the  whole  affair  "regrettable  - 
a  language  difficulty." 

"The  difficulty,"  added  Mr.  Mueller,  "was  that  the  Italian 
police  were  unable  to  understand  Oexle 's  German." 
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COLOR  TELEVISION  NEWS 

A  SERVICE  OF 

’NEWS  CARAVAN'  STEPS  UP 
USE  OF  COLOR  FILM 

Use  of  color  news  film  stories  on  John  Cameron  Swayze's 
NBC-TV  NEWS  CARAVAN  (7:^5  p.m.,  EST)  is  well  ahead  of  schedule  this 
week. 

Frank  McCall ,  producer  of  the  "News  Caravan,"  recently 
announced  that  he  planned  to  try  to  show  color  news  film  on  the  show 
on  an  average  of  once  a  week.  This  week,  however,  McCall  is  quad¬ 
rupling  his  planned  output. 

On  Monday,  Jan.  30,  color  film  of  the  St.  Paul  (Minn.) 

Winter  Carnival  was  shown  on  the  series.  Tonight  (Feb.  l),  color 
films  of  a  fashion  show  from  Florida  will  be  presented. 

The  first  color  film  of  Antarctica  ever  to  be  shown  on 
television  will  be  presented  on  the  "News  Caravan"  Thursday,  Feb.  2. 
These  films  were  taken  by  NBC's  William  Hartigan,  the  only  television 
news  cameraman  accompanying  Admiral  Byrd's  current  expedition  to  the 
South  Pole.  They  were  flown  out  of  Antarctica  by  U.S.  Navy  planes  to 
New  Zealand,  and  air-freighted  to  New  York.  Another  segment  of  the 
color  film  from  Antarctica  will  be  presented  Friday,  Feb.  3. 

A  second  batch  of  film  is  now  on  its  way  to  New  York,  and 
NBC-TV  plans  to  present  "Operation  Deepfreeze"  as  a  one -hour  film 
colorcast, 
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A  SERVICE  OF 


February  2,  1956 


RALEIGH,  N.C.,  IS  'CITY  OF  THE  WEEK'  FEB.  19-25  FOR 
DAILY  NBC  RADIO  SALUTE  ON  'MONITOR'  AND  'WEEKDAY* 


Raleigh,  N.C.  will  be  saluted  as  the  "City  of  the  Week"  on 


NBC's  MONITOR  and  WEEKDAY  programs,  Sunday,  Feb.  19  through  Saturday, 
Feb.  25. 

Both  shows  will  originate  many  features  from  Raleigh  and 
neighboring  communities  highlighting  local  dignitaries,  celebrities, 
industries  and  various  activities  of  the  area. 


It  is  expected  that  Governor  Luther  Hodges  of  North 


Carolina  will  open  the  week-long  Raleigh  salute  Sunday,  Feb.  19  with  a 
special  appearance  on  "Monitor."  Other  features  on  this  date  will 
include  a  visit  to  Andrew  Jackson's  birthplace  in  the  North  Carolina 
capital  city. 


During  the  week,  nearly  all  regularly  scheduled  features  on 


"Weekday"  will  have  some  connection  or  tie-in  with  Raleigh  activities. 
Daily  stories  on  North  Carolina  food  favorites,  including  a  visit  to 
a  country  ham  processing  plant  in  Smithfield  will  be  heard.  Singer 
Anne  Jeffreys,  a  native  North  Carolinian,  will  be  "Weekday's"  first 
guest  Star  Companion  and  will  be  interviewed  at  intervals  throughout 
the  program  on  Monday.  Feb.  20  by  program  hosts  Margaret  Truman  and 
Mike  Wallace . 


o  — 
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'Monitor  and  Weekday1 


Jonathan  Daniels,  noted  editor  of  the  Raleigh  News  and 
Observer,  will  participate  and  will  be  heard  in  a  "live"  interview 
from  Raleigh  on  Friday,  Feb.  24  as  "Weekday's"  Guest  Book  headliner. 
Other  prominant  citizens  will  also  appear  on  this  daily  feature 
segment  of  the  program  during  the  week. 

Harriet  Pressly,  of  Station  WPTF  in  Raleigh,  will  be  heard 
frequently  during  the  week  and  among  other  highlights  will  take  the 
"Weekday"  audience  for  a  visit  to  a  local  tobacco  plant  and  to  the 
celebrated  old  Haywood  Home  in  Raleigh,  now  occupied  by  Mr.  and  Mrs. 
Walter  Stearns . 

On  Saturday,  Feb.  2b  "Monitor"  will  conclude  the  week's 
salute  to  Raleigh  with  features  which  will  include  an  origination 
from  the  Raleigh  Farmers  Market,  an  interview  with  three  local  youths 
who  are  building  their  own  airplane  and  a  visit  to  the  atomic  reactor 
at  North  Carolina  State  College  in  Raleigh.  Among  the  well-known 
guests  who  will  appear  will  be  former  bandleader  Kay  Kyser  who  lives 
in  Rocky  Mountain,  N.C.,  coach  Everett  Case  of  North  Carolina  State 
College  and  Faye  Arnold,  a  native  of  Raleigh,  who  placed  third  in  the 
Miss  America  beauty  contest  and  is  now  Miss  North  Carolina. 

Additional  tie-ins  with  a  local  food  chain  and  other 
programming  are  now  being  arranged  by  producers  of  the  two  shows  for 
this  salute  to  Raleigh. 
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COLE  PORTER,  GUY  LOMBARDO  AND  STANLEY  ADAMS  TO  ACT  AS 
ADVISORS  ON  $100,000  'BIG  SURPRISE'  MUSICAL  QUESTION 

Three  big  names  of  the  musical  world  -- 
composer  Cole  Porter,  bandleader  Guy  Lombardo  and 
ASCAP  president  Stanley  Adams  --  have  volunteered  to 
act  as  advisors  on  the  $100,000  musical  question  to 
be  presented  to  14-year-old  George  Wright  on  NBC-TV's 
BIG  SURPRISE  Saturday  (Feb.  4,  7:30  p.m.,  EST) . 

The  three  experts  will  review  the  question 
"for  fairness  and  accuracy"  before  it  is  used  on 
the  program. 

George  missed  a  question  on  "songs  of 
the  Twenties"  on  last  Saturday's  program,  but  is 
being  given  another  crack  at  the  big  prize  money 
because  the  question  was  incorrectly  phrased. 

If  he  answers  the  one-part  question  correctly,  he 
will  win  $100,000.  Even  if  he  misses,  he  is  assured 
of  a  $25,000  consolation  prize. 
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NEW  NBC  SPOT  SALES  PRESENTATION  IS  AIMED 

# 

AT  GETTING  MORE  SPOT  RADIO  ADVERTISERS 
FOR  RELEASE  FEBRUARY  6,  1956 

One  of  the  most  realistic  and  hard-hitting  presentations 
ever  put  together  to  sell  national  spot  radio  is  ready  for  coast-to- 
coast  delivery,  it  was  announced  today  (Feb.  6)  by  H.W.  (Hank) 
Shepard,  Director  of  Radio  Sales,  NBC  Spot  Sales. 

"This  is  a  broad  frontal  attack  to  get  advertisers  to  think 
in  1956  terms  about  national  spot  radio  and  what  it  can  do  to  sell 
goods  and  services,"  said  Shepard.  "Too  many  advertisers  today  judge 
spot  radio  from  a  19^8  point  of  view. 

"National  spot  radio  can  be  a  'booster  medium'  which 
blankets  the  total  market  when  it  is  combined  with  other  media;  or  a 
powerful  primary  selling  force.  It  deserves  serious  consideration 
each  time  an  advertising  campaign  is  planned  and  it  merits  the 
agencies'  best  creative  effort." 

A  selected  group  of  advertisers  not  now  anywhere  in  spot 
radio  will  be  the  initial  targets  of  the  NBC  Spot  Radio  presentation, 
which  is  titled  "Spot  Radio  --  The  Booster  Medium."  In  addition  to 
garnering  new  dollars  for  the  stations  represented  by  NBC  Spot  Sales, 

(more) 


Publicity  department  NBC  SPOT  SALES 


SO  Rockefeller  Plaza ,  N.  Y.  20 ,  N.  Y. 
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2  -  New  NBC  Spot  Sales  Presentation 


the  presentation  is  expected  to  be  of  industry-wide  benefit  to  spot 
radio . 

The  presentation  reveals  that  radio,  properly  used,  is 
efficient  and  low  in  cost  when  compared  with  other  media.  It  shows 
how  spot  radio  combines  with  television  as  well  as  newspapers  to 
deliver  huge  audiences  at  low  cost  with  little  duplication. 

Television  and  newspapers  alone  can  not  be  expected  to 
reach  the  total  market,  the  presentation  shows.  If  local  radio  is 
used  in  combination  with  these  media,  however,  an  advertising  campaign 
will  exert  much  greater  sales  influence. 

Radio  advertising  has  a  characteristic  which  is  exclusive 
to  the.  medium  --  it  delivers  the  advertising  message  in  phase  with 
listener  activity.  Only  radio  permits  an  advertiser  to  sell  a  man 
razor  blades  while  he  is  shaving  in  the  morning,  sell  a  family 
gasoline  during  their  Sunday  drive,  and  sell  food  to  a  housewife  while 
she  is  preparing  her  family's  meals.  In  the  last  decade,  the  number 
of  radio  sets  has  more  than  doubled  and  radio  has  become  a  "portable” 
medium  which  is  heard  by  the  customer  wherever  he  may  be. 

The  stations  represented  by  NBC  Spot  Sales  have  reprogrammed 
the  medium  in  keeping  with  radio's  role  in  a  television  era.  The 
increased  use  of  spot  radio  for  saturation  schedules  is  highlighted; 
a  national  advertiser  can  pinpoint  a  short-  or-  long-term  saturation 
effort  and,  in  a  few  weeks,  reach  virtually  everyone  on  the  market. 

The  new  presentation  is  not  available  for  general 
distribution.  It  will  be  utilized  by  NBC  Spot  Sales  to  convince 
former  and  new  radio  advertisers  of  the  advantages  of  spot  radio  on 
the  stations  it  represents. 
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SPRING  SCHEDULE  OF  NBC -TV  OPERA  THEATRE  IS  REVISED 


The  Spring  schedule  of  the  NBC-TV  Opera  Theatre  has  been 
revised,  producer  Samuel  Chotzinoff  announced  today. 

"La  Grande  Breteche"  by  Stanley  Hollingsworth,  scheduled 
for  Feb.  26,  and  "War  and  Peace"  by  Prokofiev  listed  for  April  8,  both 
will  be  postponed.  There  will  be  no  opera  presentation  in  February, 
but  another  work  will  be  announced  for  April  8.  These  changes  were 
made  necessary  by  a  heavy  production  schedule  and  special  production 
problems . 

The  NBC  Opera  Department  is  also  preparing  "Madam  Butterfly" 
and  "The  Marriage  of  Figaro"  for  the  NBC  Opera  touring  company  in  the 
Fall. 

The  current  season  is  the  seventh  of  the  NBC-TV  Opera 
Theatre.  Productions  given  so  far  include  the  world  premiere  of 
"Griff elkin"  by  Lukas  Foss,  "Madam  Butterfly"  by  Puccini,  "Amahl  and 
the  Night  Visitors"  by  Gian  Carlo  Menotti  and  "The  Magic  Flute"  by 
Mozart . 

Details  of  the  April  8  presentation  and  of  the  touring  operas 
will  be  announced  soon. 
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NBC  TRADE  NEWS 


WINNERS  TO  RECEIVE  PHOTOPLAY  GOLD  MEDAL  AWARDS 
DURING  ‘LUX  VIDEO  THEATRE1  PROGRAM 

The  1955-56  annual  Photoplay  Gold  Medal  Awards  will  he 
presented  on  LUX  VIDEO  THEATRE  Thursday,  Feb,  9  (NBC-TV,  10  p.m.,  EST). 

Otto  Kruger  host  of  the  weekly  program,  will  have  as  his 
special  guest  Ann  Higginbotham,  editor  of  Photoplay  Magazine,  who 
will  present  the  awards  to  the  winners. 

The  "Lux  Video  Theatre"  drama  for  Peb.  9  is  "The  Star," 
with  Mary  Astor  portraying  a  fading  actress  who,  realizing  she  is  no 
longer  a  reigning  movie  queen,  refuses  to  face  reality. 


"ROCKY  KING,  DETECTIVE"  HAS  1-WEEK  REVIVAL 
ON  NBC-TV ‘S  "MODERN  ROMANCES"  SERIES 

Ro3coe  Karns  and  his  "Rocky  King,  Detective," 
characterization  —  a  combination  featured  on  a 
TV  series  for  five  years  —  will  return  to  the 
air  for  a  five-day  run  on  the  NBC-TV  "MODERN 
ROMANCES"  program  starting  Monday,  Feb.  6  (Monday 
through  Friday,  4:15-4:30  p.m.,  EST).  The  cast 
will  also  include  Earl  Hammond  and  Grace  Kearney 
who  were  featured  in  the  original  series. 
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TRADE  NEWS 


HUGH  M.  BEVILLE  JR. ,  THOMAS  C.  McCRAY  AND  LLOYD  E.  YODER 

ELECTED  NBC  VICE  PRESIDENTS 

FOR  RELEASE  MONDAY  A.M.,  FEB.  6 

The  election  of  three  Vice  Presidents  of  the  National  Broad¬ 
casting  Company  was  announced  today  by  Robert  W.  Sarnoff,  NBC 
President . 

The  new  Vice  Presidents  are: 

Hugh  M.  Beville  Jr.,  Vice  President,  Planning  and  Develop¬ 
ment  for  NBC. 

Thomas  C.  McCray,  Vice  President  and  General  Manager  of 
KRCA,  NBC  owned  station  in  Hollywood. 

Lloyd  E.  Yoder,  Vice  President  and  General  Manager  of  NBC's 
owned  stations  in  Philadelphia,  whose  call  letters  change  to  WRCV 
and  WRCV-TV  effective  Feb.  13. 

Mr.  Beville  will  report  directly  to  J.M.  Clifford,  Admin¬ 
istrative  Vice  President  of  NBC,  and  both  Mr.  McCray  and  Mr.  Yoder 
will  report  to  Charles  R.  Denny,  Vice  President  in  charge  of  NBC 
Owned  Stations  and  NBC  Spot  Sales. 

Mr.  Beville 's  achievements  in  the  field  of  research  are 
outstanding  in  the  broadcasting  industry.  It  was  under  his  direction 

(more) 
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2  -  New  Vice  Presidents 


that  "Strangers  into  Customers,"  NBC's  pioneering  before-and-af ter 
study  of  TV,  and  the  subsequent  study,  "Dealers  Sound  Off  on  Adver¬ 
tising,"  were  recently  devised  and  carried  out.  He  has  been  Director 
of  Research  and  Planning  for  NBC  since  October,  1952. 

NBC's  research  accomplishments  under  Mr.  Beville's  direc¬ 
tion  have  been  notable  in  the  field  of  developing  accurate  set  count 
information  for  television  and  in  documenting  television's  sales 
effectiveness.  The  latter  began  with  the  NBC-Hofstra  study  in  1949. 

Mr.  Beville  also  is  credited  with  developing  the  first 
nationwide  study  of  daytime  radio  audience  listening  habits,  "Sales 
Begin  When  Programs  Begin"  (1933) >  and  the  first  comprehensive 
analysis  of  "Summer  vs.  Winter"  radio  listening  habits,  "The  Good 
New  Summer  Time"  (1936). 

It  was  under  Mr.  Beville's  guidance  that  NBC's  highly 
successful  Program  Extension  Plan  ("PEP")  was  introduced  during  1955 
to  make  some  44  stations  in  smaller  markets  available  to  network 
advertisers  at  substantial  savings  in  cost,  without  any  reduction 
in  the  stations'  rates. 

A  native  of  Washington,  D.C.,  Mr.  Beville  is  a  graduate  of 
Syracuse  University.  He  joined  NBC  in  1930,  at  which  time  he 
assisted  in  the  formation  of  the  network's  statistical  department. 

He  was  appointed  NBC’s  chief  statistician  in  1935. 

In  1939  he  became  NBC  Research  Manager,  and  two  years 
later  was  the  network's  Director  of  Research.  In  1942  he  entered 


(more ) 


3  -  New  Vice  Presidents 


active  Amy  duty  as  a  first  lieutenant  and  in  1945#  after  serving 
in  both  the  European  and  Pacific  theatres  of  war,  was  discharged  as 
a  lieutenant  colonel. 

Mr.  Beville  lives  with  his  wife  in  Douglaston,  L.I.,  N.Y. 

*  4r  *  * 

Thomas  C.  McCray,  a  veteran  of  more  than  25  years  experi¬ 
ence  in  the  broadcasting  industry,  has  served  as  general  manager  of 
KRCA  since  February,  1954.  He  entered  radio  in  1926  as  an  announcer 
with  WTIC,  Hartford,  Conn.,  where  he  also  served  in  various  creative 
and  executive  positions  until  1941,  when  he  became  assistant  general 
manager.  In  January,  1943#  Mr.  McCray  took  a  leave  of  absence  from 
WTIC  to  join  the  Office  of  Censorship.  The  following  year  he  came 
to  NBC  as  Eastern  program  manager,  and  in  1946  was  appointed  national 
program  manager.  Two  years  later  (1948)  he  was  named  national  radio 
program  director,  and  in  1950  was  transferred  to  the  West  Coast  as 
NBC’s  director  of  radio  network  operations. 

Mr.  McCray  was  born  in  Hartford,  Conn.,  in  1901.  He  and 
his  family  live  in  Los  Angeles. 

*  *  #  * 

Lloyd  E.  Yoder  was  named  general  manager  of  WRCV  and  WRCV- 
TV,  NBC’s  newly  acquired  stations  in  Philadelphia,  on  Jan.  23#  1956. 
Before  that  he  served  as  general  manager  of  WTAM  and  WNBK,  formerly 
NBC’s  owned  stations  in  Cleveland,  Ohio.  Mr.  Yoder  joined  NBC  in 
1927  as  manager  of  the  Western  Division  Press  Department  in 


(more) 
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San  Prancisco.  In  1937  he  was  appointed  general  manager  of  stations 
KPO  and  KGO,  in  San  Prancisco,  In  1939  he  was  named  general  manager 
of  KOA  in  Denver ,  where  he  remained  until  1951  *  when  he  returned  to 
San  Francisco  to  assume  the  duties  of  general  manager  of  KNBC. 

A  graduate  of  Carnegie  Institute  of  Technology,  Mr.  Yoder 
is  married  to  the  former  Alma  Celia.  They  live  in  Philadelphia. 

- o - 
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TRADE  NEWS 


CHET  HUNTLEY ,  NBC  WEST  COAST  COMMENTATOR,  SIGNED  TO 
LONG  CONTRACT;  WILL  BE  TRANSFERRED  TO  N,Y . 

Chet  Huntley,  Peabody  Award-winning  commentator  on  NBC's 
West  Coast  news  staff,  has  been  signed  by  the  network  to  a  long-term 
contract,  according  to  Frederic  W.  Wile  Jr.,  NBC  Vice  President, 
Television  Network  Programs,  Pacific  Division. 

Coincidentally  with  his  new  contractual  arrangements,  it 
was  announced  that  Huntley  is  being  transferred  to  NBC  News'  head¬ 
quarters  in  New  York. 

Huntley's  promotion  to  coast-to-coast  television  and  radio 
represents  a  rapid  advancement;  he  was  signed  by  NBC's  Pacific 
Division  only  seven  months  ago. 

Since  joining  NBC  in  June,  the  45-year-old  ex-newspaperman 
has  performed  regularly  as  a  commentator  and  reporter  on  NBC's  West 
Coast  regional  television  network  on  the  TODAY  series  and  on  his  own 
Sunday  evening  program  over  station  KRCA,  Los  Angeles. 

He  covered  the  10th  anniversary  meeting  of  the  United 
Nations  in  San  Francisco  for  NBC  and  has  handled  numerous  special 
assignments  for  the  TV  network.  Recently,  with  David  Brinkley, 
Huntley  filled  in  for  John  Cameron  Swayze  on  the  NEWS  CARAVAN  from 
New  York,  when  Swayze  took  a  three-week  vacation.  Earlier,  as  part 

(more ) 
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TRADE  NEWS 


NBC  TRANSFERS  FILM  DIVISION  TO  KAGRAN  CORPORATION 

FOR  RELEASE  MONDAY  A.M.,  FEB.  6 

The  National  Broadcasting  Company  has  transferred  the 
operations  of  the  NBC  Film  Division  to  Kagran  Corporation,  it  was 
announced  today  by  Robert  W.  Sarnoff,  President  of  NBC.  Kagran  is  a 
wholly-owned  subsidiary  of  NBC. 

Mr.  Sarnoff  also  announced  that  NBC  film  syndication 
activities  will  continue  under  the  direction  of  Carl  M.  Stanton,  NBC 
Vice  President.  Mr.  Stanton  also  has  been  elected  a  Vice  President 
of  Kagran. 

Mr,  Sarnoff  said  that  the  transfer  would  permit  more 
efficient  operation  and  provide  greater  flexibility  for  NBC's  ex¬ 
panding  film  syndication  business,  which  showed  a  substantial  increase 
last  year. 

The  offices  of  the  Film  Division  are  now  at  663  Fifth 
Avenue  in  New  York,  The  Division  will  continue  to  operate  the  NBC 
Film  Library  at  106th  Street  in  New  York  and  the  NBC  Film  Exchange  at 
Englewood  Cliffs,  N.J. 

The  NBC  licensing  activities  of  Kagran  will  be  continued  in 
a  separate  operating  division  with  offices  at  4  West  58th  Street,  New 
York.  They  will  be  under  the  supervision  of  Edward  L.  Justin,  Vice 
President  of  Kagran, 

In  addition  to  Mr.  Stanton  and  Mr.  Justin,  the  officers  of 
Kagran  are;  Emanuel  Sacks,  Chairman;  J.M.  Clifford,  President;  George 
D.  Matson,  Vice  President;  and  Howard  Monderer,  Secretary. 

NBC -New  York,  2/3/56 
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2  -  Chet  Huntley 


of  a  'rourid-the  world  news-gathering  trip,  Huntley  covered  the  history¬ 
making  conference  of  African  and  Asian  nations  at  Bandoeng,  Indonesia, 

Although  relatively  new  in  television,  Huntley's  work  in 
radio  has  been  widely  recognized  and  commended.  In  addition  to  the 
George  Poster  Peabody  news  award,  he  has  received  a  special  news 
citation  from  the  Ohio  State  University  Institute  for  Education  by 
Radio  and  awards  for  his  news  analysis  from  New  York  University,  the 
California  Teachers'  Association  and  the  Radio  Club  of  Southern 
California . 

A  native  of  Montana  and  a  graduate  of  the  University  of 
Washington,  Huntley  was  a  newspaperman  and  radio  newscaster  in 
Seattle,  Spokane  and  Portland  before  starting  his  network  radio  work 
in  Los  Angeles. 
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February  3>  1956 

FIRST  PROGRAM  OF  NBC  NEWS'  SPECIAL  FEATURES  UNIT  WILL  BE  RADIO 
"CLOSEUP"  OF  NEW  HAMPSHIRE  PRIMARIES;  GROUP  TO  PRODUCE 
MANY  RADIO  AND  TELEVISION  CAMPAIGN  FEATURES 

NBC  Radio  will  present  a  series  of  "close-ups"  of  early- 
round  political  "in-fighting"  in  State  Primaries  beginning  with 
POLITICS  AND  PRIMARIES  -  DATELINE:  NEW  HAMPSHIRE  Tuesday,  Mar.  6 
(9:05  to  10  p.m.,  EST) . 

Eight  on-the-scene  reports  of  primary  elections  in  eight 
key  States  will  highlight  NBC  News'  coverage  of  the  opening  of  the 
1956  election  story.  Each  program  will  be  aired  on  the  Tuesday 
preceding  a  primary. 

Under  the  general  title  of  "Politics  and  Primaries,"  NBC's 
special  coverage  will  Include  New  Hampshire,  Minnesota,  Illinois, 
Pennsylvania,  Florida,  Ohio,  Oregon  and  California. 

A  special  features  unit  within  the  NBC  News  Department  has 
been  set  up  to  produce  the  series  and  plan  other  pre-election  events 
including  radio  and  TV  coverage  of  the  national  conventions  in  Chicago 
and  San  Francisco. 

With  Joseph  0.  Meyers,  Manager  of  NBC  News,  as  supervisor, 
and  Reuven  Frank,  as  overall  producer,  the  new  group  will  utilize  the 
services  of  NBC’s  far-flung  news  staff,  both  domestic  and  foreign. 

(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


•  ; 

Ij  ' 


' 


) 


I  .  I 


■ 


. 


•  ,  ■ 


' 


•  ' 

a  A 


:'4  q  •  ■  ■,  ^  3  98  i 
..  1.  ,  .  lb  iz 

■  ■  ■  I  P.J&3 


■  •  -  . 

' 


' 


•  .0:  ■' 


2 


'Politics  and  Primaries' 


Others  assigned  to  the  special  features  unit  are  Arthur 
Wakelee,  in  charge  of  producing  the  "Politics  and  Primaries"  series, 
and  Jack  Sughrue,  director.  Eliot  Frankel  and  William  Hill  will  write 
the  scripts,  and  Pat  Trese  will  be  production  assistant.  Herb  Kaplow 
of  Washington  will  do  the  narration. 

Kaplow  and  Wakelee  will  do  the  field  work  for  the  series  in 
the  Eastern  States.  Other  States  will  be  covered  by  NBC  divisional 
staffs  and  affiliated  stations. 

Shows  will  include-on-the-scene  interviews  with  political 
leaders,  candidates  and  local  personalities  who  can  contribute  to  the 
story  of  the  primaries. 

"Politics  and  Primaries"  will  be  irregularly  scheduled  in 
the  time -spot  of  NBC  Radio's  "Biographies  in  Sound"  series. 

The  schedule  of  "Politics  and  Primaries"  follows:  Mar.  13, 
Minnesota;  April  3,  Illinois;  April  17,  Pennsylvania;  May  1,  Florida 
and  Ohio  combined;  May  15,  Oregon,  and  May  29,  California. 
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February  3*  1956 

KARD-TV  IN  WICHITA,  KAN.,  TO  BECOME  NBC-TV  AFFILIATE 

Station  KARD-TV,  Wichita,  Kan.,  will  become  an  NBC-TV 
affiliate  effective  May  1,  1956,  it  was  announced  jointly  today  by 
Harry  Bannister,  Vice  President  in  charge  of  Station  Relations  for 
the  National  Broadcasting  Company,  and  William  J .  Moyer,  Vice 
President  and  General  Manager  of  KARD-TV. 

i 

Operating  on  Channel  3  with  a  full  power  of  100,000  kw, 
KARD-TV  is  owned  by  the  Wichita  Television  Corp.,  Inc.,  and  is 
equipped  to  carry  network-originated  color  programming. 

In  announcing  the  new  affiliation,  Mr,  Bannister  said:  We 

feel  that  the  great  audience  residing  in  KARD-TV* s  broad  coverage 
area  will  have  its  ever-increasing  needs  well  served  by  this  station 
providing  them  with  NBC f  s  best  news,  entertainment,  sports  and 
special  events  and  public  service  programming.  At  the  same  time,  we 
feel  that  NBC  advertisers  will  benefit  substantially  by  this  out¬ 
standing  station's  many  added  values." 

- -o - 
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NBC -TV  NEWS 


CREDITS  FOR  "BOB  HOPE'S  SPECTACULAR  INTERNATIONAL  SHOW"  ON  NBC-TV 


TIME: 

NBC-TV,  Tuesday,  Feb.  7,  8-9  p.m.,  EST 

STAR: 

Bob  Hope 

CAST: 

Fernandel,  French  comedian;  Diana  Dors, 

British  actress;  Yana,  England's  new 

singing  star;  Ted  Heath,  the  "jazz  king 

of  Europe"  and  his  band;  Nanci  Crompton, 

American-born  dancing  star  of  the  London 

Palladium;  the  fashions  of  Parisian 

couturiers  Jean  Patou,  Lanvin  and  Balmain, 

displayed  by  nine  French  models;  and  the 

Dennis  Ringrow  orchestra. 

PRODUCER: 

Jack  Hope 

WRITERS : 

Les  White,  John  Rapp,  Mort  Lachman,  Bill 

Larkin  and  Charles  Lee 

CONSULTANT: 

Norman  Sullivan 

MUSIC: 

Ted  Heath  and  his  band  and  Dennis  Ringrow  and 

his  orchestra 

ANNOUNCER: 

Joel  Aldred 

SPONSOR: 

Chevrolet  Motors  Division,  General  Motors  Corp. 

AGENCY: 

Campbell -Ewald  Co. 

ORIGINATION: 

Filmed  in  London  and  Paris 

NBC  PRESS 


REPRESENTATIVE: 

A1  Cammann  (New  York)  and  Bob  Bowen 

(Hollywood) 

- o - 
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TELEVISION  NEWS 


4  'OSCAR1  WINNERS  AND  4  OTHER  STARS  TO  BE  HOSTS  FOR  TELECAST 

OF  MOTION  PICTURE  ACADEMY  NOMINATIONS 

Eight  film  stars,  four  of  them  "Oscar"  recipients, 
will  participate  as  hosts  at  the  second  annual  telecast  of 
the  MOTION  PICTURE  ACADEMY  NOMINATIONS  Saturday,  Feb.  18 
(NBC -TV,  9-10:30  p.m.,  EST) . 

They  are  William  Holden,  Judy  Holliday,  Edmond 
O'Brien  and  Celeste  Holm,  all  winners  of  "Oscars;"  and 
Tony  Curtis,  Glenn  Ford,  Piper  Laurie  and  Jack  Lemmon. 

Alan  Handley,  who  produced  the  program  last 
year,  will  do  so  again.  The  telecast  will  originate  in 
the  NBC  studios  in  Hollywood. 

Nominations  ballots  were  mailed  to  14,834 
members  of  the  movie  industry  Jan.  23,  and  polls  close 
Feb.  4.,.  The  awards  ceremony  will  be  held  Wednesday, 

March  21  (NBC-TV  and  Radio,  10:30  p.m. -12:15  a.m.,  EST). 

*  - - 
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PRODUCERS’  SHOWCASE 


February  3>  1956 


ANTHONY  QUAYLE,  NOTED  DIRECTOR-PRODUCER  OF  SHAKESPEARE  MEMORIAL 
THEATRE  IN  ENGLAND,  WILL  DIRECT  TV  PREMIERE 
OF  SHAW'S  "CAESAR  AND  CLEOPATRA" 


Anthony  Quayle,  who  has  achieved  an  international  repu¬ 
tation  as  director-producer  of  the  Shakespeare  Memorial  Theatre  at 
Stratford-upon-Avon,  England,  has  been  signed  to  direct  the  tele¬ 
vision  premiere  of  George  Bernard  Shaw's  "Caesar  and  Cleopatra,"  to 
be  colorcast  on  NBC -TV ' s  PRODUCERS1  SHOWCASE  Monday,  March  5 
(8-9:30  p.m.,  EST).  Claire  Bloom,  Sir  Cedric  Hardwicke,  Jack  Hawkins, 
Judith  Anderson  and  Cyril  Ritchard  are  the  stars. 

Known  in  Britain  as  a  versatile  actor,  Quayle  has  been 
winning  critical  acclaim  on  Broadway  as  the  title  role  star  of 
Marlowe's  "Tamburlaine  the  Great,"  a  production  of  the  Festival 
Company  of  Stratford,  Canada.  He  had  visited  the  United  States 
professionally  only  once  before,  when  he  appeared  in  "The  Country 
Wife"  with  Ruth  Gordon,  in  1936. 

Lancashire -born  Anthony  Quayle  withdrew  from  Rugby  to  attend 
the  Royal  Academy  of  Dramatic  Art,  and  he  left  that  training  ground 
of  actors  to  join  a  music  hall  sketch.  His  first  real  acting 

(more ) 
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assignment,  a  double-barreled  one  in  which  he  played  both  Richard 
Coeur  de  Lion  and  Will  Scarlett  in  a  presentation  of  "Robin  Hood"  at 
London’s  "Q"  Theatre  in  1931,  led  him  to  the  Old  Vic.  There  he 
played  a  series  of  minor  roles  under  Harcourt  Williams’  direction, 
later  winning  more  important  parts  in  plays  ranging  from  Shakespeare 
to  O’Neill’s  "Anna  Christie."  Of  major  Interest  in  his  pre-war 
career  were  his  portrayal  of  Laertes  to  Laurence  Olivier’s  "Hamlet" 
at  Elsinore  in  Denmark  in  1937  and  a  tour  of  Europe  and  Egypt  with 
the  Old  Vic  in  1939. 

Following  six  years  of  military  service  in  World  War  II, 
Quayle  impressively  reentered  the  West  End  theatre  of  London  as 
director  of  "Crime  and  Punishment,"  starring  John  Gielgud  and  Edith 
Evans.  After  staging  a  new  production  of  the  Restoration  comedy, 
"The  Relapse,"  he  returned  to  acting  as  Enobarbus  in  "Antony  and 
Cleopatra,"  which  starred  Edith  Evans  and  Godfrey  Tearle.  Quayle 
later  appeared  as  Iago  to  Jack  Hawkins’  "Othello."  (Note:  Hawkins 
will  play  Rufio  in  the  production  of  "Caesar  and  Cleopatra"  which 
Quayle  will  direct  for  TV). 

Coming  to  Stratford  in  1948,  Quayle ’s  system  of  "guest 
stars"  lured  both  name  actors  and  the  paying  public  to  the 
Memorial  Theatre.  Under  his  aegis,  the  famous  theatre  prospered  and 
a  new  building  program  was  completed  without  public  subsidy. 

At  Stratford,  which  Quayle  now  co-directs  with  Glen  Byam 
Shaw,  he  has  staged  "Troilus  and  Cressida,"  "The  Winter’s  Tale," 
"Macbeth,"  "Juliu3  Caesar,"  "King  Lear,"  "Richard  II,"  "Henry  IV, 
Part  I,"  "Henry  V"  and  "Othello."  As  actor,  he  has  played  in  and 
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3  -  1  Caesar  and  Cleopatra1 


produced  “King  John,"  “Hamlet,"  “The  Taming  of  the  Shrew,"  “Troilus 
and  Cressida,"  "Othello,"  "Much  Ado  About  Nothing,"  "Henry  VII," 
"Julius  Caesar,"  both  parts  of  "Henry  IV,"  "The  Merry  Wives  of 
Windsor,"  "Coriolanus, "  "As  You  Like  It,"  "A  Midsummer  Night’s 
Dream,"  "Titus  Andronicus"  and  Jonson’s  "Volpone." 

During  19^9-50,  he  took  the  Shakespeare  Memorial  Theatre 
Company  on  a  flying  visit  to  Australia,  playing  Macbeth  and  Benedick. 
In  1953*  Quayle  returned  there  with  another  Stratford  company,  also 
visiting  New  Zealand.  Between  his  Stratford  schedule,  the  hard¬ 
working  actor-producer-director  has  taken  the  time  to  stage  two  plays 
in  London:  Terence  Rattigan’s  "Who  Is  Sylvia?"  and  Mary  Chase’s 
"Harvey. " 
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NBC  TRADE  NEWS 


IRVING  R.  LEVINE  *  S  PICTURES  ON  SOVIET  LIFE  ILLUSTRATE  "NEWSWEEK" 
ARTICLE  ON  "INDUSTRIAL  WAR:  CAN  RUSSIA  WIN?" 

NBC*s  Moscow  correspondent -cameraman,  Irving  R.  Levine,  has 
a  series  of  five  pictures  of  Russian  life  in  the  current  issue  of 
Newsweek  Magazine. 

Levine  took  the  pictures  as  he  traveled  around  Russia  from 
July,  1955>  until  he  flew  back  to  the  U.S.  for  a  brief  visit  Jan.  12. 
Levine* s  photos  —  showing  Russian  women  working  in  factories  and 
building  houses,  and  including  shots  of  a  Soviet  dam  under  construction 
on  the  Volga  and  interior  views  of  a  tractor  factory  and  a  steel 
foundry  --  illustrate  Newsweek* s  cover  story,  entitled  "Industrial 
War:  Can  Russia  Win?" 


MURRAY  HEILWEIL  TO  ADDRESS  ADVERTISING  WOMEN  OF  N.Y. 

Murray  Heilweil,  Merchandising  Manager  of  the  National 
Broadcasting  Company,  will  address  the  Advertising  Women  of  New  York 
Tuesday,  Feb.  7,  at  their  Midwinter  Luncheon  in  the  Sheraton-Astor 
Hotel  in  New  York. 

Mr.  Heilweil * s  speech,  entitled  "The  Electronic  Revolution 
in  Merchandising  and  Marketing,"  will  relate  how  the  present-day 
expanding  economy  presents  a  challenge  to  all  advertising  media  -- 
and  what  the  NBC  Television  Network  is  doing  to  face  this  challenge. 

- o - 
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MATINEE 

THEATER 


February  3,  1956 

SIX  DRAMAS  ON  'NBC  MATINEE  THEATER'  TO  BE  JOINT  PRESENTATIONS 
OF  THE  NETWORK  AND  FOUR  LUTHERAN  CHURCH  BODIES 

A  new  approach  to  religious  telecasting  will  be  the  joint 
presentation  by  NBC  and  four  Lutheran  Church  bodies  of  a  series  of 
six  "live"  dramas  in  color  on  the  NBC  MATINEE  THEATER.  The  first 
will  be  Monday,  April  2  (NBC -TV,  3-4  p.m.,  EST) . 

The  other  five  will  be  presented  on  Mondays  --  May  7,  June 
4,  Sept.  3,  Oct.  1  and  Nov.  5. 

The  Lutherans,  representing  a  membership  of  more  than 
4,500,000  and  working  through  Lutheran  Television  Associates,  will 
underwrite  costs  of  six  scripts,  expenses  of  a  script  editor  and 
casting  and  promotion  expenses  and  will  cooperate  with  the  "NBC 

Matinee  Theater"  editors  in  script  selection. 

» 

Said  Dr.  E.O.  Hove,  Chairman  of  Lutheran  Television 
Associates:  "We  Lutherans  take  pride  in  pioneering  with  the  National 

Broadcasting  Company  and  producer  Albert  McCleery  in  this  new  approach 
to  religious  television  through  the  color  telecasting  of  six  dramas  on 
the  'NBC  Matinee  Theater,'  By  fusing  NBC's  professional  skills  and 
dramatic  programming  standards  with  the  Lutheran  Church's  basic 
concern  for  Man's  spiritual  growth,  we  believe  millions  of  Americans 

(more ) 
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'Matinee  Theater' 


will  be  reached  with  television  programming  that  is  not  only  believable 
and  absorbing  but  in  sharp  Christian  focus." 

The  presidents  of  participating  church  groups  are  Dr. 

Franklin  Clark  Fry,  of  New  York,  United  Lutheran  Church  in  America; 

Dr.  Frederick  A.  Schiotz  of  Minneapolis,  of  the  Evangelical  Lutheran 
Church;  Dr.  Henry  F.  Schuh  of  Columbus,  Ohio,  of  the  American  Lutheran 
Church,  and  Dr.  Oscar  A.  Benson,  of  Minneapolis,  of  the  Augustana 
Lutheran  Church. 

Davidson  Taylor,  NBC  Vice  President  in  charge  of  Public 
Affairs,  commented:  "This  pioneering  venture  in  which  NBC  and  the 
United  Lutheran  Church  in  America,  the  Evangelical  Lutheran  Church, 
the  American  Lutheran  Church  and  the  Augustana  Lutheran  Church  are 
cooperating  is  an  unusually  exciting  experiment.  NBC  long  has  had  a 
cordial  association  with  the  religious  community  and  we  welcome  this 
further  opportunity  to  present,  through  the  'NBC  Matinee  Theater, ’  the 
dramatic  resolution,  based  on  religious  principles,  of  problems  we 
must  face  in  everyday  life. 

"NBC  is  privileged  to  enter  into  this  cooperative  association 
which  we  earnestly  trust  will  result  in  an  especially  meaningful  use 
of  the  television  medium." 

*  *  * 


(more ) 


■yjt  *r-T  serf f  c  s* ' 


X ;•  .  :  ■  f  -  "  ' 

,  i  :  ;•  :  :i.b  '  .M: '  rxicK&s  r 

.3  .  r:  .  it  .  I  '  '  - '  T  '  '■ 

....  ,  • 


•  u  iQ d  £  \  ..  i  ■  aXlc  6  !*  .A-  tsr i>s 


.  i,  iioO  .  '  '  ' 

*■  •  :  -  * 

■  5  j 

t  *  ‘  t;  . 

■}  ioi  cip •• 

...  .  '  ’  *C|  ■  :-i 

04M  rtQlriv  .  .  .  ■  •  liriT1  ■  ■'  rts  iinoo 

•;  '  .  ■  i  -  ■■  •  f  •  '  ■  ’ 

©rid  is*x9ri:fuJ  n&oJtnsmf 


V 
•  ■i- 

[;  0  . 

nJtrtsq 

. 

'.s  -  c  '  -  .  :  y  - 

.  \  j  try.  -  y;...  ;  t  l 

'  .  1  t 

' 

.  •  ■  ■  . 

01  0*tu 

•  ■  .  .  . .  -  .  c  •.  -  : 


. .  ■  •  <  ■  :  . 

•  1  *  -  ”  ''^'o^rsvo  Cii  A>yLA 

.  1  •  q  fritf  <  ■  .  ■:  '  -'x-r* 

j  v t .’corfifis  sw  x 


*  * 

( 9rv<r»f) 


3  -  Matinee  Theater1 


CASTS  FOR  FEB,  8  AND  9  DRAMAS  ON  1  NBC  MATINEE  THEATER ' 

Gregory  Gay,  John  Banner,  Donald  Murphy  and  Katharina  Berger 
will  play  the  leading  roles  in  "The  White  Knight"  on  the  NBC  MATINEE 
THEATER  Wednesday,  Feb.  8  (NBC-TV,  3 --4  p.m.,  EST;  in  color  and  black 
and  white).  This  is  the  story  of  the  biographer  of  a  retired  diplomat 
who  falls  in  love  with  his  subject's  daughter. 

Irene  Hervey,  Frank  Albertson,  Trudy  Marshall  and  Sheila 
Bromley  will  portray  the  major  characters  Thursday,  Feb.  9  in  "The 
Anxious  Years,"  story  of  a  middle-aged  wife's  unsuccessful  efforts  to 
provide  a  gala  dinner  in  her  husband's  honor. 


NBC -New  York,  2/3/56 
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February  6,  1956 

PRESIDENT  EISENHOWER  PRAISES  AMERICAN  LEGION'S  "BACK  TO  GOD" 

PROGRAM  ON  NBC;  GENERAL  SARNOFF  HAILS  LEGION  FOR 
LEADERSHIP  IN  STRESSING  "INEVITABLE  BOND 
BETWEEN  FAITH  AND  FREEDOM" 

President  Eisenhower,  in  a  congratulatory  message  to  the 
American  Legion  lauding  its  "Back  to  God"  program,  said  yesterday  that 
"on  our  belief  in  the  Fatherhood  of  God  rests  our  conviction  that  the 
peaceful  advancement  of  the  welfare  of  the  peoples  of  the  world  cannot 
be  accomplished  by  human  ingenuity  alone." 

Howard  Pyle,  Deputy  Assistant  to  the  President  and  former 
Governor  of  Arizona,  read  the  Eisenhower  message  during  the  American 
Legion's  fifth  annual  "For  God  and  Country"  observance  on  coast-to- 
coast  NBC  Television  and  Radio  yesterday  (Sunday,  Feb.  5).  The  tele¬ 
cast,  which  inaugurated  the  organization's  1956  "Back  to  God"  movement 
originated  live  in  NBC's  Century  Theatre,  New  York,  and  featured 
prominent  Americans  speaking  on  religion  today. 

Brig.  General  David  Sarnoff,  Chairman  of  the  Board  of  the 
Radio  Corporation  of  America,  hailed  the  American  Legion  "for  its 
leadership  in  emphasizing  the  close  and  inevitable  bond  between  faith 
and  freedom." 

"More  than  ever  before,  an  awareness  of  this  principle  is 
vital  for  our  country  and  for  all  mankind,"  General  Sarnoff  said. 

(more ) 
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2  -  Legion 


"For  the  crisis  of  our  time,  I  believe,  is  not  primarily  political  or 
economic,  but  moral.  The  great  struggle  now  under  way  between  the 
Communist  and  the  free  world  is,  in  the  final  analysis,  a  contest 
between  our  Judeo-Christian  civilization  and  a  Godless  way  of  life 
and  thought.  The  vital  differences  between  the  two  camps  are  less  in 
their  social  systems  than  in  their  irreconcilable  concepts  of  Man. 

" . On  our  side,  faith  is  a  shield  and  a  buckler  in  the 

defense  of  freedom.  It  will  do  us  little  good  to  be  strong  in  all 
else  if  we  allow  our  moral  vitality  to  weaken." 

Other  participants  in  the  telecast  were  Governor  Frank 
Clement  of  Tennessee;  Phil  Rizzuto,  veteran  shortstop  of  the  New  York 
Yankees;  J.  Addington  Wagner,  National  Commander  of  the  American 
Legion;  Mrs.  Bowden  D.  Ward,  National  President  of  the  American  Legion 
Auxiliary;  and  the  Rev.  Joseph  MacCarroll,  National  Chaplain  of  the 
American  Legion.  The  program  also  featured  Perry  Como,  who  sang  "I 
Believe,"  and  the  single  yearly  TV  appearance  of  the  140-voice  Chapel 
Choir  of  the  United  States  Military  Academy  at  West  Point, 

The  American  Legion's  "Back  to  God"  movement  is  designed  to 
further  regular  public  worship,  daily  family  prayer  and  Scripture 
readings,  and  the  religious  education  of  the  nation's  children.  The 
"For  God  and  Country"  telecast  is  scheduled  annually  on  the  Sunday  on 
which  the  American  Legion  observes  Four  Chaplains  Day,  which  com¬ 
memorates  the  anniversary  of  the  sinking  of  the  transport  Dorchester. 
In  that  World  War  II  disaster  off  Greenland,  in  which  more  than  600 
servicemen  lost  their  lives,  four  chaplains  representing  the  nation's 
three  major  faith  groups  went  to  their  death  with  hands  clasped. 


(more ) 
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Following  are  the  complete  texts  of  President  Eisenhower’s 
message  and  General  Sarnoff's  remarks: 

MESSAGE  FROM  PRESIDENT  EISENHOWER: 

"On  the  inauguration  of  your  1956  'Back  to  God 1  program,  I 
extend  to  you  my  warmest  congratulations.  All  of  us,  of  whatever 
religious  creed,  share  a  belief  in  certain  spiritual  principles  which 
determine  our  goals  as  a  nation.  On  our  belief  in  the  worth  of  the 
individual  is  based  our  effort  to  defend  the  freedom  of  the  individual 
...to  uphold  his  rights,  under  law,  to  life,  liberty  and  the  pursuit 
of  happiness.  On  our  belief  in  the  brotherhood  of  man  is  based  our 
effort  to  establish  a  just  peace  among  nations.. .to  encourage  toler¬ 
ance  of  varying  opinions  and  beliefs... to  work  together  for  the  good 
of  our  country  and  for  the  welfare  and  happiness  of  our  fellow 
citizens . 

"On  our  belief  in  the  Fatherhood  of  God  rests  our  conviction 
that  the  peaceful  advancement  of  the  welfare  of  the  peoples  of  the 
world  cannot  be  accomplished  by  human  ingenuity  alone... that  we  can 
attain  this  objective  only  if  our  efforts  accord  with  the  law  and  the 
will  of  a  power  greater  than  ourselves.  In  time  of  peace  as  in  time 
of  national  peril,  Americans  must  remember  these  truths. 

"In  your  forthcoming  program  to  emphasize  them, I  earnestly 
wish  you  every  success." 

GENERAL  SARNOFF: 

"It  is  an  honor  and  a  privilege  to  join  in  this  observance 
under  the  old  but  ever  fresh  and  inspiring  slogan,  ’For  God  and 
Country.’  I  want  to  congratulate  the  American  Legion  for  its  leader¬ 
ship  in  emphasizing  the  close  and  inevitable  bond  between  faith  and 
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freedom.  More  than  ever  before,  an  awareness  of  this  principle  is 
vital  for  our  country  and  for  all  mankind. 

"For  the  crisis  of  our  time,  I  believe,  is  not  primarily 
political  or  economic  but  moral.  The  great  struggle  now  under  way 
between  the  Communist  and  the  free  world  is,  in  the  final  analysis,  a 
contest  between  our  Judeo-Christian  civilization  and  a  Godless  way  of 
life  and  thought. 

"The  vital  differences  between  the  two  camps  are  less  in 
their  social  systems  than  in  their  irreconcilable  concepts  of  Man. 

To  us,  the  individual  is  infinitely  important,  because  he  is  made  in 
the  image  of  God  and  harbors  an  immortal  soul.  But  to  the  Communists 
the  individual  is  a  cipher  --  people  are  just  so  much  raw  stuff  for 
the  building  of  a  soulless  society. 

"So  it  is  not  an  accident  that  all  totalitarian  regimes  make 
war  on  religion.  They  must  not  only  brain-wash  but  soul -wash  their 
subjects  and  victims.  For  they  realize  that  as  long  as  Man  preserves 
in  his  heart  a  sanctuary  of  faith,  their  control  over  him  is  not  total. 

"Fortunately  tyrants  cannot,  in  the  long  run,  conquer  that 
sanctuary.  The  Kremlin  has  tried  it  for  nearly  40  years.  It  has  had 
a  monopoly  of  education,  the  press  and  the  airwaves  and  time  to  raise 
an  entire  generation  in  its  own  ugly  image.  Yet  it  has  failed  to 
'liquidate  God.'  It  has  not  been  able  to  relax  its  fight  on  religion. 

"On  our  side,  faith  is  a  shield  and  a  buckler  in  the  defense 

of  freedom.  It  will  do  us  little  good  to  be  strong  in  all  else  if  we 

allow  our  moral  vitality  to  weaken.  Our  nation's  voice  --  not  only 

that  of  the  government  but  of  our  cultural  and  spiritual  leaders  -- 

must  speak  to  them  in  the  language  of  truth,  justice,  compassion  and 

other  values  which  are  the  essence  of  religion." 

- o 


NBC-New  York,  2/6/56 
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MORE  THAN  2,000  FOOD  AND  DRUG  RETAILERS  AND  WHOLESALERS  IN  32  CITIES 
TO  VIEW  MENNEN  COMPANY  CLOSED  CIRCUIT  COLORCAST  OVER  NBC-TV  FEB.  7 

Mennen  Officials  Will  Review  1955  Achievements  and  Present 
1956  Advertising  and  Promotion  Plans 

More  than  2,000  key  executives  of  food  and  drug  chain  stores 
and  wholesalers  in  32  cities  throughout  the  country  will  witness  a 
special  color  closed  circuit  telecast  presented  by  the  Mennen  Company 
over  the  National  Broadcasting  Company’s  television  facilities 
Tuesday,  Feb.  7  (6-6:30  p.m.,  EST) . 

The  occasion  of  the  closed  circuit,  which  will  originate 
in  NBC-TV’ s  Colonial  Theatre  in  New  York,  will  be  a  report  by  the 
Mennen  Company  to  food  and  drug  store  chain  and  wholesaler  officials 
who  carry  lines  of  Mennen  Company  products.  The  event  will  mark 
what  is  believed  to  be  the  first  color  closed  circuit  telecast  in 
the  men’s  toiletry  field. 

Mennen  Company  officials  who  will  participate  in  the 
company’s  review  of  1955  achievements  and  prospectus  of  what’s  ahead 
this  year  in  Mennen ’s  advertising  and  promotion  plans  include: 

(more) 
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William  Mennen  Jr.,  Vice  President;  George  Mennen,  Vice  President; 
Thomas  G.  Vandever,  General  Sales  Manager;  and  Leonard  Colson, 
Advertising  Manager. 

Talent  assembled  for  the  event  will  include  Dr.  Prances 
Horwich,  "Miss  Frances"  of  NBC-TV's  highly  acclaimed  children's  pro¬ 
gram,  "Ding  Dong  School,"  and  of  which  Mennen  is  a  sponsor;  and  Jack 
Gregson,  commercial  announcer  of  the  "Wednesday  Night  Fights"  which 
Mennen  sponsors  on  ABC-TV.  Others  on  the  program  will  include  one 
of  the  outstanding  NBA  basketball  stars,  and  in  addition  Cesar  Romero, 
star  of  "Passport  to  Danger." 

The  color  closed  circuit  telecast  will  be  a  feature  of 
NBC  Telesales. 
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NBC -New  York,  2/6/56 
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NBC  COLOR  TELECAST  SCHEDULE  (Feb.  12-18) 


Sunday,  Feb.  12 

3:30-4:00  p.m.,  EST  --  ZOO  PARADE  --  Fourth  in  a  series  of  nine 
color  films  shot  last  Summer  in  Africa;  today's  program  is 
entitled  "Man-Eaters  of  Tsavo  Forest." 

Monday,  Feb.  13 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATER  --  "The  Middle  Son," 
with  Mr.  and  Mrs,  Ernest  Truex  (Sylvia  Field). 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

Tuesday,  Feb.  14 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATER  --  "Valentine's  Day,"  by 
Virginia  Rooks,  with  Frances  Reid  and  Philip  Bourneuf. 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

Wednesday,  Feb.  15 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATER  --  "Summer  Cannot  Last," 
from  the  novel  by  Diana  Tutton,  adapted  for  television  by 
Elizabeth  Hart. 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 


(more ) 

RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
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Thursday,  Feb,  1 6 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATER  --  "The  Last  Battle¬ 
field,"  by  Harold  Callenj  an  adaptation  of  a  true  story  from  "The 
Crusade  for  Freedom." 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

Friday,  Feb,  17 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATER  --  "The  Catbird  Seat," 
Robert  J.  Shaw's  adaptation  of  the  James  Thurber  novel. 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

*  #  * 

THE  FOLLOWING  WILL  APPEAR  ON  WRCA-TV  ONLY: 


Monday  Feb . 

through 

13 

8:55-  9:00 
and 

9:55-10:00 

a  .m. 

a  ,m. 

"WRCA-TV  WINDOW"  with 
Pegeen  Fitzgerald. 

Friday 

Feb . 

17 

9:20-  9:40 

a  .m. 

Josephine  McCarthy  portion 
of  "Herb  Sheldon  Show." 

2:50-  3:00 

p  .m. 

Jinx  1 s  Diary 

6:45-  6:50 
and 

11:10-11:15 

p  .m. 

p  .m. 

Tex  Antoine-Weather 
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NBC -TV  NEWS 


ACHIEVEMENT  AWARD  WON  BY  *  MEET  THE  PRESS '  SIXTH  TIME  IN  ROW 
IN  FAME  MAGAZINE  -  MOTION  PICTURE  DAILY  POLL 

The  NBC-TV  Network's  MEET  THE  PRESS  program,  produced 
by  Lawrence  Spivak,  has  won  the  Fame  Magazine  -  Motion  Picture 
Daily  "annual  award  of  achievement"  for  the  sixth  straight 
year. 

In  this,  the  seventh  annual  poll  *f  television  editors, 
writers  and  critics  (conducted  by  Television  Today  and  Motion 
Picture  Daily),  "Meet  The  Press"  was  voted  the  "best  panel 
discussion  program." 

"Meet  The  Press"  is  presented  on  NBC-TV  every  Sunday 
from  6  to  6:30  p.m.,  EST,  and  is  heard  at  the  same  time  on 
NBC  Radio's  "Monitor." 

- o - 

RCA  VICTOR  RELEASES  ELAINE  MALBIN'S  NEW  OPERATIC  RECORDING 

Elaine  Malbin,  soprano  star  of  the  NBC  Opera,  is  represented 
in  a  new  recording  of  Busoni's  one-act  opera  "Alrecchino"  released  by 
RCA  Victor. 

Miss  Malbin  has  appeared  in  six  opera  productions  on  NBC-TV, 
and  has  scored  highly  in  her  other  recordings.  This  new  record  was 
made  in  England  with  a  company  of  the  Glyndebourne  Festival. 

- o - 
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NBC- TV  NEWS 


TENNESSEE  ERNIE  FORD  HEADLINES  CAST  OF  TALENT  ROUNDED  UP  BY  NBC 
TO  ENTERTAIN  SERVICEMEN  WHO  GAVE  UP  HOLIDAYS  FOR  FLOOD  AID 

Tennessee  Ernie  Ford,  NBC-TV  star,  will  headline  a  cast  of 
entertainers  at  a  "Thank  You"  party  for  Beale  Air  Force  Base  personnel 
who  gave  up  their  Christmas  holidays  to  save  Northern  California 
cities  from  the  recent  floods.  (Not  a  broadcast.) 

The  party,  to  be  attended  by  4,000  servicemen,  will  be 
sponsored  by  the  Bi-County  Citizens  Committee,  made  up  of  residents 
of  the  Marysville-Sutter-Yuba  City  area.  It  will  be  held  Thursday, 
Feb.  9  at  Beale  Air  Force  Base.  Amy  authorities  are  cooperating 
in  the  venture.  Citizens  will  play  the  role  of  hosts. 

Three  thousand  pounds  of  barbecued  beef  will  be  served 
along  with  seven  sacks  of  beans,  6,000  French  rolls,  miles  of 
spaghetti,  olives,  pickles,  wagon  loads  of  potato  chips  and  about 
1*500  quarts  of  ice  cream. 

Chamber  of  Commerce  members  in  the  cities  are  selling 
tickets  to  finance  the  party.  The  National  Broadcasting  Company  is 
rounding  up  talent  for  the  entertainment. 

During  December,  when  the  swollen  Feather  River  threatened 
to  sweep  over  its  banks.  Air  Force  men  labored  throughout  the  rainy 
holiday  nights  to  reinforce  levees  in  an  effort  to  save  the  towns. 

- o - 
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CAROLINE  BURKE  HEADS  CELEBRITIES  COMMITTEE  FOR 
AMERICAN  CANCER  SOCIETY'S  1956  CAMPAIGN 

Caroline  Burke,  who  is  in  charge  of  special 
events  production  on  NBC  MATINEE  THEATER  (NBC-TV, 
Mondays  through  Fridays,  3-4  p.m.,  EST;  in  color  and 
black  and  white)  has  been  named  chairman  of  the 
celebrities  committee  for  the  1956  campaign  of  the 
American  Cancer  Society, 

William  B.  Lewis,  president  of  Kenyon  and 
Eckhardt,  Inc.,  and  chairman  of  the  society's  radio 
and  TV  committee,  made  the  announcement.  Miss 
Burke's  committee  will  recruit  talent  from  the 
entertainment  world  for  appearances  at  campaign 
meetings  and  on  radio  and  in  television. 

Mr.  Lewis  said:  "Last  year  the  radio 
and  TV  industry  made  it  possible  for  the  society 
to  reach  more  people  with  its  message  than  ever 
before  and  contributed  substantially  to  the  success 
of  the  campaign." 
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TRADE  NEWS 


February  7,  1956 

PHILADELPHIA  GREETS  1 TODAY 1  (AND  VICE  VERSA) 

Program  Treks  to  Friendly  City  to  Join  in  Civic  Events  Honoring 

NBC  Owned  Stations  WRCV  and  WRCV-TV 

NBC-TV's  TODAY  show  will  prop  up  a  pair  of  television 
cameras  on  a  tugboat  for  a  "live"  remote  cruise  along  the  Delaware 
River  as  part  of  the  first  day's  programming  during  its  two-day 
origination  from  Philadelphia,  Tuesday  and  Wednesday,  Feb,  14  and  13 
(7-9  a.m.,  EST). 

The  entire  "Today"  staff  --  including  Dave  Garroway,  Jack 
Lescoulie,  Frank  Blair,  Lee  Meriwether  and  chimpanzee  J.  Fred  Muggs 
will  arrive  in  Philadelphia  Monday  afternoon  (Feb.  13)  where 
festivities  will  be  kicked  off  with  a  parade  to  the  City  Hall  sched¬ 
uled  to  begin  at  2:30  p.m.  The  parade  and  motorcade  will  include  a 
mounted  color  guard,  and  Navy,  police  and  fire  department  bands, 
antique  cars  and  a  platoon  of  Marines.  City  Representative  Frederic 
Mann  will  act  as  grand  marshal. 

The  springboard  for  all  these  activities  is  the  National 
Broadcasting  Company's  new  owned  stations  in  Philadelphia,  WRCV  and 
WRCV-TV  (formerly  radio  station  KYW  and  TV  station  WPTZ).  "Today" 

(more ) 
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will  observe  the  stations1  call  letter  changes  on  Monday  with  a 
special  remote  pickup  from  WRCV-TV  that  morning. 

Governor  George  Leader  of  Pennsylvania  will  be  a  guest  on 
the  show  Wednesday  (Feb.  15)  and  Mayor  Richardson  Dilworth  of 
Philadelphia  will  be  interviewed  by  Garroway  on  Tuesday's  show  (Feb.  14), 
The  program  will  originate  from  the  top  of  the  Philadelphia  Saving 
Fund  Society  Building. 

Another  feature  of  the  Tuesday  program  will  be  a  filmed 
profile  of  Philadelphia  and  the  Delaware  River  Valley,  showing  how  the 
6,500,000  people  of  the  area  live  and  work.  Philadelphia's  Olympic 
fencing  couple,  Mr.  and  Mrs.  Richard  Dyer,  will  be  guests  on  Tuesday. 

On  Wednesday  there  will  be  a  film  feature  on  Philadelphia's 
slum  clearance  and  prevention  program  showing  what  the  citizens  are 
doing  on  a  voluntary  and  individual  basis  to  prevent  sub-standard 
living.  The  University  of  Pennsylvania's  primitive  instruments 
collection  will  be  shown  and  demonstrated  on  Wednesday,  and  there  will 
be  a  "live"  remote  pickup  from  the  Art  Museum  on  the  same  day.  Other 
features  will  be  added  to  the  program  before  the  time  of  its 
origination. 
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CHANDLER  COWLES,  NOTED  BROADWAY  PRODUCER,  IS  APPOINTED 
GENERAL  MANAGER  OF  NBC  OPERA  TOURING  COMPANY 

Chandler  Cowles,  noted  Broadway  producer,  has  been  engaged 
by  NBC  as  General  Manager  of  the  newly  formed  NBC  OPERA,  the  touring 
company  which  was  announced  last  December.  Cowles  will  work  under 
direction  of  Samuel  Chotzinoff,  who  is  producer  of  the  NBC  Television 
Operas  and  the  touring  company. 

Cowles*  background  as  a  producer  includes  many  outstanding 
productions.  He  produced  Gian  Carlo  Menotti*s  opera,  "The  Medium," 
in  New  York,  London  and  Paris  with  great  acclaim  in  the  three  cities. 
His  production  of  Menotti’s  "The  Consul"  and  "The  Saint  of  Bleecker 
Street"  were  among  his  other  important  musical  presentations.  He 
also  was  the  producer  of  the  play,  "Billy  Budd,"  on  Broadway. 

Cowles'  father,  a  former  professor  of  music  at  Yale,  was 
responsible  for  his  early  interest  in  music.  Although,  as  a 
youngster,  he  was  an  accomplished  pianist  and  oboist,  he  did  not  plan 
to  become  a  performer,  but  nevertheless  felt  that  his  career  would 
center  in  the  music  world.  Cowles  majored  in  the  Liberal  Arts  at 


(more) 
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2  -  Chandler  Cowles 


Yale  University.  Then  he  entered  the  Navy. 

On  Dec.  7,  19^1  he  was  aboard  the  U.S.S.  California  in 
Pearl  Harbor  when  the  ship  was  sunk,  and  was  one  of  the  lucky  ones 
able  to  swim  ashore.  He  remained  in  the  service,  and  when  he  was 
separated  in  19^5>  he  was  one  of  the  youngest  lieutenant  commanders 
in  the  Navy.  Next,  he  tried  out  for  the  chorus  of  an  ex-service 
men’s  show,  "Call  Me  Mister."  He  didn’t  get  into  the  chorus  —  but 
he  was  given  a  leading  role. 

Last  season  Cowles  was  executive  producer  of  The  American 
Shakespeare  Festival  Theatre  and  Academy  in  Stratford-on-Avon,  Conn. 

He  is  the  brother  of  Leonard  R.  Cowles,  U.S.  consul 
general  of  Israel. 


o 
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NBC -TV  NEWS 


GARROWAY  TELLS  A  STORY  (HIS  OWN) 

"It's  a  crazy  life  and  I  love  it." 

That  is  the  sentiment  expressed  by  Dave  Garroway,  host 
of  NBC-TV's  TODAY  show,  whose  byline  story,  "I  Lead  a  Goofy 
Life,"  appears  in  the  Feb.  11  issue  of  the  Saturday  Evening 
Post. 

Garroway,  who  leads  the  television  industry's  perform¬ 
ers  in  number  of  hours  on-camera  (close  to  3>000  on  "Today"), 
tells  about  his  work,  his  bachelor  life,  his  friends,  his 
program  guests,  and  many  other  interesting  facets  of  an 
existence  which  necessitates  his  getting  up  at  four  o'clock 
in  the  morning  five  days  a  week. 

"Today"  is  telecast  Mondays  through  Fridays,  from 
7  to  9  a.m. ,  EST. 


TONY  MARTIN  RECEIVES  HUMANITARIAN  AWARD 

NBC-TV  star  Tony  Martin  was  the  recipient  last  Sunday  of  the 
Humanitarian  Award,  which  is  given  each  year  by  the  Los  Angeles 
chapters  of  the  American  Medical  Center  at  Denver.  The  presentation 
was  made  by  screen  director  Mervyn  Leroy,  chairman  of  the  event. 

Mr.  Leroy  said:  "It  gives  me  great  pleasure  to  present  you 
with  this  plaque.  I  honestly  feel  that  you  are  one  of  the  great 
hearts  of  America  when  it  comes  to  giving  unselfishly  of  your  time 
and  efforts  in  behalf  of  humanitarian  endeavors." 


NBC -New  York,  2/7/56 
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NBC -TV  NEWS 
* - * 

ARTHUR  M.  EHRLICH  NAMED  ASSOCIATE  PRODUCER  OP  ‘HOME1 

Arthur  M.  "Bud"  Ehrlich  has  been  appointed  associate 
producer  of  NBC-TV’s  HOME  program  by  producer  Ted  Rogers.  In  his  new 
position  Ehrlich  will  supervise  all  studio  operations  of  the  show. 

For  the  past  two  and  a  half  years  a  television  account 
executive  for  MacManus,  John  and  Adams  advertising  agency,  Ehrlich 
has  worked  very  closely  with  "Home"  on  behalf  of  one  of  its  sponsors, 
the  Product  Divisions  of  the  Dow  Chemical  Company. 

Ehrlich  previously  had  been  associated  with  the  independent 
TV  packager,  Talent  Associates,  Ltd,,  and  before  that  was  director 
of  Radio  and  Television  for  Abbott  Kimball  Co.,  Inc.,  for  several 
years . 

Before  entering  the  advertising  field,  he  free-lanced  as 
a  radio  and  television  writer,  director  and  producer.  During  World 
War  II  Ehrlich  was  a  lieutenant  in  the  U.S.A.F.,  serving  as  a  radar- 
navigator  on  B-29s  in  the  Pacific  area. 

A  native  New  Yorker,  Ehrlich  attended  and  did  graduate 
research  in  physiology  at  the  University  of  Chicago.  He  is  married 
to  the  former  Alice  White  and  lives  in  New  York  City. 

- o - 
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TRADE  NEWS 


February  8,  1958 

NBC  RADIO  LEADS  LATEST  NIELSEN  SURVEY  WITH  NATION'S 
TOP  THREE  EVENING  ONCE-A-WEEK  PROGRAMS 

Network  Also  Has  Two  of  Top  Three  Evening  Multi-Weekly  Shows 

NBC  Radio  led  the  latest  Nielsen  survey  with  the  three 
top-rated  once-a-week  evening  programs  on  network  radio  --No.  1, 

"Dragnet";  No.  2,  "You  Bet  Your  Life";  and  No.  3>  "The  Great 
Gildersleeve . " 

Covering  the  period  for  the  two  weeks  ending  Jan.  7*  1958, 
the  Nielsen  pocketpiece  also  shows  that  NBC  Radio  is  credited  with 
two  of  the  top  three  multi-weekly  shows  on  the  air.  These  are:  No.l, 
"News  of  the  World"  (Monday  through  Friday,  7: 30-7: 45  p.m.,  EST)j  and 
No.  2,  "One  Man's  Family"  (Monday  through  Friday,  7*.^5-8  p.m.,  EST)  . 


PRESS  department,  national  broadcast 
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COLOR  TELEVISION  NEWS 


February  8,  1956 


Maurice  Evans  and  Lilli  Palmer 
Will  Star  in  Colorcast  of 
’Taming  of  the  Shrew1 

_ *«.  - - — - - %'<r 

Maurice  Evans  and  Lilli  Palmer  will  star  in  a  "live"  color¬ 
cast  of  Shakespeare 1  s  rollicking  comedy,  "The  Taming  of  the  Shrew, 11 
in  what  promises  to  be  a  highlight  of  the  current  HALLMARK  HALL  OF 
FAME  series  Sunday,  March  18  (NBC-TV,  4-5:30  p.m.,  EST), 

Miss  Palmer,  a  stage,  screen  and  TV  favorite  both  in  England 
and  America,  will  play  the  vitriolic  Katharina,  who  would  be  wooed  by 
no  man,  especially  the  firebrand  Petruchio  (to  be  portrayed  by  Evans). 

Diane  Cilento,  another  import  from  the  British  stage  and 
screen,  will  enact  the  role  of  Bianca,  whose  docile  personality 
contrasts  readily  with  that  of  Katharina,  her  stormy  older  sister. 

Miss  Cilento  is  currently  playing  Helen  of  Troy  opposite  Michael 
Redgrave  in  the  Broadway  success,  "Tiger  at  the  Gates." 

Thomas  A.  McAvity,  Vice  President  in  charge  of  the  NBC 
Television  Network,  noted  that  "The  Taming  of  the  Shrew"  would  be  the 
third  dramatic  production  of  major  importance  to  be  offered  tele¬ 
viewers  on  NBC-TV  next  month,  within  the  short  period  of  14  days. 

"March  promises  to  come  in  like  a  dramatic  lion,"  he 
commented.  "On  March  5  Shaw’s  comedy,  ‘Caesar  and  Cleopatra,1  will 

be  seen  on  ‘Producers’  Showcase1  with  five  great  stars  --  Claire 

(more) 

RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
PRESS  DEPARTMENT.  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 


2  -  'The  Taming  of  the  Shrew1 

Bloom,  Sir  Cedric  Hardwicke,  Jack  Hawkins,  Judith  Anderson  and  Cyril 
Ritchard.  On  March  11  NBC-TV  will  have  the  privilege  of  presenting 
the  American  premiere  of  Sir  Laurence  Olivier's  film  version  of 
Shakespeare's  'Richard  III,'  in  an  unprecedented  three-hour  colorcast 
to  be  seen  on  'Wide  Wide  World.*  And  on  March  18  Maurice  Evans, 
America’s  foremost  interpreter  of  the  Bard,  joins  forces  with  Lilli 
Palmer  in  Shakespeare's  riotous  comedy,  'The  Taming  of  the  Shrew.' 

"From  subtle  comedy  to  the  depths  of  tragedy  and  then  up  to 
the  heights  of  earthy  humor,  there  is  something  for  everyone  in  this 
remarkable  schedule  of  programming  —  each  to  be  seen  in  color  and 
black  and  white." 

Mr.  Evans,  who  wi31  produce  "The  Taming  of  the  Shrew,"  will 
portray  the  irrepressible  Petruchio  for  the  first  time  in  his  career 
in  this  country.  Though  it  will  be  his  fourth  Shakespearean  productioi 
on  NBC-TV  for  the  "Hallmark  Hall  of  Fame,"  "The  Taming  of  the  Shrew" 
will  mark  the  first  time  Mr.  Evans  has  performed  one  of  the  Bard's 
comedies  in  this  medium. 

The  sponsor  of  the  series.  Hallmark  Cards,  has  commissioned 
an  entirely  new  and  original  physical  production  for  "The  Taming  of 
the  Shrew,"  which  George  Schaefer  will  direct.  The  prevailing  motif, 
conceived  by  William  Nichols,  will  be  in  Commedia  dell 'Arte  style. 
Nichols  and  Michael  Hogan  have  adapted  the  play  to  television.  The 
production  will  be  designed  by  Rouben  Ter-Arutunian,  who  is  also 
designing  the  costumes.  Original  music  will  be  composed  and  conducted 
by  Lehman  Engel.  Tony  Charmoli  will  devise  the  choreography. 

"The  Taming  of  the  Shrew,"  to  be  colorcast  from  the  mammoth 
NBC  Brooklyn  Color  Studio  in  New  York,  will  enter  rehearsals  Feb.  26. 
Joseph  Cunneff  is  executive  producer  of  the  "Hallmark  Hall  of  Fame" 
series  and  Mildred  Freed  Alberg  is  associate  producer.  Agency  for 

the  account  is  Foote,  Cone  and  Belding. 

- o 
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A  SERVICE  OF 


February  8,  1956 

THOUSANDS  OF  MESSAGES  PRAISING  ‘FESTIVAL  OF  MUSIC*  COLORCAST 
PROVE  AMERICA  RECEPTIVE  TO  CULTURAL  PROGRAMS  ON  VAST  SCALE, 
PRODUCER  S.  HUROK  STATES  IN  TELEGRAM  TO  GENERAL  SARNOFF 

Literally  thousands  of  phone  calls,  telegrams  and  letters 
of  congratulation  and  appreciation  have  been  received  by  S.  Hurok 
since  the  colorcast  of  the  all-star  "Festival  of  Music,"  which 

Mr.  Hurok  produced  on  NBC-TV's  PRODUCERS'  SHOWCASE  Monday,  Jan.  30, 
8-9:30  p.m.,  EST. 

In  a  telegram  to  Brig.  General  David  Sarnoff,  Chairman  of 
the  Board  of  the  Radio  Corporation  of  America  and  a  member  of  the 
Board  of  Directors  of  NBC,  Mr.  Hurok  said  that  audience  response  to 
the  90-minute  color  Spectacular  was  the  greatest  of  any  attraction  in 
his  career,  embracing  more  than  35  years  as  a  leading  international 
impresario.  The  telegram  follows: 

AS  A  RESULT  OF  THE  OPPORTUNITIES  AND  COOPERATION  PROVIDED 
TO  ME  BY  ALL  DEPARTMENTS  OF  THE  NATIONAL  BROADCASTING  COMPANY  FOR  MY 
RECENT  ‘FESTIVAL  OF  MUSIC'  PROGRAM,  I  HAVE  BEEN  OVERWHELMED  BY  THE 
GREATEST  COUNTRYWIDE  EXPRESSION  OF  ENTHUSIASM  IN  MY  ENTIRE  CAREER. 

I  HAVE  RECEIVED  THOUSANDS  OF  LETTERS  AND  TELEGRAMS  FROM  INDIVIDUALS, 
SCHOOLS,  CHURCHES,  CONVENTS,  LABOR  ORGANIZATIONS,  COLLEGES  AND  EVEN 

(more) 


PRESS  DEPARTMENT.  NATIONAL  BROADCASTING  COMPANY,  30 
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2  -  ‘Festival  of  Music* 


TAVERNS  APPLAUDING  THE  FIRST  TELEVISION  PROGRAM  OF  PURE  CONCERT  AND 
OPERATIC  MUSIC.  THE  LESSON  TO  US  ALL  IS  CLEAR.  AMERICA  IS  RECEPTIVE 
TO  CULTURAL  PROGRAMS  ON  A  VAST  SCALE.  MUSIC  AND  BALLET  WILL  HENCE¬ 
FORTH  BE  EVERYDAY  FARE  TO  EVERYDAY  AMERICANS,  THANKS  TO  YOUR  FAITH 
AND  THAT  OF  YOUR  ASSOCIATES  AND  SPONSORS  IN  PROMOTING  ‘FESTIVAL  OF 
MUSIC*  AND  THE  SADLER  *  S  WELLS  BALLET  SO  ENTHUSIASTICALLY  AND 
COURAGEOUSLY.  MY  DEEPEST  GRATITUDE.  SINCERELY. 

S.  HUROK" 

"Festival  of  Music"  starred  Marian  Anderson,  Jussi 
Bjoerling,  Zinka  Milanov,  Mildred  Miller,  Jan  Peerce,  Roberta  Peters, 
Gregor  Piatigorsky,  Artur  Rubinstein,  Isaac  Stern,  Rise  Stevens, 

Renata  Tebaldi,  Blanche  Thebom  and  Leonard  Warren,  with  Charles 
Laughton  as  master  of  ceremonies  --  all  on  one  "live"  colorcast. 

An  audience  of  approximately  23,000,000  televiewers  saw  the  90- 
minute  Spectacular. 

For  a  comparative  idea  of  the  impact  of  this  single  program, 
the  Hurok  office  has  estimated  that  it  would  take  each  individual 
artist,  playing  eight  concerts  a  week  to  a  full  house  at  Carnegie 
Hall,  about  35  years  to  reach  a  comparable  audience. 

- o - 
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PERRY  COMO  IS  CHOSEN  ‘KING  OF  TV'  IN  POLL 
BY  N.Y,  WORLD  TELEGRAM  AND  SUN 

Perry  Como  is  New  York's  "King  of  Television." 

The  NBC-TV  star  won  the  title  in  a  video  pop¬ 
ularity  contest  conducted  by  the  New  York  World- 
Telegram  and  Sun  among  its  readers.  He  will  be 
presented  with  an  inscribed  sterling  silver  plaque 
by  the  newspaper's  radio-television  columnist, 

Harriet  Van  Horne,  on  the  "Perry  Como  Show"  Saturday, 

Feb,  11  (NBC-TV,  8  p.m.,  EST) . 

# - x 

CLINT  YOULE  TO  SPEAK  ON  'FUNCTION  OF  A  WEATHER  TELECAST' 

AT  RADIO  AND  TELEVISION  CONFERENCE 

Clint  Youle,  weatherman  for  NBC  station  WNBQ,  Chicago,  and 
on  the  NBC-TV  NEWS  CARAVAN  will  speak  at  the  National  Conference  and 
Workshop  on  Radio  and  Television  Presentation  of  Weather  in  the  Statlei 
Hotel,  in  Hartford,  Conn.,  to  be  held  March  3  and  4.  His  subject  will 
be  "The  Function  of  a  Weather  Telecast  and  Some  of  the  Problems  in 
Achieving  That  Function." 

The  conference,  is  sponsored  by  the  American  Meteorological 
Society  and  the  National  Association  of  Radio  and  Television  Broad¬ 
casters,  will  consider  problems  involved  in  the  effective  communication 
of  weather  information. 


o 


NBC -New  York,  2/8/56 
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February  8,  1956 


PHILADELPHIA  SET  FOR  VISIT  FROM  NBC'S  "TODAY," 

MARKING  OFFICIAL  CHANGE  OF  CALL  LETTERS  OF 
NEW  NBC  OWED  STATIONS  WRCV  AND  WRCV-TV 

PHILADELPHIA  --  The  City  of  Brotherly  Love  is  readying  a 
warm  welcome  for  the  new  NBC  Owned  radio  and  television  stations, 

WRCV  and  WRCV-TV,  and  for  NBC's  "Today"  program,  which  will  greet  the 
new  call  letters  of  the  stations  with  a  three-day  salute  to  Phila¬ 
delphia  beginning  Monday,  Feb.  13. 

The  former  KYW  and  WPTZ  on  that  date  --  at  8  a.m.,  EST, 
after  a  nationwide  build-up' on  "Today"  —  will  become  WRCV  and 
WRCV-TV.  The  entire  Delaware  Valley  area  is  being  made  aware  of  the 
change,  thanks  to  the  welcome  being  extended  by  many  civic  and  private 
institutions  --  as  well  as  the  promotional  efforts  of  the  stations 
themselves . 

Listeners  and  viewers  in  the  Philadelphia  area  will  still 
be  seeing  NBC  television  programs  on  Channel  3  and  hearing  NBC  radio 
programs  at  1060  on  the  dial.  But  extensive  promotional  plans  have 

been  Instituted  to  bring  about  a  quick  adjustment  to  the  new  call 
letters . 

(more) 

licity  department  %  NBC  Owned  Stations  Division  •  30  Rockefeller  Plaza,  N.  Y.  20,  N.  Y.  Cl  7-8300 


•  •  i 


.  . 


P  ,  >  • 


v  i 


'  i.e  ' 

1  '  •  .  .  *  I 

-  ■  •  •  •  - 

.: , 

«  •  f 

•  •• 

- 

■ 

■  "  v  '-l C V 

' 

• 

• 

■  ir  .  V  '  bpJ 

■ 

. 

■ 

.  . 

-I 

. 

.  ; 

, 

V 

.  -  -  *  J 

’  •'  .1 

' 

■  •  1  —  *■ 

* 

V 

.  * 

• 

•  • 

1 

•  ■  •••  .  ' 

••  l 

i 

iO  .  . 

t 

>•  ;  / 

•  •  ‘-V 

•  ' 

'  ••  . ." 

. 

...  -  •  ./ 7 

*  '  :  *  *  i 

..  s&v4 

• 

...  riq  C 

. 

If.-  fi 

.  :  : 

. 

'  0.-  v'fiM 

... 

* 

' 

.■ 

:  ,  . 

TU>*iv/  v> 

s’4 

2  -  NBC  Philadelphia 


The  three-day  salute  to  Philadelphia  by  "Today,"  including 
two  days  of  originations  in  the  city,  will  be  the  focal  point  of  the 
call  letter  promotion.  This  will  be  backed  up  by  virtually  every 
attention-getting  device  in  the  oook.  Including  even  skywriting  of 
the  call  letters  on  the  afternoon  of  arrival  of  the  "Today"  troupe. 

One  hundred  per  cent  saturation  of  available  air  time  on 
both  stations  is  keynoting  the  all-out  drive  to  familiarize  the 
audience  with  the  new  call  letters.  Other  media  to  the  maximum  extent 
possible  are  being  used  to  carry  the  message. 

In  the  on-the-air  station-break  campaign,  jingles,  animated 
films,  telops,  and  special  films  and  tapes  prepared  by  network  stars 
are  being  employed.  The  on-the-air  barrage  will  increase  in  tempo 
until  it  hits  100  per  cent  of  availabilities,  tapering  off  after 
Feb.  16. 

Full-page  ads  proclaiming  the  station  call  letter  change 
and  referring  to  the  visit  by  Dave  Garroway  and  "Today"  are  scheduled 
to  appear  Sunday  and  Monday,  Feb.  12  and  13*  in  daily  newspapers  in 
Philadelphia  and  the  entire  coverage  area  of  the  stations,  with 
several  key  weekly  newspapers  being  used  later  in  the  week. 

Dovetailing  with  the  advertising  campaign  will  be  full-page 
efforts  by  Raymond  Rosen  Company  (RCA  distributor  in  Philadelphia), 
advertising  and  promotional  tie-ins  with  Gimbels,  and  salutes  to  WRCV 
and  WRCV -TV  by  grocery  chains,  department  stores,  and  other  business 
enterprises . 

The  ceremony  to®mark  the  call  letter  change  is  scheduled  to 
begin  at  7:50  a.m.,  EST,  Monday,  Feb.  13.  Frank  Blair,  in  the  "Today" 


(more) 
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studio  in  New  York,  by  remote  pickup  will  introduce  Philadelphia's 
Mayor  Richardson  Dilworth  and  Lloyd  E.  Yoder,  NBC  Vice  President  and 
General  Manager  of  WRCV  and  WRCV-TV,  who  will  be  in  front  of  the  NBC 
Building  (former  headquarters  of  KYW)  at  1619  Walnut  Street. 

Mayor  Dilworth  will  give  Mr.  Yoder  the  keys  to  the  city, 
and  Mr.  Yoder  will  take  down  the  KYW  call  letters  and  ship  them  to 
Cleveland  to  be  used  by  Westinghouse  Broadcasting  Company  as  KYW  and 
KYW -TV.  Afterwards,  Yoder  will  add  finishing  touches  to  the  new  call 
letters,  WRCV  and  WRCV-TV. 

After  the  network  portion  of  the  ceremony,  the  final  five 
minutes  will  be  "local  only"  in  Philadelphia,  with  the  WRCV-TV 
identification  appearing  on  screen  for  the  first  time  at  8  a.m.  The 
entire  10-minute  production  will  be  carried  as  a  simulcast  on  WRCV, 
with  WRCV  announcing  its  new  call  letters  at  8  a.m.  also. 

Dave  Garroway  and  the  "Today"  troupe  will  Journey  to 
Philadelphia  on  Monday,  arriving  in  time  for  a  parade  starting  at 
2:30  p.m.  Units  listed  for  the  line  of  march  include  school  bands, 
police  and  fire  bands.  Mummers  groups,  military  contingents,  antique 
cars,  police  and  fire  units,  a  comic  jeep,  and  a  12-car  motorcade  of 
stars  from  "Today"  and  from  programs  on  WRCV  and  WRCV-TV.  The  Mayor' 
representative,  Fred  Mann,  will  ride  with  Garroway.  At  City  Hall, 
Mayor  Dilworth  will  give  Dave  the  keys  to  the  city.  The  parade  will 
continue  to  the  NBC  Building,  where  Mr.  Yoder  will  take  the  visitors 
on  a  tour. 

During  the  parade,  a  skywriting  plane  will  spell  out  WRCV 
and  WRCV-TV  over  Market  Street,  with  a  "fly-past"  of  three  National 
Guard  jet  planes  calling  attention  to  the  aerial  display. 

(more ) 
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Merchants  along  the  parade  route  will  salute  Dave  Garroway, 
Today  and  WRCV  and  WRCV-TV  with  window  streamers.  Window  displays 
or  posters  also  have  been  arranged  in  Penn  Fruit  Markets,  American 
Stores,  Capital  Airlines,  Gimbels,  and  all  RCA  Victor  dealers.  The 
Philadelphia  Saving  Fund  Society  Building  (where  "Today"  will 
originate  on  the  33rd  floor  on  Tuesday  and  Wednesday)  will  have  lobby 
displays  and  counter  cards  in  all  branches. 

Other  promotion  includes  billboards  and  transit  displays  on 
the  Pennsylvania  and  Reading  commuter  lines,  in  subways  and  surface 
vehicles  of  the  Philadelphia  Transit  Company,  and  bumper  streamers  on 
Coca-Cola  trucks  and  cars  of  RCA  Victor  salesmen  in  the  area. 

Raymond  Rosen  Company,  the  RCA  Service  Company,  and  RCA  are 
lending  a  hand  in  the  mutual  promotion.  In  addition  to  the  advertising 
campaign,  other  promotional  plans  include  panels  on  RCA  Service 
Company  trucks,  tent  cards  to  be  distributed  by  service  representatives, 
use  of  the  station's  radio  jingles  in  plant  communications  systems, 
billboards,  and  a  heavy  campaign  of  radio  and  television  spots  linking 

the  service  of  WRCV  and  WRCV-TV  with  the  service  rendered  by  the  RCA 
Service  Company. 

Editorial  features  on  local  programs,  personal  appearances 
by  talent  of  WRCV  and  WRCV-TV,  and  congratulatory  messages  from 
network  stars  —  on  their  programs  and  by  telegraph  —  are  also  part 
of  the  promotional  effort. 


NBC -Philadelphia,  2/8/56 
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DONAHUE  SALES  CORP.  SIGNS  FOR  EXTENSIVE  TALON  ZIPPER  ADVERTISING 
CAMPAIGN  ON  NBC-TV' s  "TODAY,"  "HOME"  AND  "TONIGHT" 

Represents  Zipper  Industry's  Entry  Into  Network  TV 


The  Donahue  Sales  Corporation,  exclusive  distributors  of 
Packaged  Talon  Zippers,  has  purchased  an  extensive  advertising 
schedule  on  NBC-TV's  TODAY,  HOME  and  TONIGHT  programs. 

Announcement  of  the  purchase  was  made  jointly  yesterday  by 
A.J.  Donahue,  President  of  Donahue  Sales  Corp.,  and  George  H.  Frey, 
Vice  President  in  charge  of  NBC-TV  Sales. 

Starting  April  11,  the  Talon  campaign  on  NBC-TV  represents 
the  advertiser's  first  entry  into  network  television. 

"Home,"  starring  Arlene  Francis  as  editor-in-chief,  will 
feature  Talon  during  its  new  home  sewing  series,  devoted  to  styling 
and  sewing  of  clothes  under  the  direction  of  sewing  expert  Lucille 
Rivers  and  fashion  expert  Natalie  Core. 

On  "Today"  Dave  Garroway's  spotlighting  news  and  fashion 
will  be  utilized  by  Talon  for  its  campaign.  Steve  Allen  will  show 
novel  uses  for  zippers  especially  designed  for  "Tonight,"  that  can  be 
easily  duplicated  by  homemaker-viewers. 

(more) 
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The  design  staff  of  Talon  Educational  Service  will  provide 
patterns  for  these  novelties,  which  will  be  available  through  "Today, 
"Home"  and  "Tonight"  on  a  write-in  basis.  "Today"  is  seen  on  NBC-TV 
Mondays  through  Fridays,  7-9  a.m.,  EST,  "Home"  is  presented  Mondays 
through  Fridays,  11  a.m. -12  noon,  EST,  and  "Tonight"  is  seen  Mondays 
through  Fridays,  11:30  p.m.-l:00  a.m.,  EST. 


NBC-New  York,  2/10/56 
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NBC'S  ROBERT  W.  SARNOFF  TO  PARTICIPATE  IN  CEREMONIES 
MARKING  CALL-LETTER  CHANGE  OF  PHILADELPHIA  STATIONS 

Robert  W.  Sarnoff,  President  of  the  National 
Broadcasting  Company,  will  participate  with  Mayor 
Richardson  Dilworth  of  Philadelphia  and  Lloyd  E. 
Yoder,  NBC  Vice  President  and  General  Manager  of  the 
NBC  Owned  Stations  in  Philadelphia,  in  a  ceremony 
Monday,  Feb.  13  marking  the  change  of  call  letters 
of  the  stations  to  WRCV  and  WRCV-TV. 

The  ceremony  will  be  broadcast  on  NBC -TV's 
"Today"  from  7:50  to  7:55  a.m.,  EST,  and  will 
continue  locally  in  Philadelphia  until  8  a.m.  It 
v/ ill  be  broadcast  by  WRCV  (Radio)  a3  well  as  WRCV-TV. 


NBC -New  York,  2/10/56 
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CREDITS  FOR  NBC -TV'S  'FEATHER  YOUR  NEST' 


(Note  to  Editors: 
TIME: 


FORMAT: 


STARS: 

PRODUCER: 

DIRECTOR: 

SET  DESIGNER: 
ORIGINATION: 
PREMIERE  DATE: 
SPONSORS: 
AGENCY: 


This  supersedes  credit  list  released  on  Jan.  4.) 

NBC-TV,  Mondays  through  Fridays,  12:30- 
1:00  p .m, ,  EST) . 

Audience-participation  quiz  show. 

C3uples  compete  daily  for  household 
furnishings  which  are  on  display  so  they 
can  make  their  own  selections.  It  is 
possible  to  win  furnishings  for  a 
complete  room.  A  special  feature  is  the 
award  of  a  house  and  a  car  every  13  weeks 
to  the  couple  with  the  lowest  number  in 
the  daily  drawings . 

Bud  Collyer  and  Janis  Carter 
Joseph  Tinney 
Cy  Mann 

George  Bockman 

Hudson  Theater,  New  York  City 
Oct.  4,  1954 
Colgate-Palmolive  Co. 

William  Esty  Company 
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NBC  TRADE  NEWS 


NBC'S  RAYMOND  F.  GUY  HONORED 
WITH  MARCONI  MEMORIAL  MEDAL 

Raymond  F.  Guy,  Director  of  Radio  Frequency  Engineering  of 
the  National  Broadcasting  Company,  will  be  honored  at  the  31st 
anniversary  banquet  of  the  Veteran  Wireless  Operators  Association, 
with  the  Marconi  Memorial  Gold  Medal  of  Achievement.  The  event  is 
scheduled  at  the  Hotel  Sheraton-Astor,  New  York,  Saturday,  Feb.  18. 

Mr.  Guy,  who  is  President  of  the  Radio  Pioneers  Club,  will 
be  given  the  award  in  recognition  of  his  industry  career  which 
started  40  years  ago  as  a  ship's  radio  officer.  He  served  in  the 
Army  Signal  Corps  in  World  War  I,  and  was  one  of  the  original  staff 
of  old  Station  WJZ,  Newark,  N,J,  That  affiliation  brought  him  to 
NBC  when  the  station  became  part  of  the  pioneer  network.  He  is 
active  in  many  industry-wide  affairs,  and  is  a  past  President  of  the 
Institute  of  Radio  Engineers. 


- o - 

AL  CAPSTAFF  WILL  VISIT  RALEIGH  TO  PREPARE  FOR  RADIO  SALUTE 

A1  Capstaff,  executive  producer  of  NBC  Radio’s  MONITOR 
program,  leaves  New  York  Sunday,  Feb.  12,  for  a  two-day  trip  to 
Raleigh,  N.C.  to  arrange  programming  material  for  the  ’’Monitor" 
portion  of  the  joint  salute  to  Raleigh  by  "Monitor"  and  "Weekday" 
during  the  week  of  Feb.  19-25.  Raleigh  has  rescinded  its  anti-noise 
ban  so  that  the  entire  city  may  hear  the  broadcast's  material  from 
radios  in  stores  as  well  as  homes. 
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February  13,  1956 

DEDICATION  OF  NBC  PHILADELPHIA  STATIONS  TO  PUBLIC  SERVICE  PROMISED 
BY  NBC ’S  ROBERT  W.  SARNOFF  UPON  RECEIVING  KEY  TO  CITY  FROM  MAYOR 

Robert  W.  Sarnoff,  President  of  NBC,  was  presented  with  the 
key  to  the  City  of  Philadelphia  this  morning  as  he  officiated  at  call 
letter  change  ceremonies  at  the  network’s  new  owned  and  operated 
stations  WRCV  and  WRCV-TV. 

Mr.  Sarnoff,  responding  to  Philadelphia  Mayor  Richardson 
Dilworth,  said:  "I  accept  this  key  to  the  city  on  behalf  of  NBC  and 
promise  you  that  our  stations  will  always  be  dedicated  to  serving  the 
public  interest  in  Philadelphia  and  the  surrounding  communities. 

"NBC’s  parent  company,  the  Radio  Corporation  of  America, 
and  before  it  the  Victor  Talking  Machine  Company,  have  been  identified 
with  the  Philadelphia-Camden  area  for  over  a  half-century.  The  RCA 
factories  employ  thousands  of  people  in  the  Delaware  Valley,  and  the 
NBC  stations  already  feel  very  much  at  home  here  as  part  of  the  RCA 
family.  The  new  call  letters  for  our  Philadelphia  stations,  WRCV  and 
WRCV-TV,  were  chosen  in  recognition  of  the  close  and  long  standing 
identity  of  RCA  and  RCA  Victor  with  the  Philadelphia-Camden  region. 

We  have  appointed  Mr.  Lloyd  Yoder  as  a  Vice  President  of  NBC  and 
General  Manager  of  WRCV  and  WRCV-TV.  As  NBC's  representative  in  this 

(more ) 
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2  -  Robert  W.  Sarnoff 


city  and  now  as  a  resident  of  Philadelphia  interested  in  the  welfare 
of  this  community,  Mr.  Yoder  will  be  the  custodian  of  this  key  to  the 
city.  I  will  turn  it  over  to  him  now  with  the  assurance  to  you  and 
the  people  of  Philadelphia  that  it  will  be  in  good  hands." 

The  call  letter  change  ceremonies  were  telecast  by  NBC-TV's 
"Today"  program  from  the  sidewalk  in  front  of  the  networks  new 
stations  in  Downtown  Philadelphia.  In  welcoming  Mr.  Sarnoff,  Mayor 
Dilworth  said;  "Your  company  is  already  well  known  here  through  its 
network  radio  and  television  programs. 

"But  this  day  officially  marks  the  beginning  of  a  new  — 
and  I*m  sure  —  closer  relationship  now  that  NBC  has  become  the  owner 
of  these  two  broadcasting  stations.  On  behalf  of  the  people  of 
Philadelphia  I  offer  you  the  key  to  our  city.  It  symbolizes  a  warm 
welcome  from  our  citizens.  With  it  go  our  best  wishes  for  every 
success  for  the  new  NBC  owned  stations  in  Philadelphia." 

Mr.  Yoder  placed  the  new  call  letters  on  either  side  of 
the  entrance  to  the  station  building  as  an  early  morning  gathering  of 
the  station^  local  talent  and  Philadelphia  citizens  watched. 

- o - 
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THREE'S  A  MAGIC  NUMBER  FOR  "RICHARD  III"  FILM; 

THAT'S  HOW  MANY  BRITISH  ACADEMY  AWARDS  IT  WON 

And  Show  Will  Be  Seen  in  Three-Hour 
'Wide  Wide  World'  Colorcast 

"Richard  III,"  the  Shakespearean  drama  to  be  presented 
by  NBC-TV's  WIDE  WIDE  WORLD  on  Sunday,  March  11,  has  just 
won  three  of  the  British  Film  Academy's  1955  awards  for  the 
film  itself  and  for  its  producer,  director  and  star.  Sir 
Laurence  Olivier. 

The  announcement  was  made  in  London  Sunday  by  the 
Academy,  which  cited  the  film  as  the  best  from  any  source, 
as  well  as  the  best  British  offering.  Sir  Laurence's  per¬ 
formance  in  the  title  role  was  declared  the  best  by  a 
British  actor. 

"Richard  III"  will  be  telecast  in  color  and  black  and 
white  from  2:30  to  5:30  p.m.,  EST.  In  addition  to  Sir 
Laurence,  the  film  features  Sir  John  Gielgud,  Sir  Ralph 
Richardson,  Sir  Cedric  Hardwicke,  Claire  Bloom  and  Pamela 
Brown. 

- o - 

NBC-New  York,  2/13/56 

R  C  A  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 


■ 

ft , 

. 

.  - 


COLOR  TELEVISION  NEWS 


February  13,  1956 


NBC  COLOR  TELECAST  SCHEDULE  (Feb.  19-25) 

Sunday,  Feb.  19 

3:30-4:00  p.m.,  EST  --  ZOO  PARADE  --  Fifth  in  a  series  of  nine  films 
shot  in  Africa  last  Summer,  This  week's  episode  is  entitled 
"Port  Elizabeth  Snake  Farm,"  with  thrilling  action  scenes. 

Monday,  Feb,  20 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY, 

Tuesday,  Feb,  21 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

8:00-9:00  p.m.,  EST  --  MILTON  BERLE  SHOW  --  Milton  Berle  will  pre¬ 
sent  highlights  of  a  motion  picture,  "Meet  Me  in  Las  Vegas," 
(Starring  Cyd  Charisse  and  Dan  Dailey,  Lena  Horne,  Frankie  Laine 
and  Jerry  Colonna),  before  its  world  premiere;  Jimmy  Durante 
will  head  Berle 's  guest  list,  on  the  first  full-hour  color  TV 
program  to  originate  in  Las  Vegas,  Nev. 

9:30-10:30  p.m.,  EST  --  ARMSTRONG  CIRCLE  THEATRE  --  "Terror  at  My 
Heels,"  story  of  an  American  flyer  captured  by  Korean  Communists, 
written  for  television  by  Roger  0.  Hirson,  and  starring  Darren 
McGavin . 

Wednesday,  Feb.  22 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

(more ) 

RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 


?  •' 


> 


2  -  NBC  Color  Telecast  Schedule 


Thursday,  Feb.  23 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATER  --  "When  the  Bough 
Breaks,"  by  Michelle  Cousin. 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

Friday,  Feb.  24 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATRE  --  "I  Want  to  March," 
by  H.R.  Hays. 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

THE  FOLLOWING  WILL  APPEAR  ON  WRCA-TV  ONLY: 


Monday 

Feb . 

20 

8:55-  9:00 

a  .m. 

"WRCA-TV  WINDOW"  with  Pegeen 

and 

Fitzgerald . 

9:55-10:00 

a  .m. 

through 

9:20-  9:40 

a  ,m. 

JOSEPHINE  McCarthy  portion  of 

Herb  Sheldon  Show. 

Friday 

Feb . 

24 

2:50-  3:00 

p  .m. 

JINX'S  DIARY. 

6:45-  6:50  p .m. 

and 

TEX  ANTOINE  -  WEATHER. 

11:10-11:15 

p  .m. 
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February  13,  1956 


RALEIGH,  N.C.  PROCLAIMS  FEB.  19-25  ' MONITOR -WEEKDAY  WEEK' 

Raleigh,  N.C.,  first  city  to  be  chosen  as  "Guest  City  of  the 
Week"  by  NBC-Radio's  MONITOR  and  WEEKDAY  programs,  has  proclaimed  the 
week  of  Feb.  19-25  as  "Monitor-Weekday  Week."  The  proclamation 
reads; 

"The  Honorable  Mr.  Frederick  Wheeler,  Mayor  of  Raleigh, 
hereby  notifies  all  citizens  of  Raleigh  and  all  North  Carolinians 
coming  to  Raleigh  that  the  week  of  Feb.  19-25  is  hereby  proclaimed 
'Monitor-Weekday  Week,'  in  recognition  of  Raleigh's  selection  by  the 
National  Broadcasting  Company  as  its  first  'Guest  City  of  the  Week.' 
All  citizens  are  urged  to  tune  in  Radio  Station  WPTF  to  hear  about  -- 
and  learn  themselves,  if  they  are  not  already  aware  --  of  the  many 
exciting  and  interesting  developments  taking  place  in  Raleigh.  'It  is 
hoped  that  retail  stores  and  public  places  will  keep  their  radios 
tuned  to  WPTF  so  that  the  out-of-home  public  will  also  be  able  to 
hear  the  Salute  to  Raleigh  features'," 

During  the  week  of  Feb.  19-25,  "Monitor"  and  "Weekday"  will 
present  special  program  material  based  on  features  in  Raleigh. 

- o - 
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February  13*  1956 

SPERRY  AND  HUTCHINSON  CO.  MAKES  NOTABLE  PURCHASE  OF  ADVERTISING 
SCHEDULES  IN  'TODAY, *  ‘HOME*  AND  'TONIGHT*  PROGRAMS 

The  Sperry  and  Hutchinson  Company,  oldest  and  largest  cash- 
discount  trading  stamp  firm,  has  purchased  one  of  the  most  significant 
advertising  schedules  in  the  history  of  NBC-TV's  participating 
programs,  it  was  announced  today  by  George  H.  Frey,  Vice  President  in 
charge  of  Sales  for  the  NBC  Television  Network. 

S&H  Green  Stamps,  which  The  Sperry  and  Hutchinson  Company 
provides  to  retailers  in  all  48  states,  will  sponsor  participation 
announcements  on  NBC-TV's  "Today,"  "Home"  and  "Tonight"  programs 
starting  Feb.  14,  when  "Today"  originates  in  Philadelphia. 

S&H  cash-discount  stamps,  one  given  with  each  10  cents  of 
purchase,  are  available  in  60,000  retail  stores  throughout  the 
country,  including  drug,  hardware,  department  stores,  gasoline 
stations  and  food  markets.  The  stamps  are  redeemable  for  over  1500 
items  at  more  than  400  centers  in  the  United  States. 

Sullivan,  Stauffer,  Colwell  and  Bayles,  Inc.,  is  the 
advertising  agency  for  The  Sperry  and  Hutchinson  Company.  John 
McArdle  and  Jack  Carson  are  the  NBC-TV  salesmen. 

- - o - 
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February  14,  1956 


FINAL  HOLES  OF  PALM  BEACH  GOLF  CHAMPIONSHIP  TO  BE  TELECAST  FROM 
NEW  ROCHELLE,  N.Y.,  BY  GILLETTE *S  "CAVALCADE  OF  SPORTS" 


The  final  holes  of  the  last  round  of  the  15th  annual  Palm 
Beach  Golf  Championship  will  be  telecast  nationally  for  the  first  time 
over  NBC  when  the  Gillette  Safety  Razor  Company  sponsors  the  famous 
matches  on  the  network  Sunday,  June  10  (4:30-5:30  p.m.,  EDT). 

Announcement  of  the  Gillette  sponsorship  was  made  today  by 
George  H.  Frey,  Vice  President  in  charge  of  Television  Network  Sales 
for  NBC . 

To  be  played  June  6  through  June  10  at  the  Wykagyl  Country 
Club  in  New  Rochelle,  N.Y.,  the  Palm  Beach  Golf  Championship  will 
mark  Gillette* s  first  "Cavalcade  of  Sports"  telecast  of  a  golf 
tournament . 

Golfers  already  signed  to  play  in  the  16-man  field  include 
defending  champion  Sam  Snead;  Doug  Ford,  present  P.G.A,  champion; 

Gene  Littler;  Mike  Souchak;  Tommy  Bolt;  Henry  Cotton,  former  British 
Open  champion,  and  Peter  Thomson,  current  British  Open  champion. 

All  proceeds  of  the  championship  will  be  turned  over  to 
charities,  including  the  Boys*  Club  of  New  York,  the  Boys’  Club  of 
New  Rochelle,  the  New  Rochelle  Hospital,  and  the  P.G.A.  Benevolent 
Fund . 

Maxon,  Inc.,  is  the  advertising  agency  for  the  Gillette 
Safety  Razor  Company.  William  Martin  is  the  NBC-TV  salesman.  The 
telecast  will  be  produced  by  the  NBC  Sports  Department  headed  by 
Tom  S .  Gallery. 

- o - 
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IT  PAYS  TO  ADVERTISE 

Proof  Follows  Spoof,  With  Name  Stars  Participating  in  Film 
For  Three-Network  Telecast  of  Advertising  Federation 

Sid  Caesar,  Carl  Reiner,  Jackie  Gleason  and  Audrey 
Meadows  will  be  featured  in  a  satire  on  advertising  to  be 
telecast  Sunday,  Feb,  19 >  with  John  Daly  following  up  the 
spoof  with  a  straight  report  on  its  benefits  (NBC-TV  net¬ 
work  except  WRCA-TV  2-2:15  p.m.,  EST;  WRCA-TV  only 
12:30-12:45  p.m. ,  EST) . 

The  filmed  program,  titled  "Advertising  Benefits  You, 
was  produced  by  the  National  Advertising  Week  Committee 
of  the  American  Federation  of  Advertisers.  The  three- 
network  presentation,  marking  National  Advertising  Week, 
will  be  seen  on  NBC,  CBS  and  ABC.  Hudson  Faussett  of 
NBC  is  the  producer. 

- o - 
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February  14,  1956 

GARROWAY  AND  HIS  'TODAY'  CAST 
HONORED  IN  PHILADELPHIA 

Program  Originating  There  Two  Days  As  Part 
Of  Dedication  of  NBC  Owned  Stations 

Philadelphia,  Feb.  14  -  Dave  Garroway,  host 
of  NBC-TV's  TODAY  program  was  presented  with  the 
key  to  the  City  of  Philadelphia  yesterday  afternoon 
by  Mayor  Richardson  Dilworth, 

Garroway,  Jack  Lescoulie,  Frank  Blair,  Lee 
Meriwether  and  J.  Fred  Muggs  arrived  in  Philadelphia 
with  great  fanfare  for  the  show's  two-day  origination 
today  and  tomorrow.  During  the  two  days  "Today" 
will  be  telecast  from  station  WRCV-TV. 

The  "Today"  cast  and  talent  from  WRCV  and 
WRCV-TV  were  honored  with  a  motorcade  and  parade 
through  downtown  Philadelphia  to  City  Hall  shortly 
after  their  arrival.  Led  by  a  mounted  color  guard, 
and  consisting  of  navy,  police  and  fire  department 
bands,  antique  cars  and  a  platoon  of  marines,  the 
parade  attracted  throngs  of  onlookers. 


DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 


,  (  ■  ; 


1  V  *  '  J-  ' 


f! :: 


.  J.  •  , . 


'  ■  J  •  ' 

•  •  ■  .  f 


V  ‘  f  •  • 

, 

I  1  •  * 


... 


-i 

. 


....  -  :  >3 


1 


. 


Da. s 


A  SERVICE  OF 


February  14,  1956 


NAT  WOLFF  JOINS  NBC  TELEVISION  AS 
DIRECTOR  OF  PROGRAM  PLANNING 

Nat  Wolff,  one  of  broadcasting’s  most  successful  creative 
executives,  will  join  the  National  Broadcasting  Company  April  1  as 
Director  of  Program  Planning  for  the  NBC  Television  Network,  a  newly 
established  position,  Robert  W.  Sarnoff,  NBC  President,  announced 
today. 

Mr.  Wolff  has  resigned  from  Young  and  Rubicam  as  Vice 
President  in  charge  of  Creative  Programming  in  the  Radio  and  Tele¬ 
vision  Department.  He  will  report  directly  to  Thomas  A.  McAvity, 

Vice  President  in  charge  of  the  NBC  Television  Network.  At  NBC, 

Mr.  Wolff  will  have  creative  responsibilities  in  the  whole  field  of 
future  program  planning,  including  both  regular  and  special  programs. 
He  will  be  headquartered  in  New  York  but  will  also  spend  considerable 
time  on  the  West  Coast. 

"Nat  Wolff  brings  to  NBC  30  years  of  creative  experience  in 

entertainment,  broadcasting  and  advertising,"  said  Mr.  Sarnoff.  "He 

has  been  an  outstanding  writer;  packager;  developer  of  stars, 

properties  and  programs,  and  originator  of  new  program  concepts.  At 

NBC  he  will  have  wide  latitude  in  creating  and  developing  new 

programs  and  properties,  working  with  established  stars  and  building 

new  ones."  ,  x 

(more ) 
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2  -  Nat  Wolff 


Mr.  Wolff  began  his  career  in  192b  in  his  hometown,  Buffalo, 
N.Y.,  with  the  Buffalo  Broadcasting  Corporation,  In  1934,  he  went  to 
Hollywood  to  write,  produce  and  direct  Mary  Pickford’s  radio  program, 
He  later  established  a  radio  department,  the  first  on  the  West  Coast, 
for  H.  N.  Swanson  Company,  writers1  agents.  He  then  moved  to  the 
Myron  Selznick  organization  as  head  of  radio,  representing  most  of 
the  top  stars  in  motion  pictures. 

He  left  Selznick  to  establish  his  own  agency,  handling  65 
top  Hollywood  motion  picture  stars  for  radio  exclusively.  When 
A.  &  S.  Lyons  bought  Mr.  Wolff’s  organization,  he  became  Vice  President 
for  Lyons  on  the  West  Coast. 

During  the  war,  Mr.  Wolff  was  Deputy  Chief  of  the  Office  of 
Facts  and  Figures  and  later  head  of  West  Coast  Operations  for  the 
Office  of  War  Information. 

After  the  war,  he  became  a  top  executive  at  Metro-Goldwyn- 
Mayer  to  whom  he  brought  16  new  writers  and  five  stories.  He  left 
M-G-M  in  1951  to  join  Young  and  Rubicam.  Before  that  he  achieved 
widespread  prominence  for  writing  and  directing  "Halls  of  Ivy," 
created  by  Don  Quinn  and  starring  Ronald  Colman  and  Mrs.  Colman.  He 
also  directed  Dick  Powell  in  his  "Dick  Diamond"  radio  series  and 
Charles  Boyer  in  his  NBC  program  series  and  wrote  many  of  the  scripts 
for  "Screen  Directors  Playhouse." 

Mr.  Wolff  is  married  to  Edna  Best,  the  actress. 

- o - 


NBC -New  York,  2/14/56 


en.  v, 


'  :•  ■..  t  .  ■ 


•  E  ' 


-•  O 


•  ;  a  . 

■TUi 

• 

>■  b  .)  • 

r- 

hoc 

t.  V  '  : 

i  r;. 

f  » .  V 

r: 

■  '•  .  .  '  >  •  iil: 

, 

en  M  .  ■ 

0 

o.O  np8nBw2 

y 

» 

->  ’;.-v 

r  »-j 

■  ■'  ' :  '  .  /•  •  /■'  : 


■  :  •  sis  ■'  . 


'  v  j,  ■  ,  "  :  •  ,1 ’• 


■;  •  ■  i  '  "•  :  ■> 


G  :  -  y;  T  .  . 

.  ■  ^  5  •  ■  . .  .  .  o  -rro  • ;j ; 

•  •  '  ■  ■  i  .  •  •  .  .  i 

''  '  '  '  '  '  '  : 

,  '-".’j;  ■  \  -  ■  ..  ..  ''i  ■'  • 

'  "  ■  ■'  ‘ :  v:  /V 


'  :  '  '  '  .  ’ 


:  c  ••  ■  ■ 


j ; 


..... 


.  1 1  - 

CoO  o*if4  n 


r  t 


.  :** 


7  *'  ? 


' 


.  -  •  A  ■■  •  J  .  •  ! 
>1  nl  K 

.  - .  io’i  .  isnJ;m  at 

<  '  >  ■  /  '  V. 

ni  .11  .  ;  .  '  .  -  fo9*iXI 


•  '  ■  '■  ■  •  '.  .  .  .:  .  _  '•  ..I _  •;  . 

II 


811 


'  * 


.  .  .  •  ’  . 


TRADE  NEWS 


February  15#  1956 

SID  CAESAR,  JACKIE  GLEASON  AND  JOHN  DALY 
JOIN  IN  TELEVISION  SALUTE  TO  ADVERTISING 

Filmed  Program  of  Facts  and  Sketches  Is  Highlight 
Of  National  Advertising  Week 

Sid  Caesar,  Jackie  Gleason  and  John  Daly  will  be  among  the 
star  performers  in  a  television  salute  to  advertising  to  be  telecast 
by  NBC  Sunday,  Feb.  19,  as  a  highlight  of  National  Advertising  Week 
(network  except  WRCA-TV  2-2:15  p.m.,  EST;  WRCA-TV  only,  12:30-12:45 
p.m.,  EST) . 

Robert  W.  Sarnoff,  President  of  NBC,  is  Chairman  of 

National  Advertising  Week  (Feb.  19-25)* 

Comedy  sketches  will  feature  Sid  Caesar  and  Carl  Reiner 
of  the  NBC-TV  "Caesar's  Hour,"  and  Jackie  Gleason  and  Audrey  Meadows 
of  "The  Honeymooners . "  John  Daly  will  introduce  the  entertainers  and 
speak  on  advertising's  role  in  the  United  States.  Hudson  Faussett 
is  the  producer  of  the  filmed  program. 

- o - 
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TRADE  NEWS 


ARLENE  FRANCIS  NAMED  'OUTSTANDING  WOMAN  SALES  PERSONALITY 
OF  THE  YEAR'  BY  SALES  EXECUTIVE  CLUB  OF  NEW  YORK 

Arlene  Francis,  editor-in-chief  of  NBC-TV's  HOME  (Monday - 
through-Friday ,  11  a.m.-12  noon  EST)  was  named  the  "Outstanding 
Woman  Sales  Personality  of  the  Year"  by  the  Sales  Executive  Club  of 
New  York  at  a  luncheon  meeting  in  New  York's  Roosevelt  Hotel 
yesterday  (Feb.  14). 

Miss  Francis,  as  guest  of  honor,  spoke  at  the  luncheon's 
head  table,  presided  over  by  the  club's  President,  Will  A.  Foster, 
and  at  which  were  seated  such  notable  distaff  guests  as  Ilka  Chase, 
author  and  actress,  Dorothy  Shaver,  president  of  Lord  and  Taylor; 
Lily  Dache,  designer  and  fashion  leader,  Jayne  Mansfield,  actress, 
and  Tobe  Coller  Davis,  fashion  authority.  Art  Duram,  vice  president 
and  radio-TV  director  of  Fuller  and  Smith  and  Ross,  Inc.,  was  emcee 
of  the  luncheon  program. 
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NBC  TRADE  NEWS 


5  MORE  STARS  CHOSEN  AS  HOSTS  FOR  'OSCAR*  NOMINATIONS  TELECAST 


Five  more  hosts  have  been  selected  to  participate  in  the 
ceremonies  of  the  28th  annual  MOTION  PICTURE  ACADEMY  NOMINATIONS 
(NBC-TV,  Saturday, , Feb .  18,  9-10:30  p.m.,  EST).  They  are  Fredric  March, 
Barbara  Stanwyck,  Lana  Turner,  Mitzi  Gaynor,  and  Aldo  Ray.  The  new 
additions  were  announced  by  George  Seaton,  president  of  the  Academy  of 
Motion  Picture  Arts  and  Sciences. 

Hosts  for  the  ceremonies  now  total  19.  Previously  announced 
were  "Oscar"  winners  Johnny  Green,  William  Holden,  Judy  Holliday, 
Celeste  Holm,  Edmond  O'Brien  and  Claire  Trevor.  The  others  are  June 
Allysen,  Ann  Blyth,  Tony  Curtis,  Glenn  Ford,  Deborah  Kerr,  Jack  Lemmon, 
Dick  Powell  and  Esther  Williams. 


o 


GOV.  LEADER  COMMENDS  ‘TODAY* 

Pennsylvania's  Governor  George  M.  Leader  commended  NBC -TV's 
TODAY  as  the  early  morning  news  and  special  events  program  wound  up  its 
two-day  origination  from  Philadelphia  this  morning  (Feb.  15). 

Gov.  Leader  told  "Today"  producer  Gerry  Green  that  he  found 
the  two-day  programming  "outstanding  and  sensitive,  and  full  of  insight 
of  what  was  going  on  in  Philadelphia  to  make  it  a  better  city." 

The  governor  praised  the  film  feature  on  Philadelphia's  slum 
clearance  and  prevention  program  which  was  telecast  on  the  program.  He 
also  somplimented  the  "live"  remote  pickup  from  the  Philadelphia  Art 
Museum. 

- o - 
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TRADE  NEWS 


February  lb,  1956 

RCA  VICTOR  ISSUES  COMPLETE  ALBUM  OF  OLIVIER’S  "RICHARD  III" 

WHICH  WILL  HAVE  U.S.  PREMIERE  ON  "WIDE  WIDE  WORLD" 

'Highlights'  Disc  Also  Made  From  Color  Film's  Soundtrack 

A  phonograph  album  of  Laurence  Olivier's  color  film 
production  of  Shakespeare's  "Richard  III,"  which  will  have  its 
American  premiere  on  WIDE  WIDE  WORLD  Sunday,  March  11  (NBC-TV,  2:30- 
5:30  p.m.,  EST),  has  been  issued  by  RCA  Victor  complete  on  three  Long 
Play  Records  (LM  -6126). 

The  album,  an  exclusive  sound  track  recording  of  the  play, 
exactly  as  performed  in  the  London  Films  production  starring  Olivier, 
Claire  Bloom/  Ralph  Richardson,  John  Gielgud,  Cedric  Hardwicke, 

Pamela  Brown  and  members  of  the  original  cast,  is  now  available  at 
dealers.  Included  in  the  package  is  an  illustrated  brochure  giving 
the  complete  cast  list,  photos  in  costume,  biographical  background  of 
the  stars,  and  notes  by  Walter  Kerr,  drama  critic  and  author,  on 
"Richard  III  and  the  Actor."  The  album  also  features  the  original 
music  composed  for  the  film  by  Sir  William  Walton,  played  by  the  Royal 
Philharmonic  Orchestra  under  Muir  Mathieson's  baton. 

In  addition  to  the  complete  album  of  "Richard  III,"  RCA 
Victor  is  also  releasing  "Highlights"  from  the  sound  track  on  one  Long 
Play  Record  (LM-19^0) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 


> 


.  .  i 


' 


■ 


. 


*  •  •  •  v  i  *, 


’  '  ..  •> 


•  • 


. 


.■ 


; 

■ 

.  -  t.  *:r  • 

• 

• 

• 

'  '  •- 

.  '•  ■  *  ti  X 

' 

:.k  i  r 

r.  .  .  .  v/j 

. 

• 

, 

■ 

- 

\  .. 

..-;o  "•  .:•/ 

,  V 

.v  '  f 

• 

“ 

• 

•%  » 

• 

•  . , 

• 

j  J  3 

•  . 

* 

1 

'  ■  ' 

■ 

'•  ... 

o'i 

.  » •  ; 

1 

•  ■  ■ 

. 

;  :  • 

■■  ’t  '  '  .J  V.-,  • 

: 

ROBERT  W.  SARNOFF  TO  ADDRESS  CHICAGO 
'ADVERTISING  WEEK'  LUNCHEON 

Robert  W.  Sarnoff,  President  of  the  National 
Broadcasting  Company,  will  address  the  Chioago  Feder¬ 
ated  Advertising  Club's  "Advertising  Week"  luncheon 
Thursday,  Feb.  23,  in  the  Morrison  Hotel's  Terrace 
Casino . 

Mr.  Sarnoff  is  general  chairman  of  National 
Advertising  Week. 

* 
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PERRY  COMO  ON  'BIG  SURPRISE ' 


4\ 


*- 


Perry  Como  will  visit  with  emcee  Jack  Barry  on 


NBC-TV's  $100,000  BIG  SURPRISE  Saturday,  Feb.  18 
(7:30-8  p.m.,  EST) . 

Since  the  "Perry  Como  Show"  (Saturdays,  8-9  p.m., 
EST)  is  telecast  from  New  York's  Century  Theatre 
immediately  after  the  close  of  the  "Big  Surprise"  in 
Radio  City,  Perry's  spot  on  the  quiz  show  will  be 
inserted  by  remote  pickup  from  Century. 


NBC-New  York,  2/l6/5^ 
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NBC -RADIO  NEWS 


PAUL  JONAS  IS  APPOINTED  NBC  RADIO  SPORTS  EDITOR 

Appointment  of  Paul  Jonas  as  sports  editor  of  the  NBC  Radio 
Network  was  announced  today  by  Tom  S.  Gallery,  sports  director  of  the 
National  Broadcasting  Company. 

Mr.  Jonas  joined  the  NBC  Sports  Department  in  October,  1955^ 
after  17  years  as  sports  director  of  the  Mutual  Broadcasting  System. 

He  was  the  coordinator  for  NBC  Radio's  football  broadcasts  last  Fall 
and  for  the  Saturday  afternoon  professional  basketball  telecast  on 
NBC -TV  this  Winter. 

He  was  instrumental  in  arranging  for  Mutual's  radio  coverage 
of  the  World  Series  starting  in  1939.  In  April,  1947,  he  arranged 
and  supervised  the  Babe  Ruth  Day  broadcast  from  Yankee  Stadium  that 
was  heard  in  all  major  and  minor  league  baseball  parks  throughout  the 
country.  He  later  presented  a  recording  of  this  program,  pressed  in 
gold,  to  the  Baseball  Hall  of  Fame  at  Cooperstown,  N.Y.,  where  it  now 
hangs  over  Babe  Ruth's  locker. 

A  native  of  New  York  City,  Mr.  Jonas  was  raised  in  Ohio 
and  attended  Ohio  State  University.  He  was  in  shcwbusiness  for  many 
years  before  joining  Mutual.  He  and  his  wife  lived  in  Old  Tappan, 

N.J,  They  have  a  son,  William. 
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NBC  TRADE  NEWS 


CREDITS  FOR  TELECAST  OF 

‘MOTION  PICTURE  ACADEMY  NOMINATIONS' 

TIME: 

NBC-TV,  Saturday,  Feb.  18,  9  to 

10:30  p.m. ,  EST. 

ACADEMY  REPRESENTATIVE: 

George  Seaton,  president  of  the  Academy 

of  Motion  Picture  Arts  and  Sciences. 

HOSTS  AND  HOSTESSES: 

June  Allyson,  Ann  Blyth,  Tony  Curtis, 

Eddie  Fisher,  Glenn  Ford,  Mitzi 

Gaynor,  Johnny  Green,  Celeste  Holm, 

Deborah  Kerr,  Jack  Lemmon,  Fredric 

March,  Edmond  O'Brien,  Dick  Powell, 

Aldo  Ray,  Barbara  Stanwyck,  Claire 

Trevor,  Lana  Turner,  Robert  Wagner. 

PRODUCER-DIRECTOR: 

Alan  Handley 

ASSOCIATE  PRODUCER- 


DIRECTOR: 

Roy  Montgomery 

PROGRAM  ASSISTANT: 

Audrey  Nicol 

WRITER: 

Mary  C.  McCall  Jr. 

TECHNICAL  DIRECTORS: 

Joe  Strauss  and  Bob  Jones 

AUDIO: 

Howard  Ialberg  and  Bill  Cole 

VIDEO: 

Jim  Wo jciechowski  and  Ray  Conners 

LIGHTING: 

James  Casagrande  and  Joe  Viera 

ART  DIRECTOR: 

Jay  Krause 

MUSIC  DIRECTOR: 

Vic  Schoen 

MAKEUP : 

Fred  Williams 

ANNOUNCER: 

Frank  Barton 

SPONSOR: 

The  Oldsmobile  Division  of  General  Motors 

AGENCY: 

D.P.  Brother  Co.,  Detroit 

ORIGINATION: 

Hollywood,  Calif, 
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February  17,  1956 


TRADE  NEWS 


GORDON  MacRAE  TO  STAR  IN  OWN  NBC -TV  SHOW 
SPONSORED  BY  LEVER  BROTHERS 

Gordon  MacRae,  star  of  two  current  hit  movies,  "Oklahoma" 
and  "Carousel,"  will  return  to  the  NBC-TV  network  as  star  of  his  own 
quarter-hour  musical  program,  "The  Gordon  MacRae  Show, "  Monday 
evenings  starting  March  5  (NBC-TV,  7:30  p.m.,  EST) .  The  handsome 
singer  will  be  seen  in  a  program  of  informal  format,  offering  songs 
from  the  popular  repertoire  and  hit  musicals. 

MacRae  will  be  backed  by  the  singing  Cheer  Leaders  quartet 
two  girls  and  two  boys,  and  by  an  orchestra  under  direction  of  Van 
Alexander.  Irv  Lambrecht  will  direct  the  program,  which  will  originate 
in  Hollywood. 

The  Monday  night  "Gordon  MacRae  Show"  will  be  sponsored  by 
Lever  Brothers  Company  for  Lifebuoy,  Pepsodent  and  another  product. 

The  agency  is  Batten,  Barton,  Durstine  and  Osborn. 

The  singer-actor  has  been  spotlighted  on  his  own  IJBC-TV 
shows  and  as  guest  on  top  programs  and  Spectaculars.  On  radio,  he  was 
star  of  "The  Railroad  Hour"  for  five  years,  MacRae  has  been  a  popular 
film  star  since  1948,  making  such  hits  as  "Look  for  the  Silver  Lining," 
"Tea  for  Two,"  "On  Moonlight  Bay,"  "The  Desert  Song,"  "By  the  Light 
of  the  Silvery  Moon"  and  "Three  Girls  and  a  Sailor." 

- o - 
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February  1J ,  1956 


TRADE  NEWS 


A  SERVICE  OF 


'UNCLE  JOHNNY  COONS  SHOW'  COMES  TO  NBC-TV 


Saturday  Children's  Series  Sponsored  Alternate  Weeks  by  Swift  &  Co. 

Uncle  Johnny  Coons,  the  "Pied  Piper  of  television"  whose 
comedy  antics  have  won  him  a  host  of  moppet  fans  from  coast  to  coast, 
will  make  his  bow  on  the  NBC-TV  network,  Saturday,  March  3,  from 
11:30-12  noon,  EST. 

To  be  known  as  "The  Uncle  Johnny  Coons  Show,"  the  children's 
series  will  be  sponsored  alternate  weeks  by  Swift  and  Company. 

Coons'  daily  "Noontime  Comics"  stanza  on  NBC's  station  WNBQ, 
Chicago,  has  been  a  top-rated  local  favorite  for  four  years. 

He  has  been  seen  on  NBC-TV  in  his  children's  programs  of 
several  seasons  ago,  "Panhandle  Pete  and  Jennifer"  and  in  the  film 
series,  "King  Calico."  A  man  of  many  voices,  he  portrayed  as  many  as 
10  puppet  characters  in  another  moppet  show,  "Uncle  Mistletoe." 


On  his  new  NBC-TV  series,  Coons  will  show  and  narrate  zany 


old-time  comedy  movies.  Between  reels,  Coons'  hi jinks  will  be  shared 
with  such  improbable  characters  as  George,  a  real  dummy  who,  neverthe¬ 
less,  always  bests  Uncle  Johnny;  Flash  Camera;  Joe  Giant,  who's  so 
tall  (40  feet)  he  can  barely  get  hi3  foot  in  the  studio;  and  Blackie, 
the  invisible  dog. 


"The  Uncle  Johnny  Coons  show"  is  a  CNC  Production.  Bill 


Newton  is  producer;  Phil  Bodwell  director  and  Ray  Chan  writer.  Organ 
music  is  by  Adele  Scott. 

McCann-Erickson,  Inc.,  is  the  advertising  agency  for  Swift 
and  Co.  _ n _ 
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TRADE  NEWS 


A  SERVICE  OF 

February  17,  1956 

NORTH  AMERICAN  PHILIPS  CO.  PRESENTS  CLOSED  CIRCUIT  FOR 

WHOLESALERS  AND  RETAILERS  IN  25  CITIES  IN  CONNECTION 
WITH  SPONSORSHIP  OF  THREE  'PROJECT  20’  TELECASTS 

Leading  wholsesalers  and  retailers  in  the  appliance  field  in 
25  cities  across  the  country  witnessed  a  closed  circuit  telecast 
presented  by  the  North  American  Philips  Company  over  the  National 
Broadcasting  Company's  television  facilities  today  (2:30-3  p.m.,  EST) . 

The  occasion  for  the  closed  circuit  telecast  was  the  North 
American  Philips  Company's  announcement  to  its  distributors  and 
retailers  of  the  company's  sponsorship,  for  its  Norelco  Electric 
Shavers  and  other  products,  of  three  programs  in  NBC-TV's  upcoming 
"Project  20"  series. 

Pieter  van  den  Berg,  President  of  the  North  American  Philips 
Company,  and  Sylvester  L.  Weaver  Jr.,  Chairman  of  the  Board  of  the 
National  Broadcasting  Company,  addressed  the  closed  circuit  audience. 

In  addition.  Jack  D.  Marcus,  New  York  regional  sales 
representative  for  Norelco  Electric  Shavers,  outlined  the  firm's  Spring 
advertising  and  promotion  plans,  before  the  telecast's  studio  audience, 
which  included  such  outstanding  merchants  as:  P.J.  Cornelius  of  Lewis 
&  Conger,  William  Frame  of  Schieffelin  &  Co.,  P.  Devlin  of  Abercrombie 
&  Fitch,  F.J.  Greene  of  Hirschfeld  Electric  Supply  Co.,  N.  Spiegel  of 

(more ) 
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'Closed  Circuit' 


A.  Cohen  &  Sons  Corp . ,  Jack  West  of  Graybar  Electric  Co.,  and  Leo 
Bertisch  of  Whelan  Drug  Stores. 

Dave  Garroway,  star  of  NBC-TV's  "Today"  and  host  of  the 
network's  "Wide  Wide  World,"  emceed  the  telecast. 

Highlights  of  "The  Twisted  Cross,"  program  which  will  kick¬ 
off  Norelco's  "Project  20"  sponsorship  on  the  network  March  14 
(9-10  p.m.,  EST),were  also  shown. 

The  North  American  Philips  Company  closed  circuit  originated 
in  NBC's  Century  Theatre  in  New  York  and  was  a  feature  of  NBC  Tele¬ 
sales  . 


NBC -New  York,  2/17/56 
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THREE  NBC  PROGRAMS  HONORED  BY  NATIONAL 
CONFERENCE  OF  CHRISTIANS  AND  JEWS 

FOR  RELEASE  MONDAY  A.M.,  FEB,  20 

The  NBC -TV  play  "A  Man  Is  Ten  Feet  Tall"  has  won  a  top 
"Brotherhood  Award"  of  the  National  Conference  of  Christians  and  Jews 
for  "outstanding  contributions  to  the  cause  of  brotherhood."  Two  other 
NBC  programs  also  were  honored  by  the  NCCJ. 

"A  Man  Is  Ten  Feet  Tall,"  which  wa3  performed  on  the  "Philco 
Television  Playhouse"  Oct.  2,  1955,  was  cited  as  "a  moving  story  of 
man's  love  for  man,  set  against  a  background  of  prejudice,  graft  and 
murder  on  the  New  York  waterfront . " 

In  addition,  "A  Stone  for  His  Son,"  a  television  play  per¬ 
formed  on  "Robert  Montgomery  Presents,"  March  14,  1955,  was  cited  as 
"a  powerful  approach  to  the  issue  of  racial  prejudice."  "The  Orchid," 
a  radio  drama  on  the  life  of  George  Washington  Carver,  presented 
Nov.  24,  1955,  in  the  "American  Adventure"  series,  was  selected  as  a 
"study  of  man  in  the  New  World;  his  values,  and  characteristics,  who  he 
is,  what  he  believes  and  what  he  lives  by." 

The  awards  were  announced  (Feb.  19)  for  the  opening  of 
Brotherhood  Week,  sponsored  by  NCCJ.  Thirty  award  winners,  including 
11  recipients  of  top  honors,  were  selected  by  professional  leaders  in 
all  media  branches  from  more  than  500  nominations. 

- o - 
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LEVISION  NEWS 

February  17,  1956 


CREDITS  FOR  NBC-TV'S  "MILTON  BERLE  SHOW,"  FIRST  FULL-HOUR 
PROGRAM  TO  BE  COLORCAST  FROM  LAS  VEGAS,  NEV. 


TIME: 


STAR: 

GUESTS: 


FORMAT: 


EXECUTIVE  PRODUCER: 
PRODUCER -DIRECTOR: 
WRITERS: 


MUSIC  DIRECTOR: 


NBC -TV,  Tuesday,  Feb,  21, 

8-9  p,m.,  EST,  in  color  and 
black  and  white, 

Milton  Berle . 

Eddie  Cantor,  Cyd  Charisse,  Dan 
Dailey,  Jimmy  Durante,  Eddie 
Jackson,  the  Four  Aces  and 
Peggy  Lee . 

Comedy  revue,  also  highlights 
from  the  new  MGM  color  film, 
"Meet  Me  in  Las  Vegas,"  starring 
Cyd  Charisse  and  Dan  Dailey. 

Irving  Gray 

Milton  Berle 

Buddy  Arnold,  Bill  Manhoff,  A1 
Schwartz,  Hal  Collins  and  Mel 
Diamond . 

Walter  Scharf 


(more ) 
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•Milton  Berle  Show’ 


CHOREOGRAPHER: 
CHOREOGRAPHER  FOR 
'THE  SANDS': 

PRODUCER  FOR 
'THE  SANDS': 

SPONSORS: 

ORIGINATION: 

NBC  PRESS  REPRESENTATIVES: 


Jonathan  Lucas 

Bob  Gilbert  and  Renee  Stuart 

Jack  Entratter 

RCA  Victor,  Sunbeam  Corp .  and 
Whirlpool  Corp . 

Copa  Room  of  the  Sands  Hotel, 
Las  Vegas,  Nev. 

A1  Cammann  (Nev;  York)  and  Joe 
Bleeden  (Hollywood). 


-o 


NBC-New  York,  2/17/56 
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TRADE  NEWS 


February  20,  1956 

JACK  WEBB  HONORED  WITH  CRIME  PREVENTION  AWARD 

Jack  Webb,  the  Sgt.  Friday  of  NBC's  DRAGNET  series  has  been 
honored  with  the  National  Exchange  Club's  1956  Achievement  Award  for 
Crime  Prevention  for  the  third  consecutive  year.  The  organization 
lauded  Webb  for  his  "continued  assault  against  crime  via  his  popular 
'Dragnet'  series,"  telecast  on  NBC  Thursdays,  8:30  p.m.,  EST,  and 
broadcast  on  NBC  Radio,  Tuesdays,  8:30  p.m.,  EST. 

- o - 

VICTOR  YOUNG  WINS  IN  DOWNBEAT'S  POLL  FOR  HIS 
"BEST  ORIGINAL  SCORING"  ON  NBC'S  "MEDIC" 

The  top  award  for  "best  original  scoring  on  a  TV  series" 
went  to  Victor  Young  for  NBC-TV's  MEDIC  following  Downbeat  Magazine's 
Annual  Musical  Achievement  Poll  conducted  among  500  leading  musicians 
throughout  the  country. 

The  "Medic"  theme  was  first  heard  when  the  series  was 
introduced  on  NBC-TV  in  September  of  195^ •  "Medic"  is  telecast  three 

out  of  four  Mondays,  9  p.m.,  EST. 

- o - 
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NBC  COLOR  TELECAST  SCHEDULE 


NEWS 


(Feb.  26-Mar.  3) 


Sunday,  Feb,  26 

4:00-5:00  p.m.,  EST  --  ANTARCTICA:  THIRD  WORLD  --  A  full -hour, 
all-color  TV  film  of  "Operation  Deepfreeze,"  the  current 
American  expedition  to  the  South  Pole.  A  world-wide  television 
"first,"  the  program  will  consist  of  exclusive  film  taken  by 
NBC's  television  cameraman,  William  B.  Hartigan. 

7:30-9:00  p.m.,  EST  --  MAX  LIEBMAN  PRESENTS  'PANORAMA'  on 
THE  SUNDAY  SPECTACULAR  --  starring  Imogene  Coca,  with  Tony 
Randall,  Bill  Hayes,  Eileen  Barton,  Bambi  Linn  and  Rod  Alexander, 
Bil  and  Cora  Baird,  Alan  Dale  and  Johnny  Desmond.  "Panorama"  is 
a  musical  revue  having  as  its  theme  a  good-natured  spoof  of  the 
television  industry. 

Monday,  Feb.  27 

3:00-4:00  p.m,,  EST  --  NBC  MATINEE  THEATER  --  "Skylark,"  starring 
Sarah  Churchill,  in  the  role  created  on  Broadway  by  the  late 
Gertrude  Lawrence,  and  Gene  Raymond. 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

Tuesday,  Feb.  28 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATER  --  "Tall  Dark 
Stranger"  with  Zsa  Zsa  Gabor  and  Hugh  O' Brian  in  a  story  by 
Peter  Barry. 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

(more ) 
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'NBC  Color  Telecast  Schedule' 


Wednesday,  Feb,  29 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATER  --  "Anything  But  Love, 
a  romantic  comedy  by  William  McCleery,  starring  Diana  Lynn  and 
"Matinee  Theater"  host  John  Conte. 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

Thursday,  Mar.  1 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATER  --  "Robin  Daw"  by  Ira 
Avery,  starring  June  Havoc. 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

Friday,  Mar.  2 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATER  --  "Letter  to  a 
Stranger,"  adaptation  from  a  novel  by  Elswyth  Thane,  starring 
Margaret  Hayes  and  Jeff  Morrow. 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 


10:30-11 

: 00  p.m., 

EST  - 

•-  GEORGE  GOBEL  SHOW. 

THE  FOLLOWING 

WILL  APPEAR  ON 

WRCA-TV  ONLY; 

Monday 

Feb . 

27 

8:55-9:00  a.m, 

and 

"WRCA-TV  WINDOW" 
with  Pegeen 
Fitzgerald . 

thru 

thru 

9:55-10:00  a.m. 

Friday 

Mar . 

2 

9:20-9:40  a.m. 

Josephine  McCarthy 

portion  of  Herb 
Sheldon  Show. 

2:50-3:00  p.m. 

JINX'S  DIARY. 

6:45-6:50  p.m. 
and 

TEX  ANTOINE  - 
Weather . 

11:10-11:15  P.m. 


NBC -New  York,  2/20/5^ 
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NBC  TRADE  NEWS 


PINKY  LEE  TALKS  TO  CHARACTERS  IN  ANIMATED  CARTOONS, 

IN  NEW  FEATURE  ON  HIS  'CIRCUS  SHOW' 

Pinky  Lee  has  introduced  a  unique  presentation  of  popular 
animated  cartoons  on  the  NBC-TV  PINKY  LEE  CIRCUS  SHOW  (Mondays  through 
Fridays,  5-5:30  p.m.,  EST;  Saturdays,  10:30  a.m.,  EST) . 

The  diminutive  comedian  will  show  such  cartoon  film  favorites 
as  "The  Farmer"  character  and  "Koko  the  Clown"  by  employing  large 
rear-screen  projection  which  will  make  the  cartoon  characters  appear 
much  larger  than  himself.  This  will  enable  Pinky  to  talk  to  the 
characters  and  "direct"  their  action.  In  addition,  members  of  Pinky's 
cast  will  be  made  up  to  resemble  the  cartoon  characters  and,  at 
appropriate  times,  will  seemingly  step  out  of  the  pictures  to  talk 
with  Pinky  and  his  small-fry  audience  as  the  action  is  stopped.  Pinky 
has  already  negotiated  for  approximately  120  cartoon  features  for 
inclusion  on  the  program  at  various  times  to  be  announced. 


MAGAZINE  COVER  STORY  DEVOTED  TO  JIMMY  DURANTE  AND  PALS 

Jimmy  Durante  is  the  subject  of  a  cover  story  in  the 
current  issue  of  "TV  Guide."  The  magazine  features  a  three-page 
story  on  Jimmy  and  his  pals,  including  Eddie  Jackson,  Jack  Roth,  Jules 
Buffano,  Lou  Cohen,  Jackie  Barnett  and  Bill  Stecker.  It  tells  how  the 
warm-hearted  Jimmy  has  opened  his  Beverly  Hills  home  to  his  pals  and 
spends  as  much  time  as  he  can  with  them. 


NBC-New  York,  2/20/56 
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A  SERVICE  OF 


ALL  ADVERTISING  MEDIA  URGED  BY  ROBERT  W.  SARNOFF  TO  UNITE 
TO  ACHIEVE  RECORD  $9.25  BILLION  IN  BUSINESS  IN  1956 


NBC  President  Addresses  Chicago  Federated  Advertising  Club 

As  General  Chairman  of  National  Advertising  Week 

FOR  RELEASE  THURSDAY  P.M.,  FEB,  23 

CHICAGO,  Feb.  23  --  All  advertising  media  were  urged  today 
by  Robert  W,  Sarnoff,  President  of  the  National  Broadcasting  Company, 
to  join  in  a  united  effort  to  help  the  nation  scale  "an  economic 
Mount  Everest"  in  1956. 

Speaking  before  the  Chicago  Federated  Advertising  Club  as 
General  Chairman  of  National  Advertising  Week,  Mr.  Sarnoff  predicted 
the  expenditure  of  a  record  $9.25  billion  in  all  advertising  media  to 
spur  the  economy  towards  the  goal  of  a  $400  billion  gross  national 
product  for  1956.,  as  forecast  by  President  Eisenhower. 

He  warned  that  attention  should  not  be  diverted  from  this 
goal  by  propaganda  campaigns  aimed  at  individual  advertising  media  by 
their  competitors. 

"Personally,  I  hope  television  never  gets  detoured  in  this 
manner,"  he  said.  "Little  stature  would  be  added  to  the  television 
industry  if  it  assumed  the  stance  of  an  electronic  Don  Quixote  and 
began  tilting  endlessly  at  the  propaganda  windmills  of  its  competitors!' 

Mr.  Sarnoff  asserted  advertising  can  fulfill  its  responsi¬ 
bilities  and  achieve  its  goals  as  a  profession  only  by  utilizing  all 
its  capabilities.  This  meant,  he  said,  learning  to  take  advantage  of 
the  strong  points  of  all  media  and  applying  advertising  power  where 
it  is  most  useful. 

(more ) 

PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


'  •  . ;  .  .  ’• 


'•  r  - 

-  . 


n 


. 


/ 

-  • 

V  ' 

bfi  .  lH 

.  ■ 

*•  ; 

_ 

•  • 

....  ' 

.  . 

.  .  , 


2  -  Robert  W.  Sarnoff 


"Size  of  expenditure  alone  will  not  guarantee  success," 

Mr.  Sarnoff  cautioned.  "An  advertising  dollar  volume  which  relies  on 
bigness  in  place  of  creativity,  a  dollar  volume  which  is  poured  into 
various  media  without  regard  to  the  needs  of  the  client  or  of  the 
overall  sales  job  to  be  done  --  that  type  of  dollar  volume  can  easily 
fail  to  achieve  its  goal." 

Mr.  Sarnoff  pointed  out  that  the  $9*25  billion  goal  for 
advertising  in  1956  is  only  2.3  per  cent  of  the  predicted  gross 
national  product  for  the  year,  as  compared  with  3  per  cent  which 
advertising  reached  in  the  years  between  the  two  World  Wars.  If 
advertising  could  set  and  achieve  a  goal  of  a  minimal  increase  of 
only  one-tenth  of  one  per  cent,  from  2.3  to  2.4,  there  would  be  an 
additional  $400  million  with  which  to  stoke  the  economy,  he  said. 

"So,  here  is  a  tangible  way  in  which  we  who  compete  can 
work  together  constructively,"  he  said.  "Let's  pursue  that  additional 
one-tenth  of  one  per  cent.  When  we  get  it  --  whether  it's  this  year 
or  five  years  from  now  --  let's  then  translate  it  into  new  records  of 
mass  consumption." 

Reviewing  the  history  of  the  mass  media,  Mr.  Sarnoff 
pointed  out  that  "as  each  new  medium  came  along,  each  seemed  to 
fulfill  a  role  in  fueling  the  economy  at  critical  moments.  Each  was 
a  catalyst  at  one  time  or  another  for  much  of  the  distributive 
process  --  and  each  stimulated  the  growth  of  the  other  media." 

Color  television,  Mr.  Sarnoff  said,  is  the  newest  mass 
medium  on  the  scene.  He  said  he  was  convinced  that  color  could  be  an 
antidote  to  any  economic  decline  in  the  second  half  of  this  decade, 
just  as  black-and-white  television  "provided  the  basic  advertising 

(more ) 
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3  -  Robert  W.  Sarnoff 


thrust  that  helped  move  the  economy  out  of  its  recession  trough  in 
the  late  40*s." 

"In  the  classic  tradition  of  growth  through  obsolescence, 
color  television  is  already  beginning  to  supplant  black  and  white," 
Mr.  Sarnoff  continued.  "Even  this  year,  in  my  opinion,  it  can  be 
an  important  factor  in  moving  the  economy  forward,  in  exploding  it  to 
new  heights  of  abundance.  Study  your  television  listings  tonight  and 
you* 11  find  that  a  week  never  goes  by,  indeed  hardly  a  day,  when 
color  attractions  are  not  available  for  home  viewing.  That  fact 
will  become  progressively  more  apparent  as  we  enroll  our  new  color 
facilities  during  the  coming  season." 

Mr.  Sarnoff  said  there  were  prophecies  of  a  slight 
economic  decline  in  1956.  There  was  no  talk  of  recession,  he  said, 
but  he  pointed  out  that  any  decrease  in  business  could  be  disturbing 
--  "for  the  motor  of  our  economy  functions  most  smoothly  when  it  is 
accelerating,  not  when  it  is  slowing  down." 

He  said  advertising  had  already  demonstrated  its  power  to 
halt  a  downturn.  He  cited  figures  for  1954  showing  that  although 
there  was  a  drop  of  4  per  cent  in  sales,  national  advertising 
increased  by  6.4  per  cent,  and  the  result  was  that  in  1955*  "we  had 
the  greatest  year  in  our  history." 

The  year  1954,  he  pointed  out,  was  the  first  time  that 
advertising  was  freed  from  a  fixed  relationship  to  sales  curves. 

This,  he  said,  marked  the  economic  coming-of-age  of  advertising.  In 
1955*  he  added,  advertising  volume  continued  to  march  ahead  of  the 
sales  curve,  with  a  jump  of  more  than  $800  million  over  1954.  This 
trend,  he  noted,  was  expected  to  continue  in  1956. 

(more ) 
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4  -  Robert  W.  Sarnoff 


While  advertising  had  done  a  highly  successful  job  in 
spurring  the  economy  to  new  highs,  much  still  remained  to  be  done, 

Mr.  Sarnoff  said.  He  pointed  to  a  recent  survey  that  showed  that  62 
per  cent  of  people  intending  to  purchase  certain  high  priced  products 
--  such  as  refrigerators,  stoves  and  air  conditioners  --  had  not 
decided  on  any  particular  brand  when  they  entered  the  store.  This, 
he  said,  indicated  that  advertising  still  had  a  job  before  it  in  the 
area  of  pre-selling. 

Advertising,  Mr,  Sarnoff  remarked,  has  never  before  been 
on  such  "a  broad-gauge  track  of  usefulness."  He  explained:  "The 
whole  range  of  advertising  functions  has  broadened  --  from  product  to 
institutional  advertising,  from  institutional  to  general  public 
relations.  Companies  are  placing  more  and  more  dependence  on 
advertising  to  present  their  ‘social  profile,1  in  addition  to  their 
products,  to  the  public.  Supplier  firms  have  found  the  white  heat 
of  competition  for  the  consumer's  dollar  means  they  must  lend 
advertising  support  to  consumer  goods  industries,  and  the  supplier 
dollars  of  basic  industries  like  steel,  aluminum  and  chemicals  are 
helping  sell  the  end  products  of  the  consumer  industries." 
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TRADE  NEWS 


A  SERVICE  OF 


February  21,  1956 


LARGEST -SCALE  NEWS  OPERATION  IN  HISTORY  OF  RADIO -TV 
ANNOUNCED  BY  NBC  FOR  COVERAGE  OF  1956  CONVENTIONS 

Top  Commentators  and  Major  News  and  Special  Events  Programs 
To  Use  Many  Electronic  Aids  in  Detailed  Coverage  of  Chicago 
And  San  Francisco  Sessions  and  Other  Campaign  Events 

NBC  will  undertake  the  largest-scale  news  operation  in  the 
history  of  the  industry  with  its  coverage  of  the  1956  Republican  and 
Democratic  conventions,  it  was  announced  yesterday  by  Davidson  Taylor, 
NBC  Vice  President  in  charge  of  Public  Affairs. 


The  extensive  project,  planning  for  which  began  four  years 


ago  at  the  close  of  the  1952  conventions,  will  introduce  the  newest 
developments  in  broadcast  methods  and  technical  equipment  --  such  as 
two-way  radios  no  larger  than  cigarette  packages,  the  largest  and  most 
versatile  broadcast  control  rooms  ever  built,  portable  one-man  tele¬ 
vision  cameras  and  new  techniques  for  television  closeups  on  the 
convention  floor. 


Under  the  supervision  of  William  R.  McAndrew,  Director  of 


NBC  News,  the  network  presentation  will  emphasize  a  "man-in-the-aisle" 

approach  to  the  floor,  "gavel-to-gavel"  coverage  of  the  political 

activities  and  a  "new  look"  in  the  communication  centers. 

Barry  Wood,  Director  of  NBC  Special  Events,  will  be  in  charge 

of  production  of  the  convention-election  coverage. 

(more) 
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2  -  1956  Conventions 


Focal  point  of  all  radio  and  television  operations  will  be 
hyper-modern  "Convention  Centrals,"  the  specially-designed  broadcast 
control  rooms.  "Convention  Centrals"  will  be  constructed  in  Chicago’s 
International  Amphitheatre,  where  the  Democrats  convene  Aug.  13th,  and 
the  Cow  Palace  in  San  Francisco,  site  of  Republican  convention 
beginning  Aug.  20. 

From  these  new  communication  centers  the  NBC  key  commentators 
--  including  John  Cameron  Swayze,  Bill  Henry,  Morgan  Beatty,  Chet 
Huntley,  David  Brinkley,  Ray  Scherer  and  Dave  Garroway  --  will  report 
and  interpret  convention  developments.  Convention  Central  will  act  as 
a  hub,  with  radio,  television  and  telephone  spokes  reaching  out  to 
wherever  in  the  city  the  news  is  breaking  —  the  caucus  rooms,  the 
convention  floor,  the  platform,  the  candidates'  headquarters,  the  hotel 
lobbies  and  committee  rooms,  the  airports,  the  railroad  stations,  the^ 
streets  of  the  city. 

Roving  mobile  units  and  portable  one-man  cameras  will  pipe 
in  live  coverage  from  all  news  points  inside  or  outside  of  the  con¬ 
vention  hall,  and  film  units  equipped  with  high-speed  developing 
equipment  will  provide  simultaneous  coverage  when  several  important 
news  breaks  occur  at  the  same  time. 

A  six-man  news  desk  in  "Convention  Central,"  in  operation  24 
hours  per  day,  will  edit  and  channel  incoming  information  to  the 
commentator.  The  special  telephone  system  alone  will  be  as  extensive 
as  those  in  most  small  cities. 

The  chief  commentator,  constantly  in  two-way  visual  and  vocal 
contact  with  the  city's  key  news  points,  will  be  able  to  transport  the 
viewers  with  split-second  selection  to  the  important  events  as  they 
happen. 

(more ) 
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During  the  Chicago  convention,  NBC  will  maintain  a  1,900- 
mile  television  line  to  San  Francisco,  enabling  the  commentator  to 
make  instantly  available  any  important  developments  preceding  the 
Republican  gathering. 

Due  to  the  back-to-back  scheduling  of  the  conventions,  with 
only  a  weekend  intervening  between  the  close  of  the  Democrats'  meeting 
and  the  Republican  kickoff,  a  difficult  logistics  problem  had  to  be 
met  --  the  transfer  of  personnel  and  equipment  to  San  Francisco  from 
Chicago  in  one  day.  An  additional  complication  which  had  to  be  planned 
against  is  the  possibility  that  the  Democratic  convention  may  extend 
into  the  second  week,  creating  a  two-ring  political  circus,  with  the 
rings  half  the  nation  apart.  Should  this  overlapping  occur,  NBC  will 
rush  standby  staffs  into  action  at  both  locales  to  maintain  thorough 
simultaneous  coverage. 

To  provide  this  vast  communications  blanket,  NBC  staffs  at 
each  convention  will  number  close  to  400  persons,  and  three  mobile 
units  and  over  40  cameras  will  be  in  action  at  each  site  —  more 
personnel  and  equipment  than  is  customary  to  operate  two  full-scale 
television  stations. 

On  the  convention  floors,  the  "men-in-the-aisle, "  a  team  of 
roving  reporters  equipped  with  tiny  two-way  radios  similar  to  those 
of  Dick  Tracy  fame,  will  be  on  the  spot  as  crucial  decisions  are  made. 
Each  of  the  top  two  dozen  delegations  will  have  an  NBC  reporter 
assigned  to  them  on  a  constant  basis,  to  keep  the  news  desk  informed 
on  any  policy  changes.  Special  camera  techniques  will  provide 
intimate,  pin-point  television  coverage  of  the  personalities  in  action 
on  the  floor. 

(more ) 
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The  full  staff  and  facilities  of  NBC  News  and  the  entire 
family  of  NBC  news  programs  are  geared  to  give  a  full  picture  of  the 
election  year  activities.  Primaries,  conventions,  campaigns,  dark 
horses,  issues,  leading  personalities  and  the  November  election  will 
be  explored  from  all  possible  angles.  These  programs  include  NBC-TV's 
HOME,  NEWS  CARAVAN  and  TODAY,  and  NBC  Radio's  NEWS  OF  THE  WORLD, 
MONITOR,  WORLD  NEWS  ROUNDUP,  WEEKDAY,  and  a  special  series  of  radio 
shows  previewing  the  outstanding  state  primaries,  to  be  presented  the 
Tuesday  evening  preceding  each  primary. 

Also  scheduled  are  two  hour-long  television  shows  originating 
from  the  convention  cities  on  the  eve  of  the  gatherings. 

The  "man-in-the-aisle"  plan  was  developed  by  Mr.  McAndrew  in 
conjunction  with  Joseph  0.  Meyers,  Manager  of  NBC  News,  and  Rueven 
Frank,  staff  producer  assigned  to  the  coverage  of  the  conventions. 

- o - 


NBC -New  York,  2/21/56 
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COLOR  TELEVISION  NEWS 


February  21,  1956 


CAST,  CREDITS  AND  SCENES 

"MAX  LIEBMAN  PRESENTS  'PANORAMA'  ON  'THE  SUNDAY  SPECTACULAR'" 
SUNDAY,  FEB.  26,  NBC-TV,  7:30  to  9  P.M.,  EST  --  A  COLORCAST 

CAST  LIST 
Imogene  Coca 
Tony  Randall 
Eileen  Barton 
Alan  Dale 
Johnny  Desmond 
Bill  Hayes 

Bambi  Linn  and  Rod  Alexander 
Bil  and  Cora  Baird  and  their  marionettes 
Robert  Gallagher 
SCENES  IN  REVUE 

"Grand  Opening" . 

Film  Clip,  "Faithfully  Unfaithfully" . 

Hollywood  Star  Interview . . . 

"Salute  to  Forgotten  Songs" . 

(more ) 

RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


Singers,  Dancers 
Imogene  Coca,  Robert 

Gallagher 

Imogene  Coca,  Tony  Randall 
Eileen  Barton,  Alan  Dale, 
Johnny  Desmond,  Bill 
Hayes,  Bambi  Linn  and 
Rod  Alexander 
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1  Panorama ' 


"Wide,  Wide  Wonderland" . ..Imogene  Coca,  Tony  Randall 

"Get  Your  Audience" . Tony  Randall 

"The  Tenacious  Commercial" . Imogene  Coca,  and  Bil  and 

Cora  Baird  and  their 
marionettes 

"The  Merriest  Widow" . Imogene  Coca,  Tony  Randall, 

Robert  Gallagher,  Singers, 
Dancers, 


SONGS 

"You'll  Love  Love  in  Paree" . Imogene  Coca  and  boys 

"Maxim's" . . . Bill  Hayes,  Imogene  Coca  and 

girls 

"Come  to  the  Pavilion" . Imogene  Coca 

Production  Dance  Number 

"Merry  Widow  Waltz" . Ensemble 

"Encores" . . . Imogene  Coca 

"Jim" 

"May  Walk" 

"Strip"  (pantomime) 

"The  Tramp"  ("Wrap  Your  Troubles  in  Dreams") 

LIST  OP  CREDITS 


PRODUCER-DIRECTOR: 

ASSOCIATE  PRODUCER-DIRECTOR 
HOST: 

WRITERS: 

CHOREGRAPHER: 

MUSIC  DIRECTOR: 

COSTUMES: 


Max  Liebman 
Bill  Hobin 
Art  Linkletter 

William  Friedberg,  Neil  Simon 
James  Starbuck 
Charles  Sanford 
Paul  du  Pont 

(more ) 
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SCENE  DESIGNER: 

CHORAL  DIRECTOR: 
ORCHESTRAL  ARRANGEMENTS: 
CHORAL  ARRANGEMENTS: 

NBC  SUPERVISOR: 

NBC  PRESS  REPRESENTATIVE: 
SPONSORS  AND  AGENCIES: 


POINT  OP  ORIGINATION: 


Frederick  Fox 
Clay  Warnick 
Irwin  Kostal 

Clay  Warnick  and  Mel  Pahl 
Hal  Janis 

Betty  Ann  Lanigan,  New  York 
U.S.  Rubber  Co.  (Fletcher  D. 
Richards,  Co.,  Inc.);  Lewis- 
Howe  Co.  (Dancer,  Fitzgerald 
and  Sample);  the  American 
Radiator  and  Standard 
Sanitary  Corp .  (Batton, 
Barton,  Durstine  and  Osborne 
Co . ,  Inc . ) ;  and  the 
Maybelline  Co.  (Gordon  Best 
and  Co . ,  Inc . ) 

NBC-TV's  Colonial  Theatre, 
New  York 


*  *  * 
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IMOGENE  COCA  --  It  is  one  of  the  paradoxes  of  the 
entertainment  world  that  many  of  its  great  clowns  are  shy  people  given 
to  reticence  and  withdrawal  in  private  life.  Imogene  Cooa  is  one  of 
these  talented  performers  who  hews  to  the  line  of  the  paradox.  On 
stage  she  is  a  burlesque  ballerina,  a  frenetic  teen-ager,  a  shrewish 
housewife  or  any  other  character  on  which  her  impish  talents  settle. 

(more ) 
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-  "Panorama1 

In  private  life,  she  is  of  a  retiring  and  modest  nature.  Daughter  of 
an  orchestra  leader,  Joe  Coca,  and  a  mother  who  once  worked  as  a 
magician's  assistant,  Imogene  has  been  in  showbusiness  since  she  was 
nine.  A  dancer  in  her  earliest  career,  her  transition  to  the  career 
of  comedienne  was  a  fluke,  occasioned  by  some  off-stage  clowning  in  a 
fellow  performer's  voluminous  overcoat.  Later  she  performed  in  night¬ 
clubs,  television  field,  and  on  Broadway,  as  a  comedienne.  For  five 
years  on  Max  Liebman's  "Your  Show  of  Shows"  she  delighted  audiences 
with  her  antics.  Next,  she  starred  in  an  NBC-TV  situation  comedy 
series  for  a  year  and  then  returned  to  the  night  club  field  with 
resounding  success.  "Panorama"  will  mark  her  first  showbusiness 
reunion  with  Max  Liebman  since  1955. 

TONY  RANDALL  --  One  of  Oklahoma's  most  successful  exports 
is  Tony  Randall.  Since  1941,  when  he  made  his  professional  debut  on 
Broadway  in  a  Chinese  classic,  the  versatile  actor  has  risen  steadily 
in  the  estimation  of  legitimate  theater-goers,  as  well  as  television 
viewers.  Currently,  Randall  is  on  Broadway  with  Paul  Muni  in  "Inherit 
the  Wind."  His  other  Broadway  credits  include  the  role  of  "Marchbanks" 
in  Shaw's  "Candida,"  starring  Jane  Cowl;  "The  Corn  Is  Green,"  starring 
Ethel  Barrymore;  "The  Barretts  of  Wimpole  Street"  with  Katharine 
Cornell;  "Antony  and  Cleopatra,"  again  with  Miss  Cornell;  and  "Caesar 
and  Cleopatra"  starring  Lilli  Palmer  and  Sir  Cedric  Hardwicke .  After 
a  busy  radio  career,  Randall  made  his  biggest  television  impact  in  the 
role  of  "Mr.  Peeper's"  friend,  Harvey  Weskit,  for  three  seasons  on 
NBC-TV.  Since  the  situation  comedy  series'  close,  Randall  has  been 
seen  often  in  TV,  most  recently  in  the  NBC-TV  "Alcoa  Hour"  production  of 
"Man  on  a  Tiger." 


(more) 
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EILEEN  BARTON  --  dark-haired,  diminutive,  energetic,  has 
been  singing  professionally  since  she  was  four  years  of  age.  Several 
years  with  the  Horn  and  Hardart  "Children's  Hour"  on  radio,  a  tour  with 
a  Milton  Berle  troupe  at  the  age  of  10,  and  five  or  six  years  of 
professional  "oblivion"  while  she  attended  high  school,  brought 
Eileen  upon  graduation  to  the  brink  of  a  brand-new  career.  Her  own 
radio  show,  guest  appearances  on  other  programs,  and  in  time  a 
recording  contract  were  rewards  which  came  her  way  rapidly.  Her 
recording  of  "If  I  Knew  You  Were  Cornin'  I'd  of  Baked  a  Cake"  was  a 
remarkable  success.  Guest  appearances  on  television  shows,  including 
the  Max  Liebman  Spectacular,  "Variety,"  have  made  her  a  favorite  of 
TV  audiences,  as  well,  as  record  fans  and  nightclub  audienoes. 

ALAN  DALE  --  today  best  known  for  his  success  in  the 
recording  field,  was  an  established  star  in  television  and  nightclubs 
before  he  made  his  first  hit  record.  Some  of  his  biggest  records 
have  been  "Sweet  and  Gentle,"  "Cherry  Pink,"  and  his  first  outstanding 
disc  -  "Oh,  Marie."  Trained  by  his  father,  Aristides  Sigismondi,  who 
is  known  as  "the  Eddie  Cantor  of  Italian  theatre  and  TV, "  Dale  has 
been  in  showbusiness  since  childhood.  He  made  his  professional  debut 
at  17  in  Coney  Island.  Next,  he  was  vocalist  with  various  orchestras. 
At  21  he  performed  as  a  single  at  the  Copacabana  in  New  York.  He 
achieved  success  in  the  record  field  in  1955*  and  in  1956  won  the  "Make 
Believe  Ballroom  Poll,"  defeating  every  other  top  name  vocalist  in  the 
business . 


(more ) 
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JOHNNY  DESMOND  --  received  national  acclaim  during  World  War 
II  as  vocalist  with  Glenn  Miller’s  famous  Air  Force  Band.  Upon  his 
discharge  from  service,  the  long  road  of  establishing  himself  as  a 
civilian  entertainer  began  for  the  young  Desmond.  Radio,  television, 
nightclubs  and  records  contributed  to  his  steady  rise.  As  a  soloist 
on  "The  Breakfast  Club"  in  Chicago,  Desmond  reached  a  different 
audience,  the  housewives.  They  gave  him  equally  friendly  acclaim 
during  a  season  on  the  "Jack  Parr  Show."  The  high  spot  to  date  in  his 
television  career  was  introduction  of  the  song,  "Play  Me  Hearts  and 
Flowers,"  on  the  "Philco  Television  Playhouse,"  a  record  which  sold 
almost  2,000,000  copies  within  two  weeks  after  the  show. 

BILL  HAYES  --  a  graduate  of  Max  Liebman’s  "college"  ("Your 
Show  of  Shows"),  has  been  a  musical  headliner  this  past  year  with  his 
hit  record,  "Davy  Crockett."  More  than  1,000,000  copies  of  this  tune 
were  sold,  climaxing  an  impressive  list  of  credits  built  by  Hayes  in 
his  eight  years  in  showbusiness .  Others  include  the  juvenile  lead  in 
the  Rodgers  and  Hammers  te  in  musical ,  "Me  and  Juliet,"  numerous 
television  guest  appearances,  and  road-show  tours  with  musicals  such 
as  "Miss  Liberty,"  "Music  in  the  Air"  and  "A  Tree  Grows  in  Brooklyn." 

BAMBI  LINN  AND  ROD  ALEXANDER  --  Bambi,  the  little  blond  girl 
from  Brooklyn  started  out  as  a  small  child  to  be  a  dancer,  graduated  to 
the  Broadway  cast  of  "Oklahoma,"  later  to  "Carousel,"  and  next  to  the 
title  role  in  Eva  Le  Gallienne’s  "Alice  in  Wonderland."  During  the  run 
of  the  musical,  "It’s  Great  to  be  Alive,"  Bambi  met  and  married  Rod 
Alexander.  As  a  team  they  have  appeared  extensively  in  nightclubs  and 
television,  chiefly  on  Max  Liebman’s  Spectaculars.  Rod  Alexander,  a 
native  of  California,  began  his  dance  studies  while  he  was  a  shipyard 
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welder  in  Los  Angeles.  He  auditioned  for  Jack  Cole,  choreographer 
at  Columbia  Studios,  after  having  studied  dancing  briefly,  and  was 
accepted.  Cole's  decision  proved  a  correct  one,  for  Rod  progressed  to 
the  point  where  he  appeared  as  Valerie  Bettis'  partner  in  the  Broadway 
production  of  "Inside  U.S.A.,"  followed  by  many  other  dancing 
appearances.  With  Bambi  Linn  he  has  performed  extensively  in  night¬ 
clubs  and  TV,  and  now  is  branching  into  choreography.  Last  season  he 
choreographed  the  Max  Liebman  Spectaculars.  This  year  he  alternates 
his  work  on  Liebman  productions  with  movie  roles  (danced  in  "Carousel") 
and  choreographing  an  upcoming  Broadway  production,  "The  Most  Happy 
Fella." 

BIL  AND  CORA  BAIRD  --  met  during  an  Orson  Welles  production 
of  "Dr.  Faustus,"  when  Bil  provided  the  puppets  for  the  Seven  Deadly 
Sins  and  Cora  furnished  the  voices  for  Envy,  Gluttony  and  Sloth. 

Despite  this  off-beat  atmosphere  for  a  romantic  meeting,  the  two  joined 
forces  shortly  thereafter  and  Bil  taught  Cora  to  become  a  puppeteer,  an 
art  he  had  been  practicing  since  childhood.  After  college  graduation, 
he  was  associated  with  the  noted  Tony  Sarg,  and  after  five  years  of 
professional  apprenticeship  branched  out  on  his  own.  Since  Bil  and 
Cora's  marriage,  all  the  puppets  have  been  joint  creations.  They  are 
able  to  design,  sculpt,  paint  and  carve  whatever  is  necessary  for  their 
marionettes,  although  now  they  can  afford  to  hire  helpers. 


NBC-New  York,  2/21/56 
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February  21,  1956 

NBC  NEGOTIATING  WITH  IGOR  STRAVINSKY  FOR  TELECASTING  OF 
CLASSIC  BALLET  'PETROUCHKA’  IN  ANIMATED  CARTOON  VERSION 

Part  of  Network  Plan  to  Present  Other  Folk  and  Fairy  Tales  — 

Some  ‘Live,1  Some  Cartoons,  Some  Combination  of  Both 

Negotiations  underway  between  the  National  Broadcasting 
Company  and  Igor  Stravinsky,  one  of  the  world’s  greatest  living 
composers,  will  see  the  classic  ballet  "Petrouchka"  brought  before  the 
nation’s  television  audience  in  a  shortened  animated  cartoon  version. 

Fred  Wile  Jr.,  TV  program  Vice  President  of  the  network’s 
Pacific  Divisions,  has  announced,  that  the  first  step  toward  bringing 
the  work  to  television  will  be  NBC’s  commissioning  Stravinsky  to 
revise  his  original  score  and  prepare  a  10-12  minute  arrangement  that 
could  be  used  as  background  music  for  the  cartoon. 

Mr,  Wile  said  that  when  the  project  is  carried  to  completion 
it  will  represent  one  of  the  network’s  inital  moves  to  prepare  classic 
folk  and  fairy  tales  for  television.  Some  of  these,  he  said,  would  be 
serious  and  some  light.  All  would  run  10-13  minutes  but  would  not  be 
restricted  to  the  cartoon  format.  Some  would  use  real  actors  on  film, 
some  would  be  cartoons  and  others  would  be  a  combination  of  "live"  and 
cartoon.  The  entire  program  has  been  under  discussion  at  the  network 
for  some  time,  Mr.  Wile  said. 

(more ) 
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2  -  Petrouchka 


Once  Stravinsky  has  rearranged  his  ballet,  he  will  conduct 
the  orchestra  for  a  recording  of  the  condensed  score.  Then  the  story 
boards  of  "Petrouchka,"  preliminary  to  cartooning,  will  be  laid  out 
against  the  music. 

Stravinsky  completed  "Petrouchka"  regarded  by  many  as  his 
masterpiece  in  May  1911.  It  was  introduced  at  the  Chatelet  in  Paris  on 
June  13  of  that  year  with  Nijinsky  in  the  title  role  and  Karsavina  as 
the  ballerina.  The  first  performance  in  the  United  States  was  by  Serge 
Diaghileff's  Ballet  Russe  in  New  York  on  Jan.  24,  1916. 

The  three  principal  characters  in  "Petrouchka"  are  puppets 
endowed  by  their  employer  with  human  feelings  and  passions. 

"Petrouchka"  is  a  pitiful,  ugly  hero,  always  suffering  from  wrong  and 
unjust  persecution.  To  console  himself  he  tries  to  win  the  love  of  his 
fellow-doll,  the  ballerina,  but  is  thwarted  by  the  cruel  Moor  by  whom, 
in  a  jealous  fight,  he  is  finally  killed.  "Petrouchka * s"  ghost  returns 
to  torment  the  calloused  showman  causing  him  to  flee  in  panic. 

Elliott  Lewis,  a  creative  executive  in  NBC's  Program 
Department  and  Fenton  Coe,  production  facilities  film  manager,  will 
supervise  the  project  for  the  network. 

- o - 


NBC-New  York,  2/21/56 
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COLOR  TELEVISION  NEWS 


NBC  COLORCAST  SCHEDULE  TO  BE  EXPANDED  DURING  MARCH; 

WILL  INCLUDE  EIGHT  MORE  PROGRAMS 

The  National  Broadcasting  Company  will  expand  its 
color  television  schedule  during  March  to  include  eight  addi¬ 
tional  color  productions. 

The  newly-scheduled  color  shows  are  "The  George  Gobel 
Show"  Saturday  10-10:30  p.m.,  EST,  March  3;  the  "Dinah  Shore 
Show,"  (Tuesdays  and  Thursdays,  7:30  to  7:^5  p.m.,  EST) 

March  6,  8,  20  and  22;  "This  Is  Your  Life,"  (Wednesday,  10  to 
10:30  p.m.,  EST)  March  7;  the  "Texaco  Star  Theater,"  starring 
Jimmy  Durante,  (Saturday,  9:30  to  10  EST),  March  24;  "Lux 
Video  Theatre"  (Thursday,  10  to  11  p.m.,  EST),  March  29. 

These  productions  are  in  addition  to  the  continuing  NBC 
color  schedule,  which  totals  about  40  hours  a  month.  They 
are  in  keeping  with  the  NBC  policy  of  expanding  color  pro¬ 
gramming  to  make  color  television  a  mass  medium  as  rapidly 
as  possible. 

NBC-New  York,  2/21/56 


RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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TRADE  NEWS 


'EMMY'  AWARDS  ON  NBC -TV 
SATURDAY,  MARCH  17 

Annual  Presentations  of  Academy  of  Television  Arts  and  Sciences 
To  Be  Given  to  Top  TV  Shows  and  Personalities  in 
Ceremonies  in  New  York  and  Hollywood 

Presentation  of  television's  own  awards  in  the 
industry,  the  annual  ceremony  of  the  Academy  of  Television  Arts 
and  Sciences,  will  be  telecast  Saturday,  March  17  (exclusively 
by  NBC -TV,  9-10:30  p.m.,  EST) . 

Nominations  for  the  "Emmy"  awards  were  announced 
today  by  Don  DeFore,  president  of  the  Academy.  Categories, 
with  five  nominations  in  each  (except  in  case  of  ties),  include 
programs,  personalities,  writing,  music  and  technical  awards . 
They  represent  voting  by  Academy  members  in  New  York  and 
Hollywood.  Tabulating  will  be  done  by  Price,  Waterhouse  and 
Co.,  auditing  firm. 


(more ) 
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'Emmy'  Awards 


The  telecast,  to  be  produced  by  William  Kayden  of 
NBC's  Hollywood  staff,  will  have  pickups  from  dinners  at  the 
Hotel  Waldorf-Astoria  in  New  York  and  the  Pan  Pacific  Audi¬ 
torium  in  Hollywood.  More  than  5^000  persons  are  expected 
to  be  present  at  these  functions. 

Max  Liebman  in  New  York  and  John  Mercer  in  Hollywood 
head  the  ATAS  awards  committee .  The  Oldsmobile  Division  of 
the  General  Motors  Corporation  is  sponsoring  the  nEmmy"  Awards 
telecast  as  part  of  its  Saturday  night  Spectacular  series. 


(more ) 
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3  -  ‘Emmy*  Awards 


'EMMY'  NOMINATIONS 


BEST  SINGLE  PROGRAM  OF  THE  YEAR  1955 


Program 

Davy  Crockett  and  River  Pirates 
Caine  Mutiny  Court  Martial 
Peter  Pan  (Meets  Rusty  Williams) 
Peter  Pan 

The  Sleeping  Beauty 
No  Time  for  Sergeants 
The  American  West 


Series 

Network 

Date 

Disneyland 

ABC 

12/14 

Ford  Star 

Jubilee 

CBS 

11/19 

Make  Room 

for  Daddy 

ABC 

3/8 

Producers ' 

Showcase 

NBC 

3/7 

Producers ‘ 

Showcase 

NBC 

12/12 

U.S.  Steel 

Hour 

ABC 

3/15 

Wide  Wide 

World 

NBC 

10/30 

BEST  ACTRESS  -  CONTINUING  PERFORMANCE: 

Actress  Role  Series 


Gracie  Allen 
Eve  Arden 
Lucille  Ball 
Jean  Hagen 
Ann  Sothern 


Gracie 

Connie  Brooks 
Lucy  Ricardo 
Margaret  Williams 
Susie  MacNamara 


Burns  and  Allen  Show 
Our  Miss  Brooks 
I  Love  Lucy 
Make  Room  for  Daddy 
Private  Secretary 


BEST  ACTOR  -  CONTINUING  PERFORMANCE: 


Actor 


Role 


Series 


Bob  Cummings 
Jackie  Gleason 
Phil  Silvers 

Danny  Thomas 
Robert  Young 


Lead 

Ralph  Kramden 
Sergeant  Bilko 

Danny  Williams 
Father 


Bob  Cummings  Show 
Honeymooners 
You* 11  Never  Get  Rich 
(Phil  Silvers  Show) 
Make  Room  for  Daddy 
Father  Knows  Best 


BEST  ACTRESS  -  SINGLE  PERFORMANCE: 


Actress  Role 


Julie  Harris  Shevawn 

Mary  Martin  Peter 

Eva  Marie  Saint  Emily 

Jessica  Tandy  Wife 

Loretta  Young  Sadie 


Script  Title 

Wind  From  the  South 
Peter  Pan 
Our  Town 
The  Fourposter 
Christmas  Stopover 


Program  Date 

U.S.  Steel  Hour  9/14 
Producers ‘Showcase  4/7 
Playwrights  $6  9/19 
Producers'  Showcase  7/^5 
Loretta  Young  Show  li/25 


(more) 
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4  -  'Emmy1  Awards 


BEST  ACTOR  -  SINGLE  PERFORMANCE: 


Actor 

Role 

Script  Title 

Program 

Date 

Ralph  Bellamy 

Father 

Fearful  Decision 

U.S.  Steel  Hour 

5/10 

Jose  Ferrer 

Cyrano 

Cyrano  de  Bergerac 

Producers  ‘Showcase  10/17 

Lloyd  Nolan 

Capt.  Queeg 

Caine  Mutiny  Court 

Ford  Star  Jubilee 

11/19 

Martial 

Everett  Sloane 

President 

Patterns 

Kraft  TV  Theatre 

1/12  & 

2/9 

Barry  Sullivan 

Def.  Atty. 

Caine  Mutiny  Court 

Ford  Star  Jubilee 

11/19 

Greenwald 

Martial 

BEST  ACTOR  IN  A  SUPPORTING 

ROLE: 

Actor 

Role 

Script  Title 

Series 

Date 

Ed  Begley 

Patterns 

Kraft  TV  Theatre 

1/L2&2/9 

Art  Carney 

Ed  Norton 

Series 

Honeymooners 

Series 

William  Frawley 

Mr.  Mertz 

Series 

I  Love  Lucy 

Series 

Carl  Reiner 

Various 

Series 

Caesar's  Hour 

Series 

Cyril  Rxtchard 

Mr.  Darling 

Peter  Pan 

Producers  'Showcase 

4/7 

and  Capt.  Hook 

BEST  ACTRESS  IN  A  SUPPORTING  ROLE: 

Actress 

Role 

Script  Title 

Series 

Date 

Ann  B.  Davis 

Schultzy 

Schultzy1 s  Dream 

Bob  Cummings  Show 

5/15 

World 

Nanette  Fabray  Various 

Series 

Caesar's  Hour 

Series 

Jean  Hagen 

Mrs , 

Series 

Make  Room  For 

Series 

Williams 

Daddy 

Audrey  Meadows 

Mrs .  K randan 

Series 

Honeymooners 

Series 

Thelma  Ritter 

A  Catered  Affair 

Goodyear  Playhouse 

BEST  CONTRIBUTION  TO  DAYTIME  PROGRAMMING: 

The  Bob  Crosby  Show  (CBS);  The  Garry  Moore  Show  (CBS) 
Home  -  Arlene  Francis  (NBC);  Matinee  Theater  (NBC) 
Today  -  Garroway  (NBC) 

BEST  M.C.  OR  PROGRAM  HOST  -  MALE  OR  FEMALE: 


Perry  Como,  Alastair  Cooke,  John  Daly,  Dave  Garroway,  Alfred  Hitchcock 


BEST  CHOREOGRAPHER: 


Rod  Alexander 
Tony  Charmoli 
Jerome  Robbins 
James  Starbuck 

June  Taylor 


Liebman  Spectaculars 
Show  Biz,  Your  Hit  Parade 
Peter  Pan 

Max  Liebman  Presents  and  Shower  of 
Stars  with  Merman 
Jackie  Gleason  Shows 


(more ) 
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5  -  'Emmy*  Awards 


BEST  COMEDIAN: 

Jack  Benny,  Sid  Caesar,  Art  Carney,  George  Gobel,  Phil  Silvers 
BEST  COMEDIENNE: 

Grade  Allen,  Eve  Arden,  Lucille  Ball,  Nanette  Fabray,  Ann  Sothern 
BEST  DIRECTOR  -  FILM  SERIES: 


Director 

Series 

Script  Title 

Date 

Rod  Amateau 

Bob  Cummings  Show 

Return  of  the  Wolf 

6/19 

Bernard  Girard 

Grant  and  Lee  at 
Appromatox 

You  Are  There 

10/30 

Nat  Hiken 

You’ll  Never  Get 
Rich 

Series 

Serie: 

Alfred  Hitchcock 

Alfred  Hitchcock 

Presents 

The  Case  of  Mr.  Pelham 

12/4 

Sheldon  Leonard 

Make  Room  For  Daddy 

Series 

Series 

Jack  Webb 

Dragnet 

Christmas  Story 

12/22 

BEST  DIRECTOR  -  LIVE  SERIES: 


Director 

Series 

John 

Climax 

Frankenheimer 
Clark  Jones 

Producers ’ 

Delbert  Mann 

Producers ’ 

Alex  Segal 

U.S.  Steel 

Franklin 

Ford  Star 

S chaff ner 

Jubilee 

BEST  PRODUCER 

-  FILM  SERIES: 

Producer 


Walt  Disney 
James  D.  Fonda 
Paul  Henning 
Nat  Hiken 
Frank  La  Tourette 

BEST  PRODUCER  -  LIVE  SERIES: 

Producer 


Script  Title 

Portrait  in  Celluloid 

Showcase  Peter  Pan 
Showcase  Our  Town 
Hour  No  Time  For  Sergeants 
Caine  Mutiny 
Court  Martial 


Series 

Disneyland 
You  Are  There 
Bob  Cummings  Show 
You’ll  Never  Get  Rich 
Medic 


Series 


Herbert  Brodkin 
Fred  Coe 
Hal  Kanter 
Martin  Manulis 
The  Theatre  Guild 
Barry  Wood 


Alcoa  Hour-Goodyear  Playhouse 
Producers  1  Showcase 
George  Gobel  Show 
Climax 

United  States  Steel  Hour 
Wide  Wide  World 


(more) 
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6  -  'Emmy'  Awards 


BEST  SPECIALTY  ACT  -  SINGLE  OR  GROUP: 


Harry  Belafonte  Marcel  Marceau 

Victor  Borge  Donald  O'Connor 

Sammy  Davis  Jr. 

BEST  NEWS  COMMENTATOR  OR  REPORTER: 

John  Daly,  Douglas  Edwards,  Edward  R.  Murrow,  Clete  Roberts,  John 
Cameron  Swayze 

BEST  MUSICAL  CONTRIBUTION: 


The  arranging  of  Camarata  for 
"Together  With  Music" 

The  score  of  "Our  Town"  by 

Sammy  Cahn  and  James  Van  Heusen 

The  arranging  of  Nelson  Riddle 
for  "Our  Town" 

A  song  from  "Our  Town":  "Love  and 
Marriage  by  Sammy  Cahn  and  James 
Van  Heusen 

The  series  scoring  by  David 
Broekman 

BEST  MALE  SINGER: 


Ford  Star  Jubilee 

(Mary  Martin  and  Noel  Cov/ard) 

Producers'  Showcase 

Producers'  Showcase 

Producers'  Showcase 
Wide  Wide  World 


Harry  Belafonte,  Perry  Como,  Eddie  Fisher,  Gordon  MacRae,  Frank 
Sinatra 

BEST  FEMALE  SINGER: 


Rosemary  Clooney,  Judy  Garland,  Peggy  Lee,  Gisele  MacKenzie,  Dinah 
Shore 


BEST  ORIGINAL  TELEPLAY  WRITING: 


Writer 

Script  Title 

Series 

Date 

David  Davidson 

Thunder  In 

Alcoa  Hour 

11/27 

Rod  Serling 

Robert  Alan  Arthur 

Washington 

Patterns 

A  Man  Is  Ten 

Kraft  TV  Theatre 

Philco  Playhouse 

10/2 

Paddy  Chayevsky 

Feet  Tall 

A  Catered  Affair 

Goodyear  Playhouse 

5/22 

Cyril  Hume  and 
Richard  Maibaum 

Fearful  Decision 

U.S.  Steel  Hour 

5/10 

(more ) 
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7  -  ’Emmy’  Awards 


BEST  COMEDY  WRITING 


Writer 


Script  Title  Series  Date 


Mel  Tolkin,  Selma  ) 
Diamond,  Larry  ) 

Gelbhart,  Mel  Brooks) 

&  Sheldon  Keller  ) 

Hal  Kanter,  Howard 
Leeds,  Everett  Greenbaum 
&  Harry  Winkler 

Jess  Oppenheimer  ) 
Madelyn  Pugh,  &  Bob) 
Carroll,  Jr.  ) 

Sam  Perrin,  Geo.  ) 
Balzer,  Hal  Goldman) 

&  A1  Gordon  ) 

Nat  Hiken,  et  al 


Series 


Series 


L.A.  At  Last 


Series 


Series 


BEST  TELEVISION  ADAPTATION 


Caesar’s  Hour 


George  Gobel  Show 


I  Love  Lucy  2/7 


Jack  Benny  Program 

You’ll  Never  Get 

Rich  (Phil  Silvers) 


Adapter 

Story  and  Author 

Show 

Date 

Rod  Serling 

The  Champion  by  Ring 
Lardner 

Climax 

3/31 

Paul  Gregory  and 
Franklin 

Schaf fner 

Caine  Mutiny  Court 
Martial  by  Herman 

Wouk 

Ford  Star  Jubilee 

11/19 

David  Shaw 

Our  Town  by  Thornton 
Wilder 

Producers’  Showcase 

9/19 

David  Dortort 

Ox-Bow  Incident  by 

Walter  van  Tilberg 
Clark 

20th  Cent.  Fox  Hour 

10/2 

John  Monks,  Jr. 

Miracle  on  34th  St,  by 

20th  Cent.  Fox  Hour 

12/14 

Valentine  Davies 


BEST  SPECIAL  EVENT  OR  NEW  PROGRAM 


A-Bomb  Coverage  -  CBS 

Academy  of  Motion  Picture  Arts  and  Sciences  Awards  -  NBC 
Academy  of  Television  Arts  and  Sciences  Awards  -  NBC 
Football  -  NBC  Rose  Bowl 
World  Series  Baseball  -  NBC 


(more ) 
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8  -  ’Emmy1  Awards 


BEST  VARIETY  SERIES 

Dinah  Shore  Show 
Ed  Sullivan  Show 
Ford  Star  Jubilee 
The  Perry  Como  Show 
Shower  of  Stars 

BEST  DRAMATIC  SERIES 


Alcoa  Hour-Goodyear  Playhouse 
Climax 

Producers’  Showcase 
Studio  One 
U.S.  Steel  Hour 

BEST  COMMERCIAL  CAMPAIGN 

Bank  of  America 

Chrysler 

Ford 

Hamm’s  Beer 
Piel’s  Beer 

BEST  COMEDY  SERIES 


Jack  Benny  Show 

Bob  Cummings  Show 

Caesar’s  Hour 

George  Gobel  Show 

Make  Room  For  Daddy 

Phil  Silvers  (You’ll  Never  Get  Rich) 

BEST  MUSIC  SERIES 


Coke  Time  Starring  Eddie  Fisher 

Dinah  Shore  Show 

Your  Hit  Parade 

Perry  Como  Show 

Voice  of  Firestone 

BEST  ACTION  OR  ADVENTURE  SERIES 


Alfred  Hitchcock  Presents 

Disneyland  (Davey  Crockett  series,  etc.) 

Dragnet 

Gunsmoke 

Line-Up 

BEST  DOCUMENTARY  (RELIGIOUS,  INFORMATIONAL,  EDUCATIONAL  OR  INTERVIEW 

PROGRAM) 

Meet  the  Press,  Omnibus,  Person  to  Person,  See  it  Now,  Wide  Wide  World 

(more) 
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BEST  CHILDREN’S  SERIES 


Ding  Dong  School,  Howdy  Doody,  Kukla,  Fran  and  Ollie,  Lassie,  Mickey 
Mouse  Club,  Pinky  Lee 

BEST  AUDIENCE  PARTICIPATION  SERIES  (QUIZ,  PANEL,  ETC,) 

I’ve  Got  a  Secret,  People  Are  Funny,  $64,000  Question,  What’s  My  Line, 
You  Bet  Your  Life 


TECHNICAL  AWARDS 


BEST  ART  DIRECTION  -  LIVE  SERIES 

Art  Director  Series 


Carl  Kent 
Otis  Riggs 

Jan  Scott 
Don  Shirley 
William  Craig  Smith 
James  D.  Vance 


U*S.  Steel  Hour 
Playwrights  56 
Producers ’  Showcase 
Hall  of  Fame 
Perry  Como 
Lux  Video  Theatre 
Climax 


BEST  ART  DIRECTION  -  FILM  SERIES 


Duncan  Cramer 
Ernst  Fegte 
William  Ferrari 
Serge  Krizman 
Peter  Proud 


Four-Star  Playhouse 
Medic 

You  Are  There 
Schlitz  Playhouse 
Robin  Hood 


BEST  CINEMATOGRAPHY  FOR  TELEVISION 


Series 


Cinematographer 


Dragnet 

Four-Star  Playhouse 
Loretta  Young  Show 


Edward  Colman 
George  Diskant 
Norbert  Brodine 


Medic 

Private  Secretary 


William  Sickner 
Robert  Pittack 


BEST  ENGINEERING  TECHNICAL  ACHIEVEMENT 


Script 


Series 
The  Collar 
I  Remember  the 
Rani 

Black  Friday 
Series 


Automatic  Iris  Control  for  NBC  pick-up  of  complete  atom  blast 
at  Yucca  Flats 
Dumont  Electronicam 

Color  Wipe  Amplifier  developed  by  CBS  engineering 
Electronic  Editing  Machine  developed  at  The  Disney  Studios 
RCA  Tricolor  picture  tube  which  made  the  commercial  color 
receiver  practical 

Ultra-Violet  Kinescope  recording  which  improved  the  quality  of 
television  recording 

(more) 
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BEST  EDITING  OF  A  TELEVISION  FILM 


Editor 

Samuel  Beetley 
Jason  H.  Bernle 
Stan  Frazen  and) 
Guy  S carpi tta  ) 
Daniel  Nathan 

Edward  W.  Williams 


Script 

The  Collar 
Operation  3  in  1 

Miss  Coffee  Break 
Little  Guy 

Breakdown 


Series 

Four-Star  Playhouse 
Navy  Log 

Bob  Cummings  Show 
Jane  Wymanrs  Fireside 
Theater 

Alfred  Hitchcock 
Presents 


BEST  CAMERA  WORK  -  LIVE  SHOW 

Show  or  Series 


Crew  Chief  or 
Technical  Director 


Climax 
Studio  One 
Lux  Video  Theatre 
House  Party 


A,  J.  Cunningham 
T.  Miller 
Joe  Strauss 
Les  Vaught 


o 
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TRADE  NEWS 


February  23*  1956 


TELEVISION  SETS  IN  U.S.  TOTALLED  36*900*000 
AS  OF  JAN.  1*  ACCORDING  TO  NBC  ESTIMATE 

Figures  Show  That  71$  of  Nation1 s  Homes  Are  TV -Equipped 


Television  sets  in  the  U.S.  totalled  36,900,000  as  of 
Jan.  1,  1956  and  are  expected  to  reach  39*800,000  by  January  1957* 
according  to  estimates  released  today  by  Hugh  M.  Beville  Jr.*  NBC 
Vice  President  in  charge  of  Planning  and  Development. 

NBC’s  researchers,  projecting  from  industry-accepted  result 
of  the  ARF-Politz  study  of  May  1954,  the  ARF-Census  survey  of  June  19 
and  other  sources*  estimate  that  nearly  71  per  cent  of  all  homes  in 
the  country  are  now  television-equipped.  By  January  1957  this  is 
expected  to  be  close  to  74  per  cent  TV  saturation. 

Mr.  Beville’ s  estimates  of  total  TV  homes,  secondary  sets 
in  homes  and  public  place  sets  are  as  follows: 


Jan.  1 

1956  1957 

TV  Homes 

Secondary  Sets  in  Homes 
Public  Place  Sets 
Total  TV  Sets 


48,600,000  49*500,000 

70.8$  73.7$ 


34,400,000 
1,300,000 
1,000,000 
3b, 900, 000 


36,500,000 

2,000,000 

1,300,000 

3976607600 


Total  Homes 
$  TV  Saturation 


(more) 
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2  -  TV  Sets 


These  estimates  have  been  projected  from  the  1955  ARF-Census 
Data  for  household  sets  and  include,  in  addition,  NBC’s  estimate  of 
sets  in  public  places.  Conservatively  set  at  1  million  as  of 
January  1956*  these  public  place  sets  are  in  hotels,  motels,  bars  and 
taverns,  hospitals,  private  clubs  and  institutions  of  all  kinds. 

Data  available  from  recognized  surveys  clearly  point  to  the 
increasing  importance  of  the  multi-set  household.  According  to  Mr. 
Beville’s  estimates,  approximately  4.2  per  cent  of  all  TV  homes  have 
more  than  one  set.  This  may  be  well  over  5  per  cent  next  year,  the 
NBC  executive  pointed  out. 

Industry  sources  report  that  1955  was  television’s  peak 
year,  with  7*421,000  TV  sets  sold  at  retail.  1956  is  expected  to 
come  close  to  the  1955  mark,  Mr.  Beville  stated. 

Analysis  of  available  data  points  up  the  substantial 
replacement  market  which  has  been  developing  during  the  past  few 
years.  An  increasing  proportion  of  the  new  set  sales  are  replacements 
for  sets  being  scrapped.  Until  January  1954,  set  scrappage  was  a 
relatively  unimportant  element,  NBC  estimating  that  accumulated 
scrappage  was  about  800,000  at  that  time  or  about  3  per  cent  of  all 
retail  sales  up  to  that  date.  During  1955*  however,  it  is  estimated 
that  3  million  or  about  40  per  cent  of  the  7.4  million  sets  sold 
were  replacements  for  sets  scrapped.  Total  set  scrappage  to  date  is 
now  estimated  at  over  6  million. 

The  availability  in  recent  years  of  more  definitive  figures 
on  the  country’s  TV  set  population  provides  an  opportunity  to  re¬ 
capitulate  television’s  ten-year  growth  and  emphasizes  the  incredibly 
rapid  development  of  the  medium.  NBC  has  been  estimating  total  TV 

(more) 
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3  -  TV  Sets 


sets  continuously  since  1946  and  now  provides  its  estimates  in  some¬ 
what  greater  detail  as  of  Jan.  1  of  each  year. 


Jan.  1 

TV 

Homes 

Secondary 
Sets  in  Homes 

Public 
Place  Sets 

Total 

TV  Sets 

Total 

Homes 

%  TV 

Saturation 

(000) 

"(OO'O) 

"(000) 

"To6'o)"~ 

(00O) 

1946 

8 

mm  mm  mm 

2 

10 

37,825 

.02 

1947 

14 

— 

2 

16 

38,575 

.04 

1943 

172 

1 

17 

190 

39,950 

.4 

1949 

940 

10 

50 

1,000 

41,475 

2.3 

1950 

3,875 

50 

75 

4,000 

43,000 

9.0 

1951 

10,320 

165 

115 

10,600 

43,888 

23.5 

1952 

15,300 

315 

I85 

15,800 

44,760 

34.2 

1953 

20,400 

505 

295 

21,200 

45,640 

44.7 

1954 

26,000 

800 

500 

27,300 

46, 660 

55.7 

1955 

30,700 

1,000 

800 

32,500 

47,621 

64.5 

1956 

34,400 

1,500 

1,000 

36,900 

48,600 

70.8 

1957 

36,500 

2,000 

1,300 

39,800 

49,500 

73.7 

The  most  recent  survey  of  the  TV  set  population  was  provided 
by  the  ARP  Census  National  Survey  of  Television  Sets  of  June  1955* 
Television  households  at  that  time  were  reported  as  32,106,000, 
representing  67.2  per  cent  of  all  U.S.  households.  Including 
secondary  sets  the  study  reported  a  total  of  33,269,000  sets  in  U.S. 
households.  A  second  ARF-Census  survey  is  now  being  conducted  and  the 
results,  which  will  be  available  later  this  year,  will  provide  an 
authoritative  benchmark  for  future  estimates. 


o 


NBC -New  York,  2/23/56 
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PUB  news  from  HiME 


February  23,  m6 

'H0ME'  IS  WO  YEARS  OLD 

New  Projects  Planned  for  Thlnri  v 
Adoption  and  Extended  Visit  to  IVcsa^  ^  ^  °"  C^d 

sw"  **  -  *—  -  - 

NBC-TV'S  home  Win  be„1n  „  '' 

^Mrc^  with  Its  52ist  telecaVT6"  “  ^  ^  °" 

d6bUt  W  ^  ^54,  has  consistently  ^  ^  ma<le 

USS  °f  ^  nSW  Programming,  sales,  merchandls  •' ’  ^  *" 

technical  Procedures.  *  merchandising,  promotional  and 

„  Continuing  m  this  direction,  Ted  Ro „ 

Home,"  has  announced  several  e,f  '  Pr°duoer  of 

conducted  on  the  program  in  -  •  ^  n6W  Pr°Je°ts  whioh  win  be 

program  in  coming  months. 

After  four  months  of  Ca rPf„i  , 

begun  filming  a  special  feature  on  theT^  ^  "H°me" 

series  of  ten  films,  each  8  to  10  ml  t  "  °ry  ^  ad°Ptl0n'  The 

daUy  °VSr  3  tW°-ek  Period  beginning  “  Apm^’  ^  ^  ^ 

Araerlca  of  the  natlonaVfelZttn  T«Z  cT^  ^  ^ 

mi  shw  viewers  the  ™  « p-ems 

(more) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  a  service  of  RADIO  CORPORATION  OF  AMERICA 


m  Rnrkpfeller  Plaza.  New  York  20,  N.Y. 
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Emphasis  will  be  on  children  who  are  more  difficult  to  place  --  the 
older,  handicapped  and  Negro  children. 

The  entire  process  of  the  actual  placement  of  two  children, 
one  a  six  or  seven  year  old  white  child  and  the  other  a  Negro  infant, 
will  be  shown  from  beginning  to  end.  For  the  first  time,  the  Child 
Welfare  League  and  its  member  agencies  will  permit  cameras  to  film  the 
initial  meeting  of  a  child  with  his  adoptive  parents.  Neither  will 
be  aware  at  the  time  that  this  moment  is  being  recorded  for  television 
viewers . 

Working  with  the  Child  Welfare  League,  the  films  are  being 
made  in  San  Francisco  through  the  Minority  Adoption  Recruitment  of 
Children's  Homes  (MARCH),  a  combination  of  all  the  adoption  agencies 
in  the  San  Francisco  Bay  area.  Richard  Linkroum,  executive  producer 
of  "Home"  and  Ted  Rogers,  producer,  have  both  visited  the  West  Coast 
for  this  series. 

It  is  expected  that  these  will  be  the  first  of  such  insti¬ 
tutional  films  produced  by  "Home"  which  can  be  made  available  as  a 
public  service  to  various  associations,  agencies  and  welfare  organ¬ 
izations  throughout  the  country. 

Also  continuing  with  "Home's"  basic  philosophy  that  as  a 
national  program  it  is  necessary  for  it  to  deal  directly  with  all 
regions  of  the  country,  giving  viewers  a  first-hand,  comprehensive 
view  of  how  people  in  the  respective  areas  live  and  work,  "Home"  will 
originate  in  its  entirety  from  the  West  Coast  for  four  weeks  beginning 
on  May  21  of  this  year. 


(more) 
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With  the  "Home"  staff  based  in  California,  the  program  will 
investigate  West  Coast  living  from  Mexico  to  the  Northwest  covering 
the  area's  history,  economy,  local  industries,  home  life,  resorts  and 
vacation  spots.  Preliminary  plans  already  formed  call  for  remote 
telecasts  from  Los  Angeles,  Hollywood,  San  Diego,  Santa  Barbara,  La 
Jolla  and  Palm  Springs.  Also  being  explored  is  the  possibility  of 
doing  telecasts  from  Mexico  and  a  filmed  feature  on  Hawaiian  living. 

This  Summer,  "Home"  plans  to  cover  both  the  Republican  and 
Democratic  convention  cities  during  the  two  convention  weeks.  Arlene 
Francis  and  other  members  of  the  program's  staff  will  go  to  both 
Chicago  and  San  Francisco,  devoting  at  least  two  days  coverage  to 
convention  activities  in  each  city.  Still  other  plans  are  now  being 
negotiated  for  additional  features  on  the  1956  Presidential  election 
campaign. 

Since  its  inception,  "Home"  has  dedicated  itself  to  the 
proposition  that  the  American  housewife  is  profoundly  concerned  with 
improving  her  home,  raising  her  family  and  expanding  her  own 
perspective . 

The  program  has  set  new  trends  in  presenting  the  "magazine 
concept"  of  television,  bringing  experts  from  a  variety  of  fields 
before  its  cameras  to  provide  viewers  with  many  kinds  of  useful 
information.  In  addition  to  regular  service  departments  such  as 
fashions,  cooking,  decorating,  family  affairs  and  shopping  news,  the 
producers  of  "Home"  have  introduced  many  special  series  on  the  program. 
These  have  ranged  from  "at  home  visits"  with  prominent  personalities 
to  extensive  and  varied  series  on  building,  heart  illnesses,  the 
Bible,  juvenile  delinquency,  and  painting  --  to  name  just  a  few. 

(more) 
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Special  programs  and  inserts  have  also  been  done  from  leading  national 
museums,  art  galleries,  zoos  and  furniture  and  design  exhibits. 

"Home"  has  consistently  been  one  of  the  most  successful 
commercial  programs  on  television,  making  use  of  a  highly  flexible 
sales  plan  under  participating  sponsorship.  Produced  in  New  York 
from  a  large  circular  permanent  set  unlike  anything  ever  used  in 
television  before,  "Home"  is  able  to  display  and  demonstrate  products, 
materials,  processes  and  procedures  related  to  the  American  home  and 
homeliving  to  their  best  possible  advantage. 

The  program  has  also  pioneered  in  the  use  of  color,  doing 
many  segments  in  compatible  color,  both  in  the  studio  and  remotes 
from  various  sections  of  the  country. 

Unique  merchandising  and  promotional  tieups  have  also  been 
made  by  the  program,  establishing  cooperation  and  an  exchange  of 
material  between  "Home"  and  key  department  stores  and  food  chain 
stores  through  the  country. 

"Home  has  been  honored  and  received  a  number  of  awards  from 
a  variety  of  distinguished  national  organizations.  These  have 
included  the  1955  Syl vania  Award  for  the  best  network  women’s  show; 
the  American  Furniture  Mart’s  Dorothy  Dawe  Award  for  distinguished 
coverage  of  home  furnishings  and  decoration  news  in  1955  and  195*5;  the 
National  Federation  of  Business  and  Professional  Women’s  Clubs  award 
for  "best  advancement  of  the  interests  of  women  in  television"  in  1954 
and  1955;  one  of  the  top  daytime  television  programs  in  the  Annual 
Motion  Picture  Daily-Fame  Magazine  poll  in  1955  and  1955;  a  special 


(more) 
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award  from  the  National  Association  of  Home  Builders  for  outstanding 
contributions  in  education  and  housing;  the  Grolier  Award  from  the 
Grolier  Association  in  195^  for  the  special  series,  "People  Who  Knock 
At  Your  Door";  the  Ladies  Auxilary  of  the  Veterans  of  Foreign  Wars 
Award  in  195^  for  bringing  importance  and  glamor  to  the  every-day 
activities  of  women;  the  TV-Radio  Mirror  Award  in  1955  and  the  New 
Jersey  State  Fair  Blue  Ribbon  Award  for  the  most  popular  program  of 
its  type  on  the  air  in  195^. 


NBC -New  York,  2/23/56 
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February  23 ,  1956 


DIAMOND  STARS  TO  JOIN  IN  ’THE  BASEBALL  SPECTACULAR,' 

A  SALUTE  TO  THE  NATIONAL  PASTIME,  ON  NBC -TV 

THE  BASEBALL  SPECTACULAR,  a  salute  to  the  national 
pastime,  will  be  presented  by  NBC-TV  Sunday,  April  15  (7:30  to 
9  p.m.,  EST) .  Major  baseball  stars,  as  well  as  personalities 
in  the  entertainment  world  with  strong  rooting  interests  in 
baseball,  will  join  the  festivities. 

"The  Baseball  Spectacular"  will  be  produced  by  Alan 
Handley  in  cooperation  with  the  office  of  Baseball  Commissioner 
Ford  C.  Frick,  on  the  eve  of  the  opening  of  the  1956  baseball 
season. 

Present  plans  call  for  originations  from  New  York  and 
Hollywood,  both  live  and  on  film.  Highlights  in  the  history 
of  baseball  will  be  presented  in  dramatic  form. 

- o - 
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'The  Twisted  Cross' --Rise 
And  Fall  of  Hitler-- 
To  Be  Telecast 

The  rise  and  fall  of  Adolf  Hitler  will  be  re-created  by  NBC 
Television  through  hitherto-impounded  German  news  film  in  THE  TWISTED 
CROSS,  Wednesday,  March  14  (9-10  p.m.,  EST).  North  American  Philips 
Company,  Inc.,  will  be  the  sponsor. 

Henry  Salomon  produced  this  filmed  reconstruction  of  the 
story  of  the  shabby  psychopath  who  came  out  of  the  slums  of  Vienna  and 
shook  the  world  as  no  Caesar  or  Napoleon  had  ever  shaken  it  before 
him.  Salomon  made  the  highly-acclaimed  "Victory  at  Sea,"  "Nightmare 
in  Red"  and  "Three,  Two,  One  --  Zero"  for  the  network  and  heads  its 
large-scale  "Project  20." 

"The  Twisted  Cross"  uses  Hitler  and  the  Nazi  movement  as  the 
concrete  illustration  of  a  general  theme:  the  rise  and  fall  of  a 
dictator.  "We  hoped  to  portray  what  makes  a  dictator,  what  makes  a 
nation  yield  to  one,  and  what  happens  to  a  nation  that  does  yield," 
Salomon  says. 

Working  with  him  on  "The  Twisted  Cross"  were  most  of  the 
same  men  with  him  in  the  earlier  productions.  They  include  Richard 

(more) 
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Hanser,  co-author  of  the  script  with  Salomon;  Isaac  Kleinerman,  film 
editor;  Alexander  Scourby,  narrator;  and  Robert  Russell  Bennett, 
composer  and  conductor  of  the  original  orchestral  score. 

The  Hitler  story  is  the  second  historical  film  in  NBC's 
"Project  20"  series,  an  ambitious  undertaking  that  will  add  up  to  a 
composite  drama  of  the  20th  Century.  (The  first,  "Nightmare  in  Red," 
was  telecast  last  Dec.  27,  under  another  sponsorship,  and  was  repeated 
by  popular  demand  Jan.  24.)  An  outstanding  feature  of  "The  Twisted 
Cross"  is  the  fact  that  its  characters  and  events  are  shown  almost 
wholly  through  the  eyes  of  the  Germans  themselves. 

"One  of  the  lessons  that  emerged  most  clearly  from  ’Victory 
at  Sea',"  Salomon  says,  "was  that  the  public  invariably  found  our 

sequences  on  Japan  and  Germany  behind  the  lines  --  'the  other  side  of 

the  hill, ’  in  short  —  among  the  most  absorbing  passages  in  the 

series.  In  the  Hitler  story  we  had  a  chance  to  do  a  thorough,  rather 

than  a  merely  episodic,  treatment  of  great  events  as  seen  through 
alien  eyes. 

"By  staying  inside  Germany,  using  German  footage,  we 
dramatize  the  slowly  gathering  doom  of  the  Hitlerite  state  and  seek  to 
give  the  feeling  of  approaching  nemesis  —  the  closing  in  of  re¬ 
tribution,  of  fate,  on  an  arrogant  and  ruthless  movement  which  sought 
to  dominate  the  world." 

A  theme  never  before  done  for  Americans  —  the  attempt  to 
kill  Hitler  with  a  bomb  on  July  20,  1944  —  is  treated  in  the  film. 
"This  is  not  only  an  exciting  and  dramatic  event  in  itself,"  Salomon 
says,  "but  it  makes  a  point  which  in  all  fairness  should  be  made: 
there  was  the  1  other  Germany, '  there  were  Germans  who  hated  and 

(more ) 
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despised  Hitler  and  risked  their  lives  to  eliminate  him.  And  it  makes 
the  general  point,  an  important  one,  that  no  dictatorship  is  ever 
entirely  safe,  and  always  contains  seeds  of  its  own  destruction."  The 
bomb  plot  is  presented  in  a  filmed  reconstruction  made  after  World  War 
II  by  the  Germans  themselves. 

A  sequence  on  the  widespread  wretchedness  of  Germany  after 
World  War  I  opens  the  picture,  and  its  significance  is  stressed  as  the 
seed-bed  out  of  which  the  Nazi  movement  was  to  grow.  Hitler  is 
introduced  with  the  earliest  pictures  that  could  be  found  of  him:  the 
Hitler  of  the  shabby  trench  coat  and  the  floppy  hat.  Though  Hitler 
remains  the  unquestioned  Leader,  powerful  new  Nazi  personalities 
emerge  on  film:  Hermann  Goering,  jobless  Air  Force  officer;  Joseph 
Goebbels,  rejected  writer;  Heinrich  Himmler,  one-time  chicken  farmer 
who  is  to  become  Hitler’s  deputy  for  terror;  and  others. 

The  film  attempts  to  convey  a  sense  of  the  baffling  power  of 
Hitler  on  the  rise.  "As  a  human  figure  lamentable,"  wrote  Konrad 

Heiden  in  "Der  Fuehrer,"  "but  as  a  political  mind  one  of  the  most 

tremendous  in  all  world  history." 

At  the  close  come  crater-of-the-moon  scenes  of  utter  ruin 
inside  Germany  with  a  few  dazed  survivors  stumbling  aimlessly  through 
the  rubble.  The  scenes  were  selected  to  give  the  sense  of  nemesis,  of 
retribution,  of  merciless  judgment  visited  on  a  land  and  a  people 
guilty  of  the  ancient  sin  of  hubris,  the  self -exalting  arrogance  which 
from  time  immemorial  has  invited  the  vengeance  of  the  gods. 

The  ruins  are  also  the  final  comment  on  the  career  of  Adolf 

Hitler. 

(NOTE:  North  American  Philips  Company  will  sponsor  three 
programs  in  the  NBC  "Project  20"  series.  Details  of  the  second  and 
third  will  be  announced  later.) 


NBC -New  York,  2/2 3/56 
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ON  THE  NBC  RADIO  NETWORK 

February  23 *  1956 


VIRGINIA  GRAHAM  NAMED  HOSTESS  OF  NBC'S  "WEEKDAY" 

Replaces  Margaret  Truman  Who  Will  Devote  More  Time  to  TV 

Virginia  Graham,  radio  and  television  personality,  whose 
life  story  was  depicted  last  week  on  NBC-TV's  "This  Is  Your  Life" 
program,  will  become  the  hostess  on  WEEKDAY,  NBC  Radio's  new  daytime 
radio  service,  beginning  Monday,  Feb.  27.  Miss  Graham  replaces 
Margaret  Truman  who  is  leaving  the  program  to  devote  more  time  to 
television  appearances. 

Mike  Wallace,  who  has  been  heard  daily  on  "Weekday"  since 
its  inception  on  Nov.  7  of  last  year,  will  continue  as  co-host  with 
Virginia  Graham. 

NBC  executives  had  been  impressed  some  months  ago  by  Miss 
Graham's  personality  during  one  of  the  many  charity  telethons  she  had 
done.  Then  last  week  when  they  saw  her  on  "This  Is  Your  Life,"  they 
were  reminded  of  her  work  and  contacted  her  to  discuss  her  joining 
"Weekday. " 

Miss  Graham  is  currently  scheduled  Mondays  through  Fridays 
on  her  own  local  TV  interview  show,  "Food  For  Thought,"  over  Station 
WABD  in  New  York.  She  first  attracted  attention  on  television  in 
1950  when  she  performed  on  the  "Zeke  Manners  Show,"  another  five-day- 
a-week  adlib  program. 

(more ) 
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2  -  Virginia  Graham 


After  undergoing  a  serious  operation  for  cancer  in  1951  > 
she  has  devoted  much  of  her  time  to  charitable  work. 

A  native  of  Chicago,  Miss  Graham  attended  the  Frances 
Parker  School,  National  Park  Seminary  and  the  University  of  Chicago 
where  she  graduated  with  a  B.A.  and  as  a  member  of  Phi  Beta  Kappa  at 
the  age  of  18,  She  received  an  M.A.  in  Journalism  from  Northwestern 
University . 

As  the  result  of  winning  a  contest  sponsored  by  the  Chicago 
Tribune,  she  worked  as  a  reporter  for  that  newspaper  while  still  in 
college.  After  coming  to  New  York, she  wrote  radio  scripts  for  Station 
WMCA,  was  ghost-writer  of  singing  star  Mae  Murray's  "Advice  to  the 
Lovelorn"  column,  and  became  the  voice  of  "Betty  Baker"  on  radio. 


NBC -New  York,  2/23/56 
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February  23,  1956 

NBC  AND  ITS  AFFILIATES  WIN 
10  HONOR  MEDAL  AWARDS  FROM 
FREEDOMS  FOUNDATION 

Programs  of  the  National  Broadcasting  Company  and  its 
affiliated  stations  have  won  10  Honor  Medal  Awards  presented  by  the 
Freedoms  Foundation  at  Valley  Forge. 

The  awards,  announced  yesterday  (Feb.  22)  by  the  Foundation, 
are  presented  each  year  for  "outstanding  expressions,  projects  and 
programs  from  throughout  the  nation  which  build  an  understanding  of 
the  American  Way  of  Life." 

Awards  for  NBC  network  programs  were  presented  as  follows: 

To  NBC:  "For  'A  Conversation  With  Herbert  Hoover,'  a 
(television)  public  service  documentary  program  recording  a  personal 
interview  with  Mr.  Hoover." 

To  NBC:  "For  'The  Atom  --  Menace  and  Promise, '  a  special 
(radio)  public  service  program  marking  the  10th  Anniversary  of  atomic 
energy  --  showing  both  its  dangers  and  hopes  for  future  Americans." 

To  Hallmark  Cards,  Inc.:  "For  'Hallmark  Hall  of  Fame,'  a 
(television)  series  of  dramatic  programs  depicting  events  in  the  lives 
of  great  Americans." 


(more ) 
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2  -  Freedoms  Awards 


To  the  "Home"  show:  "For  ’A  Time  to  Remember’  series  on 
NBC  (television)  by  Howard  Whitman  interpreting  important  events  in 
American  history  in  effective  capsule  style," 

To  the  Sun  Oil  Co,:  "For  ’Three  Star  Extra,’  on  NBC  (Radio)., 
a  daily  news  program  emphasizing  the  Credo  of  the  American  Way  of  Life, 
both  in  news  and  commercial  content," 

Awards  for  programs  on  NBC  affiliate  stations  were  presented 
as  follows: 

To  WBZ-WBZ-TV,  Boston:  "For  ’Foundation  of  Freedom, '  a 
series  of  15  public  service  programs  tracing  step-by-step,  the  events 
from  the  Mayflower  Compact  in  1620  to  the  Massachusetts  constitution, 
160  years  later," 

To  WHAM,  Rochester,  N.Y.:  "For  'America’s  Composers,’  a 
public  service  series  featuring  Dr.  Howard  Hanson,  exploring  the  music 
of  free  men  --  the  composers  who  have  written  for  and  about  our 
country." 

To  John  Franklin,  News  Commentator,  KYW  (now  WRCV):  "For 
his  use  of  one  item  each  day  from  the  'Credo  of  the  American  Way  of 
Life’  on  news  broadcasts  on  KYW,  Philadelphia,  stressing  the  rights 
and  privileges  in  the  American  free  system." 

To  WPTZ  (now  WRCV- TV) ,  Philadelphia:  "For  'Telerama, '  a 
weekly  series  of  intimate  shots  of  the  lives  of  a  typical  American 
community  --  Philadelphia." 

To  WBZ-TV,  Boston:  "For  'The  Siege  at  Cherry  Hill, ’  a 
public  service  program  dramatically  showing  the  workings  of  our  free 
press  --  covering  a  prison  rebellion  --  through  radio  and  television 
providing  an  unhampered  flow  of  news  in  the  public  interest." 

- o - 

NBC -New  York,  2/23/56 


'  ■  '  •:  * 

Z«8  '  fL'  ;•  £  li  ic  .1:1  /soln- 

'  m  no  '  ,  find:  ■  cf  '  :  •  • .  ••  _  . 

i  a x<j  a  won 

•  '  -•>  r  V  •  ..  .  n  ...  :  -viv; nl  rid 

si  si  1111s ‘SSif  no  Bins-igO'jq  nol  sbnjswA 

:ewoIIo1 

;  :  d  . . .  ;  :  .  s  •  ^VT-SaW-SSW  oT 

■  •  '  -  .  •  •  ■  ■  -  I  I  ..  ‘  . 

•  '  '  *  :  ' 


".nedsl  B7j89^  0 

■■  '  '  a,B0l'I9fllA»  OH"  :  .  y .  \  . 

■  ■  .  ;cfB9l  aelnw  9olv T98  olid, 

’  1  -  ’j  Idinv*  oven  crlw  snesoq noo  erict  Hem  69*i1  * 


" .  Yidnjj; 

; :  1  •  )  ’  '  dr.d  •  .  bv.  :  !4  tnl  .  ndoL  oT 

1  v-  n  llbr;  -,3n:A  ta;  1o  c  jonO’  6>rid  mo  Vi  thi  o  rasdl  ©no  lo  ezu  s. 

3js6  :sci  /  owsn  no  » slj 

''-•■■■  W  ::  • 

•  ' « •  1  •  •  Irfqlefeallri1!  \  (VT-VOHW  won)  STSVJ  oT 


aBoiit  nA  Inolqvi  n  >0 


•'  •  '1  In  'j ■■'"‘5  Bm f  dnl  lo  8dli98  Tjljlss 


1 

0“'r-  riL'°  lo  ^nlMnow  si  ;  gaincds  YXIsoldfiraBnJb  ms <13 on q  oolviaa  ‘ oJtldw 

0>£;'ij-L  ::  ■’-•■'ll-  ■  --  no  J  Cl;  don  noo  Inc  s  ^otnevor  •-  sesn 

•  won  1 .  ,  . 


color  television  presents 

PRODUCERS’  SHOWCASE 


February  24,  1956 


KATHARINE  CORNELL  TO  MAKE 
DRAMATIC  TV  DEBUT  ON  NBC 

WILL  STAR  IN  "LIVE"  COLORCAST  OF  "THE  BARRETTS  OF  WIMPOLE  STREET" 
ON  "PRODUCERS*  SHOWCASE";  GUTHRIE  McCLINTIC  TO  PRODUCE  AND 
STAGE  90 -MINUTE  PRESENTATION  ON  MONDAY,  APRIL  2 


Katharine  Cornell  will  make  her  dramatic  television  debut  in 
a  "live"  colorcast  of  her  greatest  stage  success,  "The  Barretts  of 
Wimpole  Street,"  on  NBC-TV»s  PRODUCERS*  SHOWCASE  Monday,  April  2 
(8  to  9:30  p.m.,  EST),  it  was  announced  by  Robert  W.  Sarnoff, 

President  of  the  National  Broadcasting  Company. 

"We  consider  it  a  signal  honor  for  NBC  that  Miss  Cornell, 
unquestionably  one  of  the  world *s  greatest  actresses,  has  selected 
our  network  for  her  first  'live'  television  appearance,"  said 
Mr.  Sarnoff.  "We  are  equally  pleased  that  Guthrie  McClintic,  Miss 
Cornell *s  husband  and  director,  will  produce  and  stage  the  production." 

It  was  "The  Barretts  of  Wimpole  Street"  that  launched  Miss 
Cornell's  brilliant  career  as  an  actress-manager  in  1931#  under 
Mr.  McClintic *s  direction.  Miss  Cornell *s  25th  anniversary  as  an 

(more ) 
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2  -  Katharine  Cornell 


actress-manager  will  be  observed  with  her  appearance  on  "Producers1 
Showcase . " 

Queried  in  Phoenix,  Ariz.,  where  she  is  now  resting  prior 
to  starting  rehearsals  in  March  for  her  video  debut.  Miss  Cornell 
said  that  she  was  "excited  about  the  whole  idea  of  acting  in  ‘live1 
TV.  It  will  be  more  like  the  performances  I  am  accustomed  to,  as 
compared  to  film.  Then,  too,  I  love  the  play  and  the  part.  I  believe 
that  'The  Barretts'  has  an  eternal  love  story  and  that  its  sentiment 
is  fresh  and  meaningful  for  all  ages  in  all  time." 

Miss  Cornell  first  produced  and  starred  in  Rudolf  Besier's 
"The  Barretts  of  Wimpole  Street"  at  the  Empire  Theatre  in  New  York  in 
February,  1931.  "The  drama-lovers  were  ready  to  stand  in  their 
places  and  cheer,"  wrote  the  late  Burns  Mantle,  who  named  the  play 
one  of  the  Ten  Best  of  the  season.  "Miss  Cornell's  career  as  a 
managress  was  thus  successfully  launched,  with  the  aid  of  her 
husband,  Guthrie  McClintic,  who  staged  the  play  for  her.  'The 
Barretts'  played  to  a  succession  of  sold-out  houses  in  New  York  City 
for  370  solid  performances,  and  for  more  than  1,000  performances  on 
its  tours." 

"The  Barretts  of  Wimpole  Street"  was  a  highlight  of  a 
17,000-mile  U.S.  tour  which  the  star  made  during  the  193^-35  season. 
Miss  Cornell  brought  the  play  back  to  Broadway  for  a  limited 
engagement  in  February,  1935.  In  19^>  she  took  the  play  overseas 
for  a  memorable  tour  of  U.S.  Army  installations  in  Italy,  France  and 


(more) 
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3  -  Katharine  Cornell 


Holland,  playing  140  performances  before  returning  stateside.  In 
March,  1945*  MiS3  Cornell  revived  the  work  at  the  Ethel  Barrymore 
Theatre  for  the  last  time. 

Besier's  play  deals  in  authentic  and  literate  fashion  with 
the  true  love  story  of  Elizabeth  Barrett  Moulton-Barrett  and  Robert 
Browning,  the  19th  Century  English  poets,  whose  romance  is  as 
inspiring  as  it  is  dramatic. 

"The  Barretts  of  Wimpole  Street"  will  originate  at  the 
NBC  Brooklyn  (N.Y.)  Color  Studio. 


o 
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TRADE  NEWS 


A  SERVICE 


February  24,  1956 

INTENSIVE  EXPLOITATION  CAMPAIGN  IN  KEY  MARKETS 
CONDUCTED  FOR  'NBC  MATINEE  THEATER  WEEK' 

An  intensive  exploitation  campaign  of  saturation  dimensions 
in  key  markets  gets  underway  this  coming  week  for  NBC  MATINEE  THEATER, 
the  network' 3  widely  acclaimed  "live"  dramatic  daytime  series  telecast 
in  both  color  and  black  and  white. 

Beginning  Feb.  27  and  continuing  through  March  5,  15  major 
U.S.  cities  are  observing  "NBC  Matinee  Theater  Week"  with  local 
network  TV  outlets,  mayors,  educators  and  civic  groups  taking  part, 
and  supermarkets,  drug  chains  and  TV-radio  distributors  backing  up 
the  campaign. 

Key  to  the  week's  activities  is  a  consumer  contest  in  each 
of  the  15  cities  offering  as  top  prize  a  21-inch  RCA  Victor  Haviland 
color  receiver  valued  at  more  than  $695.  Several  of  the  cities  are 
augmenting  the  prize  set-up  with  sponsor-product  awards  through  local 
supermarket  or  chain  store  promotions . 

More  than  500,000  contest  blanks  already  have  gone  out  with 
continuing  demand  from  participating  TV  stations  for  more.  Contestants 
are  required  to  view  the  "NBC  Matinee  Theater"  during  the  week  of 
Feb.  27  through  March  2  and  then  write  50  words  or  less  on  which  of 
the  daily  dramas  they  liked  best.  Shows  on  "Matinee  Theater"  for  the 
week  include:  Feb.  27,  "Skylarks"  by  Samson  Raphaelson,  starring 

(more ) 
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'Matinee  Theater  Week' 


Sarah  Churchill  and  Gene  Raymond;  Feb.  28,  "Dark  Stranger"  by  Peter 
Barry,  starring  Zsa  Zsa  Gabor  and  Hugh  0 'Brian;  Feb,  29,  "Anything 
But  Love"  by  William  McCleery,  starring  Diana  Lynn  and  John  Conte; 
March  1,  "Robin  Daw"  by  Ira  Avery,  starring  June  Havoc;  March  2, 
"Letter  To  a  Stranger"  by  Helene  Hauff,  adapted  from  novel  by 
Ellsworth  Thane,  starring  Jeff  Morrow  and  Margaret  Hayes. 

RCA  Victor  dealers  in  each  city  are  providing  banners, 
streamers,  counter  cards,  window  displays,  on-the-air  plugs,  point- 
of-sale  displays  in  department  stores,  bus  and  car  cards  and  spare 
tire  covers.  Extensive  tie-in  cooperation  with  English  and  drama 
courses  at  high  school  and  college  levels  has  also  been  arranged. 

Judges  are  all  local  personages,  Including  TV  columnists 
and  drama  professors.  Entries  in  each  area  are  handled  through  the 
individual  key-city  stations.  The  campaign  is  a  cooperative  effort 
of  local  station  promotion  managers,  publicity  managers,  RCA  Victor 
distributors,  representatives  of  Kenyon  and  Eckhardt,  agency  for  the 
RCA  Victor  Television  Division,  chain  and  department  store  managers, 
NBC  Merchandising  field  men  and  the  NBC  Exploitation  Department. 


NBC-New  York,  2/24/56 
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SBC  OWNED  STATIONS  DIVISION 


February  24,  1956 


NBC  OWNED  STATIONS  FROM  COAST  TO  COAST  SET  THE  PACE  IN  GIANT 
PROMOTION  OF  1  MATINEE  THEATER  WEEK,*  FEB.  27 -MARCH  2 


NBC  Owned  Stations  are  participating  extensively  in  the 
giant  network  promotion  of  "Matinee  Theater  Week,"  beginning  Feb.  27 
and  ending  March  2. 

In  each  of  five  NBC  Owned  Station  cities,  plus  ten  other 
cities,  an  RCA  Victor  Color  TV  set  will  be  given  as  first  prize  to 
the  person  who  writes  the  best  letter  on  "Why  I  Watch  ’Matinee  Theater 
and  Which  Program  or  Performance  I  Enjoyed  Most  During  the  Week  of 
Feb.  27 -March  2." 

WRCA-TV,  NBC's  flagship  station  in  New  York,  announced  the 
contest  with  a  two-page  spread  in  the  Feb.  25  issue  of  TV  Guide.  The 
statipn  arranged  for  Abraham  &  Straus,  Brooklyn  department  store,  to 
install  RCA  Victor  Color  TV  receivers  in  its  restaurant  to  feature 
special  "Matinee  Teas"  so  that  shoppers  could  watch  the  program  while 
enjoying  a  midday  snack. 

Two  grocery  chains  --  Shop-Rite  Super  Markets  in  Northern 
New  Jersey  and  Sunrise  Super  Markets  in  Long  Island  --  will  highlight 
the  contest  by  tie-in  ads.  The  New  York  State  Pharmaceutical 

(more ) 
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"Matinee"  Promotion 


Association  --  representing  5*000  retail  drug  stores  --  will  proclaim 
"Matinee  Theater  Week"  with  the  theme,  "Take  It  Easy  --  Relax  in  the 
Afternoon . " 

Double-size  bus  cards  promoting  the  contest  will  be  posted 
in  all  vehicles  of  the  Public  Service  Company  in  Northern  New  Jersey. 

A  30-second  trailer  will  be  scheduled  during  the  contest  week  in  RKO 
theatres  in  New  York. 

An  intensive  on-the-air  campaign  will  be  conducted  by 
WRCA-TV  during  the  week  of  the  contest.  The  station* s  Broadway  sign 
will  carry  details  of  the  competition. 

In  addition,  100  recorded  phone  messages  will  be  made  to  the 
homes  of  heads  of  PTA’s,  women *s  clubs  and  garden  clubs,  telling  them 
about  the  contest.  More  than  7*500  women  attending  luncheons 
sponsored  by  "Luncheon  Is  Served,  Inc."  in  metropolitan  New  York  will 
find  a  contest  blank  at  their  places  when  they  sit  down  at  50  luncheons 
in  a  two-week  period. 

WRCA-TV  also  plans  to  present  the  contest  winner  with  her 
prize  in  an  on-the-air  ceremony.  Plans  are  being  made  to  use  the 
winner  in  a  continuing  campaign  as  "The  Average  WRCA-TV  Viewer." 

WRCV-TV,  NBC  Owned  Station  in  Philadelphia,  has  arranged 
extensive  on-the-air  promotion  and  plugs  by  local  personalities . 
Publicity  on  the  contest  has  been  sent  to  jQ  dailies  in  the 
Pennsylvania  and  New  Jersey  area.  Hundreds  of  promotion  kits  contain¬ 
ing  display  cards  and  contest  blanks  will  be  distributed  by  RCA  Victor 
dealers.  In  addition,  200,000  parents  are  being  contacted  through 
PTA 1 s  by  a  mailing  piece  and  advertising  space  has  been  taken  in 
local  newspapers . 


(more ) 
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3  -  "Matinee"  Promotion 


WRC-TV,  the  NBC  Owned  Station  in  Washington,  D.C.,  has 
planned  an  extensive  reciprocal  advertising  program  with  local  news¬ 
papers,  spot  announcements  promoting  the  contest  on  radio  and  TV,  and 
editorial  mentions  on  all  locally  originated  programs.  The  station 
developed  its  own  point-of-sale  promotion  material  for  use  in  the 
Peoples  Drug  Store  chain,  in  grocery  chain  stores  and  in  the  showrooms 
of  RCA  Victor  dealers. 

WNBQ,  NBC’s  television  station  in  Chicago,  has  arranged 
strong  local  promotion  for  "Matinee  Theater  Week."  Window  streamers, 
counter  displays  and  cooperative  advertising  will  be  tied-in  by  local 
RCA  Victor  dealers.  Display  material  and  entry  blanks  will  be 
distributed  to  food  and  drug  chain  stores  in  the  Chicago  area.  English 
and  drama  instructors  in  the  high  schools  are  being  informed  of  the 
contest  through  the  Board  of  Education. 

KRCA  in  Los  Angeles  will  utilize  all  available  on-the-air 
spots  in  addition  to  plugs  on  local  shows.  Extensive  advertising  in 
local  newspapers  is  planned.  All  six  of  the  May  Co.  stores  will  hold 
"Matinee  Theater"  luncheons  during  the  week.  Five  important  prizes 
are  being  offered  to  runners-up  in  the  contest. 

- o - 


NBC -New  York,  2/24/56 


' 

•  c  I  r'i'iiw  mr  cria  ixi  -  3  ovbs  L  ::o  ;ioar  ~v  snc.7X9  ns  feonn 

^XXfiooX  lie  no  8n< 

q f { ?  ni  sau  jol  EaJ  Man  noi.icmoriq  ........  i  we  aefi  baqoXo 

00*13  ni  tni£rio  9*iocfS  StrcCI  aslq 
1 1  •  3  '  .  io;.  oiV  . 


8  nolalv*  1 OQ 

•x  y  '  v!  .  1  j i1'1  ti  •  1  x  •  .  .  io ic  XsooX  3nc 

Xaool  vc  ni-be-i  i  -  o  XXlv;  ;?rJclJ  ±ovbB  av  •  a./isqcctj  brus  3-^Juqe.tb  'letfr 
XI  ‘  '  -7  ' O  j  OiV 

.  •  ••  ;  riO  on'r  i  x.  x> '■??  n.  uio  3  *-ib  ...  bool  o;  bsct-f  1  in;; 

.  :)1  Oiif  .7  5:;'  ) 

rii  r:--  e  r':‘~  .10  :•  il-.p.X  '.kv£S  Ilfi  os  •*.  I  i  :j  u.  a  3  ..  x  i  r.  .  J  ni  AOH>! 

•  . 

..  .  .  nuX  M*i9d>J89riT  ssnld 

.  'aej;ic  .  or’i  i  f  -a-  ;r..  v  nonoT  0  i-xoc' 


oc\A2\2  ^*icY  v.’olXOeW 


NBC  TELEVISION  OPERA  THEATRE  WILL  PRESENT  WORLD  PREMIERE 
OP  "THE  TRIAL  AT  ROUEN,"  NORMAN  DELLO  JOIO’S 
NEW  OPERA  ABOUT  JOAN  OP  ARC 


FOR  RELEASE  MONDAY ,  A.M.,  FEB.  27  — 

The  world  premiere  performance  of  a  new  opera,  "The  Trial 
at  Rouen,"  by  Norman  dello  Joio  will  complete  the  current  season  of 
the  NBC  Television  Opera  Theatre  Sunday,  April  8  (NBC-TV,  4-5:30  p.m., 
EST) .  Both  the  music  and  the  libretto  were  written  by  the  American 
composer. 

The  opera,  which  was  completed  last  Fall,  is  concerned  with 

the  trial  of  Joan  of  Arc  at  Rouen.  Dello  Joio  has  long  been  fas¬ 

cinated  by  this  subject  and  has  composed  several  previous  works  on 
it.  In  1948,  while  teaching  at  Sarah  Lawrence  College,  he  was  asked 

to  compose  a  piece  about  Joan  of  Arc  that  would  be  suitable  for  a 

school  production  involving  the  departments  of  theatre,  dance  and 
music.  The  work,  titled  "The  Triumph  of  Saint  Joan,"  was  successful, 
though  the  composer  regards  it  as  an  experiment,  one  with  which  he 
was  not  fully  satisfied.  He  says  that  it  did  not  express  all  he 
"felt"  on  the  subject  of  the  Maid  of  Orleans.  Following  this,  another 
"Joan"  work  was  begun,  a  symphony  using  some  of  the  themes  from  the 
early  opera.  He  completed  it  as  a  score  to  be  used  by  the  celebrated 

(more) 
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tNBC  Television  Opera  Theatre1 


dancer,  Martha  Graham,  in  her  work,  "The  Triumph  of  Saint  Joan."  All 
this,  while  the  new  music  for  "Joan"  was  "stewing,"  as  the  composer 
says,  in  his  brain. 

The  new  opera,  "The  Trial  at  Rouen,"  contains  not  one  note 
of  the  original,  except  for  one  aria:  Cochon's  "Creed  Aria,"  he  says. 
He  believes  now  that  he  will  not  write  any  more  about  "Joan."  With 
this  opera,  he  says,  "I've  come  to  the  statement  on  the  subject  that 
I've  always  wanted  to  make." 

"The  Trial  at  Rouen"  will  be  produced  by  Samuel  Chotzinoff. 
Peter  Herman  Adler,  music  and  artistic  director  of  the  NBC  Opera 
Theatre,  will  conduct  and  the  work  will  be  directed  by  Kirk  Browning. 
Charles  Polacheck  is  associate  producer. 

"La  Grande  Breteche"  by  Stanley  Hollingsworth,  and  "War 
and  Peace"  by  Prokofiev,  originally  announced  for  this  season,  have 
been  postponed  and  are  planned  for  production  in  the  1956-57  season. 


NBC-New  York,  2/24/56 
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CREDITS  FOR  THE  'BOB  HOPE  SPECTACULAR  INTERNATIONAL  SHOW)  » 
NEXT  IN  'THE  CHEVY  SHOW'  SERIES  ON  NBC -TV  TUESDAY,  FEB ,  28 


TIME: 

NBC-TV,  Tuesday,  Feb,  28,  8-9  p.m.,  EST 

STAR: 

Bob  Hope 

GUEST  STARS: 

Douglas  Fairbanks  Jr,,  French 

chanteuse  Line  Renaud  and  British  TV 

comedian  Tommy  Trinder, 

CAST: 

European  motion  picture  actresses  Elsa 

Martinelli,  Julia  Arnall,  Belinda 

Lee  and  Maureen  Swanson. 

SPECIAL  GUESTS: 

Cornel  Wilde  and  Jean  Wallace 

PRODUCER: 

Jack  Hope 

DIRECTOR: 

Bill  Ward 

ART  DIRECTOR -SETS: 

Richard  Greenough 

TECHNICAL  SUPERVISOR: 

Johnny  Pawlek 

HEAD  CAMERAMAN: 

Harry  Waxman 

WRITERS : 

Mort  Lachman,  Bill  Larkin,  John  Rapp, 

Lester  White  and  Charlie  Lee,  with 

Norm  Sullivan  as  consultant. 

MUSIC: 

Denis  Ringrowe  orchestra 

SPONSOR: 

Chevrolet  Motor  Division,  General 

Motors  Corp. 

AGENCY: 

Campbell-Ewald  Co. 

ORIGINATION: 

Filmed  in  London  by  Anglo-Scottish 

Pictures  Ltd. 

NBC  PRESS  REPRESENTATIVES: 

A1  Cammann  (New  York),  Bob  Bowen 

(Hollywood) , 

o 


NBC -New  York,  2/24/56 
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February  24,  1956 


DIRECT  TELEPHONE  SERVICE  TO  LINK  WEST  COAST  NBC  SPOT  SALES 
OFFICES  WITH  SAN  DIEGO  AND  SALT  LAKE  CITY 


NBC  Spot  Sales  has  inaugurated  direct  telephone  service  from 
San  Diego  and  Salt  Lake  City  to  its  Los  Angeles  and  San  Francisco 
offices . 

Agencies  and  clients  in  San  Diego  and  Salt  Lake  City  which 
wish  to  reach  the  NBC  Spot  Sales  offices  can  now  dial  the  number  as  a 
local  call. 

NBC  Spot  Sales  previously  announced  that  it  had  engaged 
telephone  facilities  in  five  major  cities  of  the  Midwest  --  Des  Moines, 
Milwaukee,  Minneapolis,  Kansas  City  and  Omaha  --  which  enabled  agencies 
in  those  cities  to  call  the  NBC  Spot  Sales  office  in  Chicago  without 
charge , 

The  service  was  arranged  by  Thomas  B.  McFadden,  Vice 
President  of  NBC  Spot  Sales. 

- o - 
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NBC  AMD  BBDO  SIGN  CONTRACT  FOR  JOINT  COLOR-TV  RESEARCH  PROJECT 


*55- 


4\ 


A  pioneering  research  project  designed  to  follow  the  growth, 
development  and  impact  of  color  television  in  a  typical  medium-sized 
American  city  has  been  launched  as  a  jointly  financed  study  under 
auspices  of  Batten,  Barton,  Durstine  and  Osborn,  Inc.,  and  the 
National  Broadcasting  Company. 

Announcement  of  the  study,  to  be  known  as  "ColorTown,"  was 
made  jointly  today  by  Hugh  M.  Beville  Jr,,  Vice  President,  Planning 
and  Research  for  NBC,  and  Ben  Gedalecia,  Director  of  Research  for 
BBDO.  The  "ColorTown"  project  will  be  conducted  by  Advertest  Research. 

Culminating  a  year’s  preparatory  work,  "ColorTown"  will  be  a 
continuing  project.  Current  plans  call  for  two  surveys  a  year  with  a 
"probability  sample"  panel  of  4,000  families.  The  panel  already  has 
been  selected  and  the  first  series  of  interviews  has  been  concluded. 

Mr.  Gedalecia,  said  that  "the  first  study  will  begin  to  take 
on  significance  only  in  light  of  the  results  of  the  second  or  third 
survey. " 


(more) 
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2  -  Color-TV  Research 


"With  the  next  few  years  earmarked  for  color  television’s 
most  rapid  expansion,  we  believe  that  ‘ColorTown,*  which  will  enable 
us  to  chart  the  growth  and  analyze  the  impact  of  the  medium,  will  be 
of  invaluable  benefit  to  the  future  growth  of  color,"  Mr.  Beville 
explained . 

The  survey  work,  under  the  immediate  guidance  of  Dr.  Thomas 
Coffin  for  NBC  and  Mrs.  "Teddy"  Anderson  for  BBDO,  is  being  supervised 
by  Seymour  Smith  and  Richard  Bruskin,  Directors  of  Advertest  Research. 

- o - 
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February  27,  1956 

LOCAL  RADIO  MUST  STRIVE  FOR  'IMMEDIACY  AND  CONTINUITY,'  PROGRAM 
MANAGERS  OF  NBC  OWNED  AND  REPRESENTED  STATIONS  AGREE 

Local  radio  stations  must  "get  out  and  get  the  news  and 
features"  if  they  are  to  keep  their  listeners.  That's  the  general 
concensus  of  program  managers  of  NBC  Owned  Stations  and  stations 
represented  by  NBC  Spot  Sales,  who  met  at  a  four-day  conference  in  the 
St.  Regis  Hotel,  New  York,  Feb.  20-23. 

The  stations  must  strive  for  "immediacy,  continuity  and 
excitement"  in  their  radio  programming,  the  program  managers  agreed. 
Increased  use  of  mobile  units  was  foreseen  so  that  news  can  be 
reported  as  it  happens.  The  continuity  resulting  from  the  block 
programming  concept,  exemplified  by  "Weekday"  and  "Monitor,"  was 
stressed. 

In  a  discussion  of  color  film  suitable  for  television,  the 
program  managers  were  told  by  Stan  Parian,  Manager,  NBC  Network 
Broadcast  Film,  that  much  of  the  color  film  now  available  to  TV  is  not 
suitable  for  telecasting.  Some  color  TV  commercials  are  now  far 
ahead  of  program  films  in  quality,  Parland  said,  because  NBC  has  given 

(more) 
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2  -  Local  Radio 


technical  advice  to  producers.  If  more  syndicated  color  film  doesn't 
come  on  the  market  soon,  the  result  will  be  an  expanded  schedule  of 
live  local  color  programs. 

Hamilton  Shea,  NBC  Vice  President  in  charge  of  WRCA  and 
WRCA-TV,  told  the  conference  that  NBC's  new  "Window"  program  gives 
stations  an  opportunity  to  get  new  revenue  from  department  stores  on 
a  continuing  basis.  Considerable  interest  has  been  shown  in  the  plan, 
he  said,  because  the  program  was  specially  designed  to  meet  the 
stores'  needs. 

Jerry  A.  Danzig,  Director  of  Program  Planning  and  Development 
for  NBC  Owned  Stations  and  NBC  Spot  Sales,  was  chairman  of  the 
conference . 


NBC -New  York,  2/27/56 
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NEWS 


NBC  COLOR  TELECAST  SCHEDULE  FOR  MARCH  5  TO  9 


Monday,  March  5 


3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATER  --  "Dinner  at 

Antoine ' s . " 


5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

7:30-7:45  p.m.,  EST  --  GORDON  MacRAE  SHOW.  Premiere  of  a  new 
quarter-hour  musical  program,  starring  Gordon  MacRae  who  will  be 
backed  by  the  Cheer  Leaders  quartet  and  by  an  orchestra  directed 
by  Van  Alexander;  with  Phil  Harris  as  guest  tonight.  (Program 
is  telecast  in  color  this  evening  only.) 

8:00-9:30  p.m.,  EST  --  PRODUCERS'  SHOWCASE  presents  "Caesar  and 
Cleopatra,"  George  Bernard  Shaw's  comedy,  with  an  impressive  cast 
of  stars  including  Claire  Bloom,  Sir  Cedric  Hardwicke,  Jack 
Hawkins  and  Judith  Anderson,  and  special  guest  stars  Cyril 
Ritchard  and  Farley  Granger. 

Tuesday,  March  6 


3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATER  --  "The  Mating  of 
Watkins  Tottle." 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

7:30-7:45  p.m.,  EST  --  DINAH  SHORE  SHOW. 


Wednesday,  March  7 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATER  --  "Her  Son's  Wife." 
5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

10:00-10:30  p.m.,  EST  --  THIS  IS  YOUR  LIFE,  with  host  Ralph 


Edwards . 
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•Colorcast  Schedule' 


Thursday,  March  8 

3:00-4:00  p.m.,  EST 
5:30-6:00  p.m,,  EST 
7:30-7:45  p.m.,  EST 
Friday,  March  9 

3:00-4:00  p.m.,  EST 
5:30-6:00  p.m.,  EST 


NBC  MATINEE  THEATER  --  "The  Shining  Palace . 
HOWDY  DOODY. 

DINAH  SHORE  SHOW. 

NBC  MATINEE  THEATER  --  "The  Odd  Ones." 

HOWDY  DOODY. 

*  *  * 


THE  FOLLOWING  SHOWS  WILL  APPEAR  ON  WRCA-TV  ONLY: 


Monday 

through  Weekly 

Friday 


8:55-9:00  a.m.  --  WRCA-TV  WINDOW 
9:20-9:40  a.m.  --  JOSIE'S  KITCHEN 
9:55-10:00  a.m.  --  WRCA-TV  WINDOW 
2:50-3:00  p.m.  --  JINX'S  DIARY 
6:45-6:50  p.m.  --  TEX  ANTOINE 
11:10-11:15  P.m.  --  TEX  ANTOINE 


NBC -New  York,  2/27/56 
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NBC  TRADE  NEWS 


WASHINGTON  UNIV.  ALUMNI  HONOR  DAVE  GARROWAY 

Dave  Garroway,  host  of  NBC -TV* s  TODAY  program,  has  been 
awarded  the  Alumni  Citation  by  Washington  University,  St.  Louis, 

Mo.,  "in  recognition  of  his  outstanding  achievements  and  services 
which  reflect  honor  upon  Washington  University."  Garroway,  who 
was  graduated  from  the  University  in  1935,  received  the  award 
from  a  fellow  alumnus,  "Today"  associate  producer  Lou  Ames,  during 
a  recent  "Today"  telecast.  Ames  was  designated  by  the  Alumni 
Citation  Committee  to  make  the  presentation. 

'HOME*  TO  DO  A  KINESCOPE  REPRISE  OF  SOME  OUT-OF-TOWN 
ORIGINATIONS  ON  ITS  SECOND  BIRTHDAY  SHOW  MARCH  1 

NBC-TV's  HOME  will  devote  part  of  its  second  anniversary 
program  Thursday,  March  1  to  kinescopes  of  highlights  of  the  show's 
"out-of-town"  originations.  There  will  also  be  a  re-showing  of  a 
segment  from  Japan  and  an  unusual  show  from  the  New  York  studio. 

Among  the  incidents  to  be  repeated  will  be:  Arlene  Francis’ 
arrival  in  Fort  Worth,  Tex.,  in  a  helicopter  and  a  fashion  show  staged 
there  in  a  torrential  rainstorm  on  May  10,  1954;  Arlene's  arrival  at 
the  Chicago  Stockyards  in  a  police  squad  car  on  Jan.  4,  1955;  activities 
at  San  Francisco’s  Fishermen’s  Wharf  at  7  a.m.  on  Jan.  13,  1959;  Arlene 
Interviewing  riders  in  the  Senate  Subway  in  Washington,  D.C.  on 
April  18,  1955;  scenes  aboard  the  Evergreen  State  Ferry  off  Seattle, 

Wash,  on  June  22,  1955;  a  special  show  from  "Home's"  New  York  studio, 
on  life  in  the  1920 's  on  Sept.  5,  1955;  Arlene's  arrival  in  Kyoto,  the 
ancient  capital  of  Japan  in  January,  1956  and  Hugh  Downs  interviewing 
a  tourist  in  a  Tampa,  Fla.,  swimming  pool  on  Feb.  3,  1956. 


NBC -New  York,  2/27/56 
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TRADE  NEWS 


ADVERTISERS  SPENDING  ABOUT  $45,000,000  ON  COLOR  TV  THIS  YEAR, 

NBC  rS  RICHARD  A. R,  PINKHAM  TELLS  BOSTON  ADVERTISING  CLUB 

Boston,  Mass.,  Feb,  28  --  Advertisers  are  spending  about 
$45*000,000  this  year  on  color  television  to  add  a  new  and  exciting 
dimension  to  their  selling  campaigns,  Richard  A.R.  Pinkham,  Vice 
President  in  charge  of  Television  Network  Programs  of  the  National 
Broadcasting  Company,  said  here  today. 

More  and  more  advertisers  are  using  color  television  be¬ 
cause  they  have  found  that  color  programs  highlight  each  week’s  sched¬ 
ule  and  create  for  the  sponsor  a  position  of  prestige  and  leadership, 
Mr.  Pinkham  said  in  a  speech  before  the  Boston  Advertising  Club. 

In  addition,  color  appeals  to  those  advertisers  who  require 
the  support  of  the  entire  distributive  chain  as  well  as  advertising 
impact  on  the  public,  he  said.  These  advertisers  set  up  district 
sales  meetings  at  the  same  time  their  color  shows  are  on  the  air,  or 
they  put  on  special  closed  circuit  color  TV  presentations  of  their 
advertising  campaigns. 

"And  because  color  is  new  and  exciting,  these  presentations 
play  to  packed  houses  of  dealers  and  distributors,  and  the  enthusiasm 
engendered  is  enormous,"  he  said.  "NBC  has  put  on  scores  of  such 
meetings  for  its  color  clients  during  the  past  year,  each  one  a 
conspicuous  success." 

- o - 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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WC  OWNED  STATIONS  DIVISION 


NBC  OWNED  STATIONS  START  NEW  YEAR  WITH 


SA 


GAINS  SHOWN  IN  LOCAL  AND  NATIONAL  SPOT  BUSINESS 


The  NBC  Owned  Stations  have  started  1956  with  substantial 
gains  over  sales  results  for  January,  1955*  it  was  reported  today  to 
Charles  R.  Denny,  Vice  President  of  NBC  Owned  Stations  and  NBC  Spot 
Sales . 

Heavy  increases  were  registered  by  the  stations  In  national 
spot  and  local  business,  both  radio  and  television.  Stations  which 
figured  In  the  report  included  WRCA  and  WRCA-TV,  New  York;  WRC  and 
WRC-TV,  Washington;  WMAQ  and  WNBQ,  Chicago;  KRCA,  Los  Angeles;  and 
KNBC,  San  Francisco. 

Individual  highs  scored  by  the  stations  for  January,  1956 
over  the  same  month  a  year  ago  were:  national  spot,  television  -- 
WRC-TV  with  a  57  percent  increase,  WNBQ  with  a  41  percent  increase, 
and  WRCA-TV  with  a  36  percent  increase;  national  spot,  radio  --  WRC 
with  a  39  percent  increase,  KNBC  with  an  increase  of  more  than  22 
percent,  and  WMAQ  with  a  13  percent  increase;  local  sales  in 
television  --  KRCA  with  a  74  percent  Increase;  WRC-TV  with  a  40 
percent  increase,  and  WRCA-TV  with  a  25  percent  increase;  local  sales 
in  radio  --  KNBC  with  a  48  percent  increase,  WRC  with  a  40  percent 
increase,  WMAQ  with  a  29  percent  increase,  and  WRCA  with  a  27  percent 

increase . 

Sales  records  were  also  made  at  WRCV  and  WRCV-TV, 

Philadelphia  and  at  WBUF-TV  In  Buffalo. 

iblicity  department  #  NBC  Owned  Stations  Division  30  Rockefeller  Plaza,  N.  1 .  20,  N.  1 .  Cl  7-8300 
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color  television  presents 

PRODUCERS’  SHOWCASE 


February  28,  1956 


CAST  AND  CREDITS  FOR  TV  PREMIERE  OF  SHAW‘S  "CAESAR  AND  CLEOPATRA," 
STARRING  CLAIRE  BLOOM,  SIR  CEDRIC  HARDWICKE,  JACK  HAWKINS, 
JUDITH  ANDERSON,  CYRIL  RITCHARD  AND  FARLEY  GRANGER 


90-Minute  Spectacular  to  be  Colorcast  on  NBC-TV 
Monday,  March  5  --  8-9:30  p.m.,  EST 


CREDITS 


Author . . . 

Supervisors . 

Staged  By . . . . . . 

TV  Director . . . 

Associate  Supervisor . 

TV  Adaptation. . . 

Settings . 

Costumes . . . . . 

Music  Composition  and  Direction 

Makeup . 

Unit  Manager . . . 

Associate  Director . . 

Production  Stage  Manager . . 

Technical  Director . 


GEORGE  BERNARD  SHAW 

DONALD  DAVIS  and  DOROTHY 
MATHEWS 

ANTHONY  QUAYLE 

KIRK  BROWNING 
Andrew  McCullough 
JOSEPH  SCHRANK 

OTIS  RIGGS 

GUY  KENT 

GEORGE  BASSMAN 

RICHARD  SMITH 

PERRY  CROSS 

DEAN  WHITMORE 

GEORGE  LAV/REN CE 

JACK  COFFEY 


(more) 
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2  -  Caesar  and  Cleopatra* 


Lighting . 

Audio . . . 

Production  Assistant. .... 

Sponsors . . 

RCA  VICTOR 

Agency . . . 

Origination . . . 

STUDIOS  (live) 

NBC  Press  Representative, 

New  York.. ALEC  S.  NYARY 

THE  CAST 

(in  Order  Of  Appearance) 


God  Ra . 

Egyptian  Ladies . 

Marion  Carr 

Jenny  Gorgas 

Egyptian  Soldiers . 

Floyd  Ennis 

Roger  Chardiano 

William  Branch 

Nubians . 

Joseph  Boatner 

Child . 

Caesar. . . 

Cleopatra . . . . . . 

Ftatateeta. . . . 

Iris . . 

Charmian . . . 

Centurion . . . , 

(more) 
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3  -  Caesar  and  Cleopatra 1 


Sentinel ...... 

Roman  Soldiers 


Ptolemy  Dionysus 

Pothinus . 

Major-Domo . 

Priest . 

Egyptian  Men. . . . 


Theodotus . 

Achillas . 

Ruf io . 

Britannus . 

Lucius  Septimius 

Apollodorus . 

Slave  Girl ...... 


Michael  Evans 

Jay  Gerber 
John  Carter 
Arne  Markussen 
William  Nuss 
Gordon  Sherer 
Gordon  Hilstead 
Barney  Johnston 
Walter  Adams 

Rhoden  Streeter 

Thomas  Gomez 

Michael  Enserro 

Michael  Vines 

George  Blackwell 
Norman  Wigatow 
Emory  Richardson 
Leslie  Woolf 
Robert  Allen 
Wyley  Hancock 
Ken  Renard 
Victor  Sordan 

Francis  Compton 

Gregory  Morton 

JACK  HAWKINS 

CYRIL  RITCHARD 

Patrick  MacNee 

FARLEY  GRANGER 

Jenny  Gorgas 


SYNOPSIS  OF  SCENES 

ACT  I 

Scenes  1  -  The  God  Ra,  a  Temple  in  Egypt;  circa  48  B.C. 

2  -  The  Sphinx 

3  -  The  Avenue  of  Columns 

(more) 
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4  -  1 Caesar  and  Cleopatra1 


ACT  II 

Scenes  1  -  A  Hall  and  Loggia  of  the  Palace,  Alexandria 

2  -  Another  Part  of  the  Loggia 

3  -  Outside  the  Lighthouse 


ACT  III 

Scenes  1  -  Cleopatra1 s  Boudoir 

2  -  Balcony  of  the  Palace  Hall 


ACT  IV 

The  Esplanade  Before  the  Palace;  High  Noon 

#  *  * 

CLAIRE  BLOOM  (Cleopatra)  —  Although  Miss  Bloom  has  been 
seen  in  the  U.S.  in  only  one  film,  Charles  Chaplin’s  "Limelight,"  and 
in  but  one  TV  show  --  last  year’s  "Cyrano  de  Bergerac"  on  "Producers’ 
Showcase,"  in  the  role  of  Roxane  —  she  is  as  popular  here  as  she  is 
in  her  native  England,  where  she  was  born  25  years  ago.  The  lovely 
young  star  spent  the  war  years  in  America  as  a  child  evacuee,  later 
returning  to  London  to  win  a  dramatic  school  scholarship.  After 
training  in  repertory,  she  made  her  London  bow  at  age  16  in  "The 
White  Devil"  and  "He  Who  Gets  Slapped."  She  was  chosen  to  play  lead 
Shakespearean  roles  at  Stratford  Memorial  Theatre,  then  came  back  to 
the  West  End  in  "The  Lady’s  Not  for  Burning"  and  "Ring  ’Round  the 
Moon."  At  21  Chaplin  chose  her  as  his  leading  lady  and  she  soon 
became  known  internationally.  The  famed  Old  Vic  tapped  her  for  such 
plays  as  "Romeo  and  Juliet,"  "The  Merchant  of  Venice"  and  "The 
Tempest."  Carol  Reed  cast  her  in  his  film,  "The  Man  Between," 
opposite  James  Mason.  Last  Summer  she  starred  in  London  as  Cordelia 


(more) 
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3  -  Caesar  and  Cleopatra1 


to  John  Gielgud's  "King  Lear."  On  Sunday,  March  11,  Miss  Bloom  will 
be  seen  again  on  NBC-TV  in  the  star  feminine  role  of  Laurence  Olivier's 
color  film,  "Richard  III."  She  has  also  completed  the  part  of 
Barsine  in  "Alexander  the  Great,"  which  co-stars  Richard  Burton. 

*  *  * 

SIR  CEDRIC  HARDWICKE  (Caesar)  —  Sir  Cedric  originally 
portrayed  Caesar  in  1925*  in  a  London  production  personally  directed 
by  Bernard  Shaw.  He  again  played  the  mighty  Roman  emperor  on 
Broadway  in  19^9*  staging  the  comedy  himself.  One  of  the  most 
sought-after  stars  of  stage,  screen  and  TV,  and  a  director  of  note  as 
well,  Sir  Cedric  was  knighted  in  193^  for  his  services  to  the  theatre. 
He  studied  at  the  Royal  Academy  of  Dramatic  Art,  toured  South  Africa 
and  Rhodesia,  played  with  the  Old  Vic  and  in  repertory,  saw  service 
in  World  War  I  and  later  went  from  the  well-known  Birmingham 
Repertory  Company  to  the  London  stage.  Here  in  the  » 20s  and  '30s,  he 
appeared  in  several  Shaw  plays  as  well  as  others  that  made  him  one 
of  London's  most  popular  leading  actors.  In  1935*  Broadway  welcomed 
him  in  "The  Amazing  Dr.  Clitterhouse"  and  then  in  "Shadow  and 
Substance,"  before  Hollywood  snatched  him  for  such  films  as  "Becky 
Sharp,"  "Les  Miserables,"  "Stanley  and  Livingstone"  and  "The 
Hunchback  of  Notre  Dame."  He  stars  as  Edward  IV  in  the  aforementioned 
"Richard  III,"  is  currently  to  be  seen  in  the  film,  "Helen  of  Troy," 
and  has  prominent  parts  also  in  the  unreleased  "Around  the  World  in 

80  Days,"  "The  Vagabond  King"  and  "The  Ten  Commandments." 

*  *  * 
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JACK  HAWKINS  (Rufj.o)  —  Though  making  his  first  "live"  TV 
appearance  in  this  country.  Jack  Hawkins  is  already  familiar  to  movie 
fans  as  a  result  of  three  of  his  recent  pictures,  "The  Cruel  Sea," 
"Land  of  the  Pharoahs"  and  "The  Prisoner."  In  his  native  England,  he 
is  a  No.  One  box  office  star.  London-born,  Hawkins  made  his  stage 
debut  there  when  he  was  18,  coming  to  Broadway  the  next  year  in 
"Journey’s  End."  Ten  years  later,  he  again  visited  New  York  in  "Dear 
Octopus,"  opposite  Lillian  Gish.  By  war’s  outbreak,  Hawkins  had 
acted  in  15  films  and  50  plays.  Joining  the  Royal  Welsh  Fusiliers, 
he  was  put  in  charge  of  the  administration  of  entertainment  for  all 
the  British  troops  in  India  and  the  South  East  Asia  Command.  After 
being  "demobled"  Hawkins  returned  to  films  in  "The  Fallen  Idol,"  "The 
Small  Back  Room,"  "State  Secret,"  "No  Highway"  and  then  stardom  with 
"Angels  One  Five"  and  "Mandy."  "The  Cruel  Sea"  marked  his  21st 
year  as  a  movie  actor.  His  latest  film  is  the  soon-to-be-released 
"Touch  and  Go . " 

*  *  * 

•*V  ,-4 

JUDITH  ANDERSON  (Ftatateeta)  --  One  of  the  world’s  great 
actresses,  Miss  Anderson  has  just  returned  from  a  five-month  tour  of 
her  native  Australia,  where  she  triumphantly  appeared  in  her  widely 
acclaimed  portrayal  of  "Media."  Last  Summer,  Miss  Anderson  was 
cited  by  the  French  government  for  her  performance  in  this  classic, 
which  she  acted  at  the  Theatre  Sarah  Bernhardt  in  Paris  as  part  of 
the  "Salute  to  France"  festival.  NBC  televiewers  will  recall  her 
arresting  enactment  of  Lady  Macbeth  to  Maurice  Evans’  "Macbeth," 
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colorcast  on  the  "Hallmark  Hall  of  Fame"  last  year.  Miss  Anderson 
first  scored  on  Broadway  under  David  Belasco's  banner  in  "Cobra." 

Since  then,  she  has  distinguished  herself  on  stage  in  such  plays  as 
O'Neill’s  "Strange  Interlude"  and  "Mourning  Becomes  Electra,"  "The 
Dove,"  "As  You  Desire  Me,"  the  Pulitzer  prize-winning  "The  Old  Maid," 
John  Gielgud* s  "Hamlet,"  Laurence  Olivier's  London  production  of 
"Macbeth,"  Maurice  Evans*  Broadway  production  of  the  same  tragedy 
and,  in  recent  seasons,  "Media,"  "The  Tower  Beyond  Tragedy,"  a 
revival  of  "Come  of  Age,"  "John  Brown's  Body"  and  "In  the  Summer 
House."  Her  favorite  film  among  the  many  in  which  she  has  acted 
remains  "Rebecca,"  in  which  she  played  the  sinister  housekeeper,  Mrs. 
Danvers . 

*  *  * 

CYRIL  RITCHARD  (Britannus)  —  Ritchard  was  the  never-to-be- 
forgotten  Captain  Hook  and  Mr.  Darling  of  Mary  Martin's  musical 
version  of  "Peter  Pan,"  both  on  the  stage  and  in  its  two  immensely 
successful  "Producers*  Showcase"  colorcasts  this  year  and  last.  A 
now  already  familiar  face  on  NBC-TV,  he  has  been  seen  in  the  "straight" 
and  musical  conceptions  of  "The  King  and  Mrs.  Candle,"  in  "Visit  to 
a  Small  Planet"  (which  he  will  direct  and  star  in  on  Broadway  next 
season),  in  "Dearest  Enemy,"  "The  Good  Fairy,"  "Mr.  Peepers,"  "The 
Perry  Como  Show,"  "The  Steve  Allen  Show"  and  others.  Ritchard  is  an 
Australian  who,  with  his  late  wife,  Madge  Elliott,  became  known 
there,  as  well  as  in  London,  as  the  Lunt  and  Fontanne  of  the  musical 
comedy  stage.  "Chariot's  Revue,"  "The  Gay  Divorcee," "The  Little 
Revue,"  "The  Merry  Widow"  and  "Gay  Rosalinda"  are  but  a  few  of  his 
successes.  New  Yorkers  first  saw  him  with  Elsie  Janis  in  "Puzzles 

of  1925."  He  returned  here  in  19^7  with  John  Gielgud's  company  of 

(more ) 
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"Love  for  Love/'  later  co-starring  with  his  wife  in  "The  Relapse." 
Broadway  also  applauded  him  in  "Make  Way  for  Lucia"  and  with 
Katharine  Hepburn  in  Shaw's  "The  Millionairess."  A  director  as  well, 
Ritchard  has  staged  the  Broadway  productions  of  "Almanac,"  "Buy  Me 
Blue  Ribbons,"  "Jane"  and  Shaw's  "Misalliance."  He  has  also  directed 
two  operas  with  success  for  the  Metropolitan  —  "The  Barber  of 
Seville"  and  "The  Tales  of  Hoffmann"  —  with  "La  Perichole"  slated 
for  next  Christmas. 

*  *  * 

PARLEY  GRANGER  (Apollodorus )  --  Samuel  Goldwyn  signed 
Farley  Granger  to  a  contract  and  an  important  part  in  "North  Star" 
while  the  neophyte  actor  was  still  attending  North  Hollywood  High 
School.  He  completed  his  senior  year  after  finishing  the  picture, 
entered  the  Navy  a  few  weeks  after  graduation  and  found  his  contract 
with  Goldwyn  still  waiting  for  him  when  he  returned  in  1946.  Since 
then  such  successful  films  as  "Rope  , "  "Enchantment,"  "Roseanna 
McCoy,"  "Side  Street,"  "Strangers  on  a  Train,"  "The  Naked  Street," 
"Hans  Christian  Andersen,"  "They  Ride  by  Night"  and  his  latest,  "The 
Girl  in  the  Red  Velvet  Swing,"  have  established  him  as  one  of  the 
most  popular  young  male  stars  on  the  cinema  horizon.  Granger  was 
born  in  San  Jose,  Calif.,  of  non-theatrical  parents.  He  lives  in 

New  York,  where  "live"  TV  occupies  him  increasingly. 

#  *  * 

ANTHONY  QUAYLE  (Staging  Director  and  "God  Ra")  --  A 
triple-threat  man  is  Anthony  Quayle,  as  well  known  in  his  native 
England  as  an  actor  as  he  is  a  producer  and  director.  Recently 
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seen  on  Broadway  as  star  of  Marlowe's  "Tamburlaine  the  Great," 

Quayle  Is  having  his  first  experience  in  American  TV  with 
"Caesar  and  Cleopatra."  At  home,  Quayle  is  co-director  with  Glen 
Byam  Shaw  of  the  famous  Shakespeare  Memorial  Theatre  at  Stratford- 
upon-Avon.  Quayle  started  his  professional  career  in  1931  with 
London's  "Q"  Theatre,  which  led  him  to  small  parts  with  the  Old  Vic. 
In  1937  he  acted  Laertes  to  Laurence  Olivier's  "Hamlet"  at  Elsinore, 
Denmark.  Two  years  later  he  toured  Europe  and  Egypt  with  the  Old 
Vic.  After  six  years  of  military  service  during  the  war,  he  re¬ 
entered  the  London  theatre  as  director  of  "Crime  and  Punishment," 
which  starred  John  Gielgud  and  Edith  Evans,  and  then  staged  a  new 
production  of  "The  Relapse."  He  resumed  acting  as  Enobarbus  in 
"Antony  and  Cleopatra"  and  subsequently  was  Iago  to  Jack  Hawkins ' 
"Othello."  Quayle  came  to  Stratford  in  19^8  and  using  a  system  of 
guest  stars,  turned  that  prestigious  institution  into  a  prosperous, 
self-sustaining  entity.  Since  then,  he  has  acted  and  produced  the 
gamut  of  Shakespeare  there,  made  flying  tours  to  Australia  and  New 
Zealand  with  the  company,  directed  two  plays  in  London,  and  this 
season  starred  as  "Tamburlaine"  for  the  Festival  Company  of  Stratford, 
Canada.  His  only  previous  professional  visit  to  the  U.S.  was  in 
1938,  when  he  acted  in  "The  Country  Wife"  with  Ruth  Gordon. 


NBC -New  York,  2/28/56 
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NBC -TV  NEWS 


CREDITS  FOR  GORDON  MacRAE  ON  NBC -TV 


TIME: 

NBC -TV,  Mondays,  7:30  p.m.,  EST 

PREMIERE  DATE: 

March  5*  1956 

STAR: 

Gordon  MacRae 

CAST: 

Cheerleaders  Quartet  (Patricia 

Laird,  Mary  Lou  Lyons,  Tom 

Roddy  and  Dick  Williams 

FORMAT: 

Informal  musical  program  in 

setting-replica  of  Gordon 

MacRae 1 s  den  at  home. 

Popular  songs. 

EXECUTIVE  PRODUCERS: 

Gordon  MacRae  and  Sheila  MacRae 

for  Kintail  Enterprises. 

PRODUCER -DIRECTOR : 

Irv  Lambrecht 

MUSIC  DIRECTOR: 

Van  Alexander 

WRITTEN  BY: 

Sheila  MacRae 

ORIGINATION: 

Hollywood 

SPONSOR: 

Lever  Brothers  for  Lifebuoy  and 

Pepsodent 

AGENCY: 

Batten,  Barton,  Durstine  and 

Osborn. 

NBC -New  York,  2/28/56 
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NBC  TRADE  NEWS 


’CONTRASTS  IN  MUSIC, 1  NEW  SERIES  FROM  EASTMAN  SCHOOL, 

WILL  PRESENT  HOWARD  HANSON  CONDUCTING  EASTMAN 
ORCHESTRA  WITH  SPECIAL  SOLOISTS 

A  new  series  of  musical  broadcasts  from  the  Eastman  School  of 
Music  will  be  presented  on  NBC  Radio  Monday  evenings  starting  March  5 
(9:30-10  p.m,,  EST)  under  the  title  "Contrasts  in  Music."  The  program, 
which  will  originate  through  the  facilities  of  station  WHAM  in 
Rochester,  N.Y.,  will  be  under  the  guidance  of  Howard  Hanson,  the 
composer-conductor. 

Hanson  will  be  both  narrator  and  conductor  of  the  series, 
presenting  the  Eastman  Orchestra  with  special  soloists. 

STEVE  ALLEN,  'PERRY  COMO  SHOW'  AND  'PETER  PAN' 

VOTED  'TOPS’  IN  SURVEY  OF  AMERICA'S  TEENAGERS 

Steve  Allen,  star  of  NBC-TV's  "Tonight,"  has  been  voted 
Favorite  TV  Personality;  "The  Perry  Como  Show, "  Best  TV  Variety  Show, 
and  "Peter  Pan"  (presented  on  "Producers'  Showcase"),  Best  Special 
TV  Show,  in  a  recent  survey  of  America's  teenagers,  conducted  by  the 
Gilbert  Youth  Research  Organization. 

In  the  organization's  sixth  national  survey,  young  people 
aged  15  to  20,  in  32  major  cities,  were  asked  to  name  their  best- 
liked  TV  personalities  and  shows. 


NBC -New  York,  2/28/56 
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February  29 ,  1956 


LIBRARY  OF  CONGRESS  ACCEPTS  KINESCOPE  RECORDINGS 
COVERING  FIRST  YEAR  OF  NBC’S  ’’WIDE  WIDE  WORLD" 

Presentation  of  Reels  for  Nation’s  Archives  Will  Be 
Shown  on  Series'  Telecast  of  Sunday,  March  4 

Kinescope  recordings  of  the  1955-56  series  of  WIDE  WIDE 
WORLD  have  been  accepted  by  the  Library  of  Congress  in  Washington 
for  its  permanent  collection  —  the  first  such  assemblage  of  an  entire 
series  of  live  shows  to  be  admitted  by  the  Library. 

The  38  reels  covering  the  first  year  of  NBC's  adventurous 
program  will  be  placed  in  the  reference  department  as  an  authentic 
history  of  contemporary  life. 

Davidson  Taylor,  NBC  Vice  President  in  Charge  of  Public 
Affairs  and  Sherrod  E.  Skinner,  Vice  President  with  the  sponsoring 
General  Motors  Corporation,  will  present  the  kinescopes  of  the  show  to 
date  to  L.  Quincy  Mumford,  Librarian  of  Congress,  in  the  Great  Hall  of 
the  institution  on  Sunday,  March  4.  The  presentation  will  be  shown  on 
the  "Wide  Wide  World"  program  of  that  date  (NBC-TV,  4-5:30  p.m,,  EST) . 
The  remainder  of  the  season's  shows  will  be  given  to  the  Library  this 
Spring. 

A  spokesman  for  the  library  observed  that  the  "Wide  Wide 

World"  collection  is  a  "valuable  documentary  --  a  two  dimensional 

(more ) 
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record  of  these  times  that  will  be  of  great  value  to  scholars  of  the 
future . " 

Those  scholars  will  see  vivid  at-the-moment  portrayals  of 
the  customs  and  manners  and  amusements  of  mid-Twentieth  Century 
residents  of  the  United  States,  Canada,  Mexico,  Cuba  and  the  Bahamas  -- 
these  locations  being  the  present  possible  extensions  of  a  live  tele¬ 
vision  program  based  in  the  United  States. 

The  kinescope  will  repose  in  august  company,  for  other 
acquisitions  of  the  Library  of  Congress  include  Thomas  Jefferson's 
rough  draft  of  the  Declaration  of  Independence,  the  Bill  of  Rights, 
and  Lincoln's  Gettysburg  Address. 

In  all,  the  library  has  more  than  3^  million  items  in  its 
collection  of  books,  musical  scores,  etchings,  photographs,  sound 
recordings,  rare  prints  dating  back  to  the  Fifteenth  Century,  motion 
pictures,  and  of  late,  a  few  carefully  selected  examples  of  the  art 
of  television. 

"Wide  Wide  World,"  which  presented  its  first  program  last 
June,  has  been  presented  approximately  every  other  Sunday  ever  since 
under  the  supervision  of  executive  producer  Barry  Wood,  Director  of 
Special  Events  at  NBC. 
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COLOR  TELEVISION  NEWS 


February  29,  1956 


BERT  LAHR,  NANCY  WALKER  AND  JANET  BLAIR  ARE  STARS  OF 
'HEAVEN  WILL  PROTECT  THE  WORKING  GIRL,'  PRESENTED  BY 

MAX  LIEBMAN  ON  NBC  'SUNDAY  SPECTACULAR'  MARCH  25 

Bert  Lahr,  Nancy  Walker  and  Janet  Blair  will  star  in 
"Heaven  Will  Protect  the  Working  Girl,"  a  musical  revue,  to  be 
presented  by  Max  Liebman  on  THE  SUNDAY  SPECTACULAR  March  25  (NBC -TV, 

(more ) 

STARS  AND  CLASSICS 

March  will  come  in  like  a  dramatic  lion  on  NBC-TV,  with 
no  fewer  than  three  star-laden  color  Spectaculars  in  14  days. 
Subtle  comedy,  historical  drama  and  rollicking  farce  will 
successively  be  on  tap  for  televiewers  when  they  view  Claire 
Bloom  and  Sir  Cedric  Hardwicke  in  Shaw's  "Caesar  and 
Cleopatra"  on  PRODUCERS'  SHOWCASE  Monday,  March  5  (8- 
9:30  p.m.,  EST);  Sir  Laurence  Olivier,  Sir  John  Gielgud  and 
Claire  Bloom  in  Olivier's  stirring  Shakespearean  film, 

"Richard  III,"  on  WIDE  WIDE  WORLD  Sunday,  March  11  (2:30- 
5:30  p.m.,  EST);  and  Maurice  Evans,  Lilli  Palmer  and  Diane 
Cilento  in  Shakespeare's  "The  Taming  of  the  Shrew,"  on  the 
HALLMARK  HALL  OF  FAME  Sunday,  March  18  (4-5:30  p.m.,  EST). 


RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 


. 


...  ..  •  - 

J  ctia  -  '  ■■  v";' 

.. 


,  ’  •  ;  .  '  i  ^  •• 


• 

. 

. 

^  q  *-?C  5^ 

•: . .  .  .  .■  i  i.  .■  .  .. '  ' 

.  .  •  j 

..  .  ,  -  .  »  '■  - 

■  •  : 


2  -  'The  Sunday  Spectacular 1 


7:30  to  9  p.m.,  EST,  in  compatible  color  and  black-and-white). 
Art  Linkletter  will  serve  as  host  for  the  revue,  as  he  has  for 
the  other  90-minute  Color  Spectaculars  in  the  Sunday  series. 

Bert  Lahr  was  last  seen  on  television  in  Liebman's 
production  of  "The  Great  Waltz"  in  which  he  played  the  role  of 
Hans  Ebesteder,  proprietor  of  a  coffee  house.  Recently  he  has 
been  appearing  out-of-town  in  the  French  play  "Waiting  for 
Godot,"  which  is  scheduled  to  open  on  Broadway,  April  16. 

Nancy  Walker,  whose  comedy  style  is  familiar  to 
theater-goers,  movie  fans  and  television  viewers,  is  appearing 
currently  in  the  Broadway  comedy  success  "Fallen  Angels."  Last 
season  she  was  seen  on  NBC-TV  in  the  role  of  Marlene,  head  of 
Milton  Berle's  fictional  fan  club. 

Janet  Blair,  whose  versatility  extends  from  singing 
and  dancing  to  serious  acting,  was  most  recently  seen  on  NBC-TV 
in  the  "Producers1  Showcase"  presentation  "Dateline  2."  A 
familiar  figure  in  Liebman  Spectaculars,  the  titian-haired  Miss 
Blair  starred  in  his  production  of  "The  Connecticut  Yankee," 
and  the  revue  "Promenade."  She  also  starred  in  the  Summer 
Spectacular  "One  Touch  of  Venus." 
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WIE  EiCDAY 


ON  THE  NBC  RADIO  NETWORK 

February  29,  1956 


'WEEKDAY*  PLANS  EXTENSIVE  COVERAGE  OF  GRACE  KELLY-PRINCE  RAINIER 
WEDDING  STORY;  CEREMONIES  AND  MANY  ADVANCE  FEATURES  SCHEDULED 


Extensive  coverage  will  be  given  to  the  forthcoming  Grace 
Kelly  --  Prince  Rainier  III  wedding  in  Monaco  by  NBC's  WEEKDAY,  the 
new  daytime  radio  service. 

Hazel  Markel,  "Weekday ' s "  Washington  correspondent,  will 
accompany  Miss  Kelly  and  her  party  aboard  the  S.S.  Constitution  when 
they  sail  from  New  York  for  Monaco  on  April  4. 

In  addition  to  on-the-spot  reports  and  direct  broadcasts 
by  Miss  Markel  from  the  time  of  the  New  York  sailing  up  to  and 
including  both  the  civil  and  the  religious  wedding  ceremonies  in 
Monaco  on  April  18  and  19,  "Weekday"  will  also  present  a  special 
three-week  daily  series  based  on  the  history  of  Monaco  to  begin  on 
Monday,  March  26  at  11:45  a.m.,  EST.  This  feature  will  replace  the 
"Fibber  McGee  and  Molly"  program  previously  heard  at  this  time. 

To  be  called  "Romance  of  Monaco,"  the  feature  will  serve  as 
background  and  precede  actual  coverage  of  the  wedding  ceremony.  It 
will  be  a  series  of  historical  vignettes,  told  in  dramatic  narrative, 
depicting  colorful  and  exciting  moments  from  the  fabulous  history  of 
this  smallest  independent  principality  in  the  world.  The  part  played 
in  Monacan  history  by  great  figures  from  the  pages  of  history  and 

(more) 
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legend  --  such  as  Julius  Caesar,  Hercules,  Richelieu,  Napoleon, 
Raffles,  Diagheliev,  and  others  --  will  be  included  in  this  documented 
story.  "Weekday"  listeners  will  learn  of  the  colorful  traditions, 
customs  and  the  significant  geography  of  Monaco,  culminating  in  a 
direct,  on-the-spot  broadcast  of  one  of  the  little  country's  great 
historical  events,  the  marriage  of  Prince  Rainier  III  to  U.S.  movie 
star,  Grace  Kelly. 

In  addition  to  reports  from  Hazel  Markel,  stories  will  be 
reported  on  the  scene  by  Jinx  Falkenburg  McCrary  and  newsmen  Lief 
Eid,  Bob  Hecox  and  Merrill  Mueller.  Daily  broadcasts  are  planned  to 
cover  the  departure  and  subsequent  activities  on  board  the 
Constitution;  arrival  of  the  wedding  party  at  Monaco;  interviews 
with  wedding  guests  and  Monacan  officials;  descriptions  of  the 
wedding  gifts,  gowns,  jewels,  the  Palace,  the  throne  room  and  other 
places  of  interest  as  well  as  coverage  of  special  festivals  and 
other  celebrations. 

The  entire  civil  ceremony  will  be  broadcast  on  April  18 
(10-10:45  a.m.,  EST)  with  instantaneous  translation  from  the  French  to 
English,  and  the  wedding  principals  will  be  heard  making  their  sacred 
vows  during  the  Church  service  the  following  day  on  April  19 . 


NBC -New  York,  2/29/56 
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color  television 

PRODUCERS’ 

February  29,  1956 

OTIS  RIGGS  DESIGNS  REPLICAS  OF  CLEOPATRA'S  PET  SPHINX 
AND  STATUE  OF  THE  GOD  RA  FOR  COLORCAST 
OF  "CAESAR  AND  CLEOPATRA" 

Cleopatra's  pet  sphinx  will  be  recreated  by  scene  designer 
Otis  Riggs  for  "Caesar  and  Cleopatra,"  which  will  be  given  its  TV 
premiere  in  a  90-minute  colorcast  on  NBC-TV’s  PRODUCERS'  SHOWCASE 
Monday,  March  3,  8-9:30  p.m.,  EST.  Claire  Bloom,  Sir  Cedric 
Hardwicke,  Jack  Hawkins,  Judith  Anderson,  Cyril  Ritchard  and  Farley 
Granger  are  co-starred  in  the  Shaw  comedy. 

Riggs  will  also  duplicate  in  the  studio  a  12-foot  replica 
of  the  statue  of  the  God  Ra,  whose  ageless  presence  acts  as  a  chorus 
to  set  the  stage  for  history.  The  scene  designer  used  models  at  the 
Metropolitan  Museum  of  Art  in  New  York  to  ensure  authenticity. 

Riggs'  make-believe  Sphinx  will  be  sculptured  three- 
dimensionally  to  a  height  of  18  feet.  Its  two  paws,  each  eight  feet 
long,  are  large  enough  for  Cleopatra  and  Caesar  to  sit  on  separately, 
while  the  space  between  will  provide  a  hiding  place  for  the  frightened 
girl  queen,  as  she  awaits  the  mighty  emperor's  arrival. 

(more ) 
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Numerous  20-foot  columns  in  Cleopatra’s  Alexandrian  palace 
and  throne  room,  each  three  feet  wide,  will  have  carved  patterns  of 
tall  stylized  figures  of  the  epoch.  Like  the  sphinx  and  God  Ra  sets, 
these  will  appear  to  be  made  of  stone.  The  huge  palace  set  will  have 
a  dining  terrace  overlooking  the  sea,  a  fitting  vista  for  the  important 
banquet  scene.  The  lighthouse,  with  20-foot  tower,  will  be  equipped 
with  a  crane  to  hoist  and  deliver  the  dashing  Sicilian,  Apollodorus 
(Farley  Granger),  who  arrives  with  a  most  precious  gift  for  Caesar 
(Hardwicke)  --  a  costly  rug  containing  Cleopatra  (Claire  Bloom). 

MVJe  have  tried  to  keep  the  entire  scheme  bright,  clear, 
simple  and  unfettered-looking,"  says  designer  Riggs.  "The  predominant 
architectural  color  will  be  off-white  or  warm  gray.  What  we 
especially  want  to  avoid  is  a  worn-down,  washed-out,  tired  look  of  an 
‘Aida’  opera  setting.  This  is  a  sparkling  Shaw  comedy  and  it  should 
have  a  light,  bright  atmosphere." 

For  such  props  as  stools,  seats  and  a  chaise,  Riggs  found 
that  today’s  modern  furniture  most  closely  approximated  his  needs  and 
lent  itself  to  ready  adaptation.  He  believes  that  today’s  designers 
have  taken  a  leaf  from  Cleopatra's  book.  Riggs  was  almost  stumped, 
however,  when  he  was  asked  to  locate  an  ancient  horn-like  Roman 
instrument  known  as  a  buccina.  He  managed  to  fashion  one  by  locating 
an  old  tuba,  entirely  divesting  it  of  its  valves  and  reshaping  some 
of  its  brass.  (Says  Riggs:  "Let  the  fastidious  scholars  scoff  — 
it's  still  a  roman  buccina  --  almost!") 

One  of  NBC's  top  scenic  designers,  Otis  Riggs  has  done  the 
sets  for  such  previous  "Producers'  Showcase"  hits  as  "Yellow  Jack," 

"Our  Town"  and  "Darkness  at  Noon,"  and  the  Maurice  Evans  production 

(more) 
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of  "Macbeth"  for  the  "Hallmark  Hall  of  Fame."  His  seven  sets  for 
"Caesar  and  Cleopatra"  will  employ  the  entire  vast  floor  area  of 
NBC’s  Brooklyn  Color  Studio. 

"Caesar  and  Cleopatra"  on  March  3  is  the  first  of  three 
dramatic  Spectaculars  to  be  colorcast  within  a  fortnight.  On  Sunday, 
March  11,  Sir  Laurence  Olivier’s  exciting  film  version  of  Shakespeare’ 
"Richard  III"  will  have  its  American  premiere  on  "Wide  Wide  World" 
from  2:30  to  5:30  p.m.,  EST.  Maurice  Evans’  production  of 
Shakespeare’s  "The  Taming  of  the  Shrew"  will  co-star  Evans,  Lilli 
Palmer  and  Diane  Cilento  on  the  "Hallmark  Hall  of  Fame"  Sunday, 

March  18,  from  4  to  5:30  p.m.,  EST. 


NBC -New  York,  2/29/56 
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NBC  TRADE  NEWS 


WHADDAYA  GET? 

For  Ernie:  A  Recording  Trade  Salute 

Glenn  Wallichs,  president  of  Capitol  Records,  will 
present  Tennessee  Ernie  Ford  with  Capitol's  "Millionaire" 
record  award  for  his  "l6  Tons"  which  has  passed  the  three 
million  mark  in  sales .  The  presentation  will  be  made  on 
the  TENNESSEE  ERNIE  FORD  SHOW  Thursday,  March  1  (NBC -TV, 

12  noon,  EST). 

- o - 

'MEDIC'  HONORED  WITH  AWARD  FROM  HOME  FOR  ASTHMATIC 
CHILDREN  FOR  DRAMA  DEALING  WITH  THE  DISEASE 

The  Jewish  National  Home  for  Asthmatic  Children  has  pre¬ 
sented  one  of  its  "achievement  awards"  to  NBC-TV's  MEDIC  program  for 
its  "outstanding  program  on  asthma"  which  was  presented  Oct.  10,  1955- 

"Medic"  creator-writer  James  Moser  was  honored  for  his  work 
in  "alerting  the  nation  to  the  dangers  of  asthma  in  young  children, 
and  for  his  courage  in  dramatizing  the  fact  that  asthma  can  lead  to 
death  in  children"  --  a  fact  which,  according  to  the  children's  home 
officials,  was  not  widely  recognized  prior  to  the  "Medic" 
dramatization. 

Dr.  Barry  Atwater,  who  acted  as  technical  advisor  for  the 
Los  Angeles  County  Medical  Association  on  the  program,  and  10-year-old 
Butch  Bernard,  who  starred  on  the  show,  were  present  at  the  award 
banquet,  which  was  held  in  the  City  of  Hope  Hall  in  Los  Angeleo.  Mro, 
Bess  Jaf f e ,  president  of  the  home's  Hollywood  Chapter,  made  the 

presentation . 

- o - 
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